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Ck rSeeernerCl Limeade Displayers for Sporibnaae 
Write for free Photographic Brochure to see the entire series. 
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REPRODUCTIONS OF IMPORTED ITALIAN 
et “ai VACUUM FORMED PLASTIC 
BEAUTIFUL COLORINGS 


The brilliant beauty of fine imported hand laid ceramic tile, 
its handmade look and fired glaze lustre faithfully main- 

tained, is now available in realistic reproductions, created 

in light weight, easy to use vacuum formed plastic, AT 
LESS THAN 1/10TH THE COST of imported tiles. 


Use to cover columns, wall areas, table tops, showcase 
or window floors ...for permanent or temporary 
installations. Use over and over again... simply 
“ wash when soiled...strong, sturdy, durable. 
a an Comes in a flexible sheet that can be shaped as 
, e* desired, cut with scissors to any size. a4 wat’ og Bos 
Now ...for the first time... the magnificent, | ee. 
classic beauty of hand laid Mosaic is available 
for immediate delivery, easy installation, per- 
mitting large areas to be treated at lower 
cost. Yes...it's here... Plastic's newest 
contribution to the art of fine decor... 
the age-old beavty of Mosaic in true 
reproduction ... at a fraction of its im- 
ported, hand-laid cost. 
SHEET SIZE... 8 SQUARE FEET... 2 


feet by 4 feet... EDGES BUTT FOR 
TREATING LARGE AREAS. 


Choice 


of J 


.* 
Magnificent - 
Colors o te These Low Prices... Another WLS First! 


Pap Ramen BOGE GOR. oo ce ccc ccccccsvcccvcccccceseccccccss $9.75 
_ ae ‘is pwn ee DISCOUNTS ON QUANTITY PURCHASES: Select one or more colors. 
Ne. 2798..... Bives 25 to 99 Sheets....... 20% Discount....... Per Sheet.......$7.80 
No. 2799..... Yellows 100 te 400 Sheets....... 25% Discount.......Per Sheet....... 7.30 
No. 2688..... Green Discounts on 500 sheets or more furnished on request. 


dae Other Firsts 


Reproductions of Wood 
Siding and Shingle Sid- 
ing of Light Weight Vacu- 
um Formed Plastic easily 
— cut to size, mounted end 
to end, white,can be col- 
ored as needed. 


ee eee GIANT SIZE SHEETS 


Fame OME. 42” 50” 
ere Each. .ONLY. .$13.50 


Write for our new Spring Catalog 


W. L. STENSGAARD AND ASSOCIATES, INC. (age 


346 NORTH JUSTINE STREET, CHICAGO, ILLINOIS 


Specialists in Merchandise Presentation + Demonstrations + Displays + Exhibits 
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OUR NEXT ISSUE 


One of the interesting new stores in 
the Pacific Northwest area is the su- 
burban branch of Rhodes, Seattle. it 
will be discussed in the May issue... . 
Other feature articles will cover con- 
temporary display of importance, and 
there will be the regular reports from 


key cities... In the mail April 20. 
cad 
THE COVER 


The cover illustration shows the main 
floor of Neiman-Marcus Company, Dol- 
las, at the time of a ‘Fresh as a Daisy” 
promotion ... Guy Malloy is display di- 
rector of the store. 


EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Manager 
R. C. Kash, Editor 
R. James Shriver, Advertising Manager 
John Gilker, Circulation Manager 
Jim Tupper, Art Director 
John Mendell, Production Manager 


Eastern Office 
20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


* 
SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the 
United States and Canada To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 
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Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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DOW IN 
ON THEIR 
KNEES 


to sell your casual clothes 


















Mary Brosnan has marshalled a score 
of specially sculptured Sports Mannequins 
4 to whet increasing interest in sports and casual clothes 

| These handsome girls sell on their knees, on their stomachs, 

on their backs—in windows, niches, on ledges 

{ They lie, kneel, lean on their elbows, 
fold their arms, stand astride, cross their legs, 
idealizing the woman at leisure, relaxed or 


imy of non, look Ng pertec Hy oO 





in clothes appropriate to her activity 
Cc 
ports Mannequins $ 
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Mary Brosnan Mannequins * Durabelle Plastic Mannequin 498 Seventh Ave 


sanding test tells 


upson wall board edge sands smooth, glass-like! 


BRAND ‘'B’’ 
WALL BOARD 


[t’s a clean cut case of superior fiber quality! 
Upson wall board edges sandpaper smooth to a 
glass-like finish. There’s no fuzzing or ripping of 
board edges because Upson is made from spruce 
wood fibers! ‘Try the sandpaper test yourself. 

You will discover all Upson wall boards (like 
4io” pictured above) assure a beautiful finished 


job, no waste; they’re perfect for displays of 


all kinds. 

Upson wall boards are rugged and strong, 
too. Several thicknesses are laminated together 
under terrific pressure to re-form fibers into a 
rugged, super strong board. 

How about the surfaces? One side is softly 
pebbled, the other side is smooth. Both surfaces 
take paint beautifully. There’s no soaking in. 
You can save up to $5 to $10 per M on paint. 

There’s good reason why so many display 





UPSON 
WALL BOARD 





" 


leaders use Upson wall boards—-*6", 14", 3 
plus io” Easy-Curve, 4” Striated and Cut- 
Out Letters. All made by the world’s largest 
manufacturer of laminated fiber boards 

The Upson Company, Upson Point, Lockport, 


New York. 


E 
UPSON 


FIBER WALL BOARDS 
FOR DISPLAYS 











99% wood fibers laminated for great strength 





DISPLAY WORLD 





You'll be in the 
spodight with these styles 


Toraweatic C Orig inals 





sophisticated rown-wear casual 





tailoring that is a joy to wear, 


gives you a well dressed fecling 

















ae T—seaufente TYPE FACE 


TRADE MARE 


DESIGNED WITH ACCENT ON STYLING BY LINE-O-SCRIBE 


The new, extended Beaufonte type face is pleasing 

to the eye ... subtly creates a receptive mind . . . invites 
customers to buy your merchandise . . . increases 
sales. The styling of this type face captures the refreshing 
appeal of studio lettering . . . lends itself well to signing 
fashions, ready-to-wear and all quality merchandise. 


Beaufonte is available in complete sets of caps, lower case 


and numerals in several sizes. Write now for information. 











the MORGAN co. |... producers of Line-O-Scribe sign machines and supplies. 
J . 2 Dept. DW-1 © 3964 Avondale Avenue « Chicago 41, Illinois 
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GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS SECOND EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...-to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 

.. it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 
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MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have scught a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
Endorsed by the country’s — toward steady improvement = ——— in his work. 

. . or the experienced and protessiona playman it is rich in 

foremost display directors. display ideas and an invaluable reference work -—in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 

S$ draws freely on his wide experience to explain each facet of 

PRICE POSTP AID retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 


that sell. Display problems and their solutions are explained in 
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Immediate Delivery! detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
PARTIAL LIST OF CONTENTS partial list of contents and you will realize that this is + er 
Training for Display Work Variations on a Basic Idea you MUST have. Its value to you cannot be measured by its 
Recipe for a Displayman The Display Calendar reasonable cost. 
Common Errors in Display Layout of Merchandise 
Working Methods Display of 19 Different Wares 
Application of Art in Display Small Windows Order Your Copy NOW! 
Abstract Art in Display The Store Front ieee teeta deeded ded tt tt 
Technique of Painting — aco | em : DISPLAY WORLD. Cincinnati 1, Ohio 
Technique of Enlarging xpositions an rade Fairs 
Eye-Catchers Decorations on the Store Front 5 as a — _ — a copy of DYNAMIC DISPLAY, for 
Paper Sculpture The Flower in Display ' ware is enclosed 
Display Materials Color : |] Please send me a copy of DYNAMIC DISPLAY and enter or 
Papier Mache Paints. Binders and Thinners . extend my subscription to DISPLAY WORLD for one year, for 
Balance and Symmetry in Displey Lettering and Display Signs ' which $14.00 is enclosed, a cash saving of $1.00. (All foreign 
Line and Form in Display Lighting : combination orders, except Canada, $1.00 additional.) 
Principles of Contrast Animation in Display ' 
How to Master the Space Problem Figure Draping : NAME....... Peer eee eeeerrereseseseeess 
Preparatory Work Display Fixtures ‘ 
The Window Pian Economy and Good Housekeeping 9 DERE occ cc ccccvcescveensesesnceseseeesesoseseccsccerecess 
Birth of a Show Window The Workshop : 
Display on a Small Budget Windows of the World nc. dccweebinaces hdheeoreel ae GY ie orth ck 2 
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Weyerhaeuser 4-Square Industrial Hardboards 


help move merchandise at point of sale 


For DISPLAYS that stop the eye, start the sale . . . include Weyerhaeuser 
4-Square Industrial Hardboards in your plans. 

These remarkably versatile, workable panels provide flexibility in 
design along with economy and durability in construction, Panels can be 
worked with ordinary wood-working tools, bent to small radius without 
rupture, formed into shallow draws and simple compound curves, punched 
or die-cut, Different types are available to meet varying requirements: 
Standard Weytex*, a medium density board with excellent finishing 
characteristics; Weylite*, a lower density board, designed for economy ; 
and Perforated Board, for decorative use with or without hardware. 

You will be particularly pleased with the satin-smooth surface and 
light color of these fine 4-Square Hardboards, providing an ideal base 
for a wide range of decorative effects. Thicknesses from 1/12” to 4" ; panel 


sizes up to 4 by 16 feet. Write for information and samples. 
*T.M, Reg. 


Weyerhaeuser offers Particle Board, too, as a core for veneers 
and decorative plastics. Write for descriptive literature. 


Weyerhaeuser Sales Company 


DEPARTMENT HM-47 
First National Bank Building +* St. Paul |, Minnesota 


to o7 








@ Standard Weytex is smooth on one side 
and has a screen impression on the other. 
Panels are light tan in color with a pleasing 
fiber pattern, Thicknesses; | 12”, 1/10", 1/8", 
3/16", 1/4". 


@ Weylite is smooth on one side with a 
screen impression on the other. Slightly lower 
in density than Weytex. Made in two thick- 
nesses; 3/16", 1/4". 


@ 4-Square Perforated Board is smooth on 
one side with a screen impression on the 
other. Perforated with |" centers in both 
directions and 1/2" margins on edge and 
ends. Thicknesses; 1/8" and 3/16" with per- 
forations 3/16” in diameter. Also 1/4" thick- 
ness with perforations 9/32" in diameter. 


@ 4-Square Hardboards take all types of 
finishes including wiping stains, lacquers, air- 
dried and baked-on enamel. An ideal base 
for plastics, fabrics, veneers. Excellent gluing, 
laminating characteristics. 


® Additional uses: furniture parts, avto- 
motive foundation parts and panels, sliding 
ponels, cross banding, core material, mirror 
backs, cabinets, toys and games, TV backs, 
signs, containers. 















KWUoMs Malkin Mi... 
DECORATIVE PLANT 


CORP. 


First with the Moweet ee over Sixty years @ 136 West 24th nawosy New York, N. Y. 
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HENRY the 
FIRST 


... 1$t with these dramatic new 


WILLOW FORMS \VI 
B-8021 B-8002-10 Mee teat 
AND ABSTRACTS YW 


Henry's the man who brings you rattan wil- Siem 
low forms and abstracts... blazing new faa 
trails again with this most exciting of all 
contemporary display media. Super-quality 
rattan is exquisitely fashioned into shapes 
and forms so intriguing they attract the 
busiest passerby. We're certain we don't WEY hil 
need to tell you much more. If you're tired ASE // 7 (8 -8010-SP 
ee of the same old display faces, use Henry's J 
B-8010-GN “aus / striking new willow forms and abstracts to 
Wg give you glamorous store identification or 
the most talked-about special promotion 
display windows in the country. 


Practical Side: lightweight, durable and 
easy-to-handle—like every other quality- 
made Henry item. 


create startling new effects with 
* blouses * accessories 
¢ fabric * jewelry 

* sweaters ¢ bathing suits 
* neckwear ¢ millinery 


86-8010 








write for full details 


Mm | The HENRY HANGER DISPLAY FIXTURE Co. 








a OF AMERICA 
sini 450 SEVENTH AVENUE © NEW YORK, N. Y. 
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By LLOYD L. BUZAN 


Men's Wear Displaymen and 
Retailers have asked for it! 


Finally the insistent demand by displaymen and retailers has 
been anewered by this new Look on the preparation and handling 
of men’s wear for display by a noted authority on the subject, 
who has spent a lifetime in this work. 

Here is a book that will pay for itself over and over again by 
increasing sales from your men’s wear displays. By following its 
step-by-step photographs and instructions you can give your dis- 
plays that crisp, professional look that makes your merchandise 
stand out at its very finest and this definitely means more sales. 

Every phase of forming and rigging men’s wear for display is 
anewered in easy-to-understand instructions and photographs. 
Whether it’s dress shirts, sport shirts, clothing, in fact, everything 
from hate to shoes, you will find detailed instructions for their 
preparation for the final display setup. 

The displayman will find the book of great practical value 
and at the same time the store owner and beginner will find 
this book an absolute necessity. Completely illustrated, step-by- 
step photos and instructions, simple to follow. 


With the aid of this book anyone can learn to handle 
men's wear like the famous men's stores 


106 PAGES— 


Over 300 Illustrations 


Size 9 x 12 inches 
Heavy Cloth Bound Cover 
Plastic Bound To Open Fiat For Easy Use 


prict $10.00 postraw 


Now Ready For immediate Delivery 


HOW 10 get top 


MEN'S WEAR 
DISPLAYS! 


This new book shows you how to rig and form 
mens wear apparel professionally and expertly 


G and FORMING 
Men's Wear for Display 

















COVERS ALL ITEMS 


Tools used in rigging; forming dress shirts; hand iron- 
ing; shirt forming; construction of bib fer shirt form; 
boarding dress shirts; other styles of boarding; construction 
of pointed boards; tying neckties; full Windsor knot; half 
Windsor knot with double dimple; half Windsor knot with 
single dimple; rigging neckties; equipment; decorative 
use; toppings for forms; sport shirts, short sleeves; forming 
and boarding; grooming shoes; grooming hats; slacks; 
folding and laying; on T tops; sweaters and jackets; sleeve- 
less sweaters on forms; long sleeve sweaters on forms; long 
sleeve sweaters on boards; waist-length jackets on forms; 
underwear, shirts and shorts; en three-quarter mannequin; 
robes; over pajamas on three-quarter mannequin; draping 
robes; coat forming; construction of sleeve pads; how to 
fold handkerchiefs; coat forming; how to fold a coat for 
laying; topcoats; laying; draping for one-side view; drap- 
ing for two+ide view; draping on shoulder and arm form; 
hanging; rigged half-shell over coat on form; combination 
displayer for suits, sports coats and slacks, topcoats and rain- 
coats; suits on mannequins; topcoats on mannequins; half- 
shell over a suit; wearing full coat; mannequin carrying 
topcoat; rosette with handkerchief and leveling board; 
forming rosette; construction of leveling board; turntable— 
all shown with step-by-step photographs and simple, easy-to- 
follow instructions. 
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Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 
[] Please send me postpaid a copy of RIGGING AND FORM. 
ING MEN’S WEAR, for which $10.00 is enclosed. 


[) Please send me a copy of RIGGING AND FORMING 
MEN’S WEAR and enter or extend my subscription te 
DISPLAY WORLD for one year, for which $14.00 is en- 

closed, a cash saving of $1.00. (All foreign combination 

orders, except Canada, $1.00 additional.) 


NAME 
STREET 
CITY .. 
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Crown Ships Display Fixtures in 7 to 10 Days 


Because we stock everything we catalog, we ship 
all orders quickly. Your order will be shipped in 7 
to 10 days whether it’s large or small, whether 
you're buying for one store or many. And you can 
count on it! 

So if fast delivery is one of the things you're 
looking for, order from Crown Metal. And when 
you re examining our new catalog, yours free for 
the asking, you'll discover many of our prices are 
lower. You'll find many reasons for ordering from 
Crown—the quality line that’s shipped on time. 

































Crown Metal service is one thing you can bank on. Store 
managers have discovered that Crown ships when they 


Crown Metal Nic. Co 

) se 5912S owe e Chicago 21, Ilinol 
say they will, are never too busy to answer an inquiry 912 South Lowe hicago 21, Hlinols 
promptly, or to correct an error no matter who made it, 


quickly and pleasantly (ine of America s Leading Manufacturers 
*kly ¢ ‘asi , 


of Display Fixtures 














to attention 


AVAILABLE FROM YOUR JOBBER, OF 
WRITE FOR SAMPLES ANO NAME OF NEAREST JOBBER 


i. ied a -_ 
Be : POTTERS 
as ; . ' 
a, the ! SILVER GLASS TINSEL’ 
. or Lhe mole ; UNMATCHED FOR SPARKLE... TRULY ECONOMICAL 
that b : 
Nothing, but nothing, con match the sparkle of silvered glass... 
. at ring A) in silver or in your choice of colors. 
di ' * Also available tarnish resistant (silver only). 
your isp lays And, for displays that glow in the dark, ask about 
, Potters Reflective Spheres. 
' 
! 
’ 
i 
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to take part. 


medal awards. 


dence of their ability. 





Women's and Misses’ eve- 
ning weer 

Womens dresses 

Womens sportsweer 
Womens coats, suits, 
Furs 

Bridal display 

Lingerie 

Millinery 

Women's footwear 

10. Women's hotiery 

\!. Handbags, umbrellas 

i2, Womens gioves, 
13. Jewelry 

14. Handkerchiefs, blouses 

15. Corsets, surgical garments 
16. Women's bathing suits 

17. Cosmetics, perfumes, etc 
18. Children's apparel 

19. Children's footwear 

20. Children’s hosiery 


£anev a ww 


Zi. infant's wear 

22. Men's clothing 
23. Men's shirts 

24. Mens neckhwear 
275. Men's hats 

26. Men's shoes 

277. Men's socks 

268. Mens underwear 
29. Mens swim suits 
30. Men's sportswear 
ji. Men's toiletries 
12. Men's robes 

13. Men's evening wear 
4. Mens gloves 











4%. Yard goods 
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There are no restrictions. 


CLASSIFICATIONS 


accessories. 


1957 


DISPLAY WORLD INTERNATIONAL 


got under way January |. 
There are 99 merchandise 
and service classifications, and every dis- 
playman is eligible for the plaques and 
This Eighth International 
Display Contest — with 309 awards — will 
continue to prove an incentive to still better 
display throughout the world and to reward 
outstanding displaymen with tangible evi- 
It is our belief that 
this recognition of meritorious work will bene- 
fit the entire profession, and we view it as 
one of our obligations to the field we serve. 


All displaymen are invited to participate. 


46 


67 


Decide now 








POP 
DISPUL 
Ae WAYS 











Notions 

Linens, bedding 
Furniture 

House furnishings 
Paints, wallpaper 
China, glassware 
Silverware 

Toys 

Luggege 

Sporting goods 
Musical instruments 
Radios, television sets 
Gift novelties 

Books 

Stationery 

Greeting cards 

Drugs 
Tobacco, 
equipment 
Groceries. 
Candy 
Liquor, other bottied goods 
Refrigerators 


smoking 


Ranges 

Laundry equipment 

Lamps 

Electric and gas appliances 


A. Maior appliances 
Vacuum cleaners 
Kitchen equipment 
Garden tools and 
equipment 

Hardware 

Automobile showrooms 
Automobile accessories 
and equipment 


68 


%6 
97 


96 


Florist display 
Photographic 
Optical goods 
Exhibit booth 
Exhibit display 

Institutional display 

Civic display 

Christmas interior 
Christmas facade and 
marquee 

Christmas window display 
Floats 

Showcards, pen-lettered 
Showcards, machine-lettered 
Showcards, hand-lettered 
Banks and other service 
institution display 

Travel display 

Animated display. interior 
Animated display, window 
Anniversary display 
Valentine Day display 
Easter display 

Mother's Day display 
Cotton Week display 
Father's Day display 


equipment 


. Independence Day display 


Thanksgiving Day display 
Style show setting 


interior ‘‘shops'’, such as 
“Town & Country’, ‘Bud 
get’. etc 

Nationa! advertiser's display 
National advertiser's display 
unit 


Miscellaneous 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincrinnar! 1, on10 


PLAY CONTE 


DISPLAY WORLD'S big contest for 1957 





T 
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Top awards will be beautiful gold, silver and 


bronze plaques, and there will be gold, silver 


and bronze medals presented in each of 99 


classifications covering every type of mer- 


chandise. 


In addition, a gold medal will be 


awarded each month for the best display 


entered in the contest during that month. 
Thus there will be a total of 309 awards. 


Every displayman, no matter where, is invited 


to participate in this contest. 


There are no 


strings attached, no entry blanks, no slogan- 


writing; nothing is required but good displays. 


Read the rules carefully and get your entries 


started today .. . and keep them coming. 


The more entries submitted, the better your 


chances for international recognition. 


~ oo 


12. 


. Each photograph must 


. Entries may be submitted at any time. 


. Any displayman in the world may enter this contest; 


it is mot necessary to be a subscriber to DISPLAY 
WORLD. 


. All entries must be of displays installed during the 


year 1957. 


. Entry is by means of one or more unmounted black. 


and-white glossy photographs, preferably 8 x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74”. 


. All entries become the property of DISPLAY WORLD. 
. All entries must be sent to Contest Editor, DISPLAY 


WORLD, Cincinnati |. 

All entries 
received during a given month will be judged for 
the monthly gold medal award for the “Display of 
the month’. The contest ends December 31, 1957. 


. The entry judged best in its classification will re- 


ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great- 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 


. Each photograph entered will be eligible for only 


one classification. 


- Judging for the annual awards will be done by an 


outstanding board of well-known display authorities. 
Their decisions will be final. 


- Judging for the monthly “Display of the Month” gold 


medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 
In case of a tie, duplicate awards will be made. 
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SEND COUPON 


United States Plywood Corporation 
55 West 44th St., New York 36, N. Y. DW4.57 


Gentlemen: Please rush me a copy of your 48-page “Weldwood Catalog.” 
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MATERIALS? 


WELDWOOD HAS THEM! 





NOVOPLY ” —unique wood-plastic product WELDTEX” —the original striated plywood. 
that’s the flattest panel ever made. Has Available in large sheets or in squares. 
mosaic-like appearance. Can be stained, Striations conceal nail holes . . . make butt- 
painted, finished natural. Won't warp! jointing easy. 








. ERPS Sa ot oe an 8 
MICARTA ” —made by Westinghouse, distrib- HARDBOAR 





D—276 types, sizes and varieties 


uted by Weldwood. Decorative plastic sur- of standard, tempered and specialty hard- 
facing that withstands scuffs, bangs, stains, boards. Perforated shown here — helps 
heat, etc. Hundreds of colors and patterns. make displays functional and beautiful. 
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Wl AN CT 
SEA SWIRL” —textured plywood with an HARDWOOD PLYWOOD—< complete selec. 
etched-out look. Really 3-dimensional. Can tion of hardwoods from over the world in 
be painted and wiped with stain or con- plain or textured panels. Many available 
trasting colors for amazing appearance. already finished, waxed and rubbed 


APRIL, 1957 


Free 48-page catalog shows hundreds of 
materials that can put your displays in big 
demand, help make them distinctive, 
easier to construct. 


The materials you use are just about as 
important as the design of your display S, 
The materials must be distinctive, fresh 
and adaptable. Weldwood has them, Our 
big, free catalog will show you low-cost 
materials you can use ellectively in your 
mass produced displays special and un 
usual materials for your one-of-a-kind cus 
tom jobs. 

And of all the materials this catalog will 
show you, we recommend most highly 
Weldwood Hardwood Plywood. bso 
lutely nothing can match the beauty of fine 
woods. Beautiful hardwoods never look 
cheap, never look gaudy. Yet prices are so 
reasonable. And many of the most beauti- 
ful species (oak, walnut, birch, cherry. 
etc.) are available already finished waxed. 
and rubbed to save you precious time, 
Many in special textured forms, too 

Send today for the brand-new edition of 
the Weldwood Catalog. It will give you a 
general introduction to the types of mate 
rial available, and the price range Then 
see these materials “in person at your 


nearby Weldwood warehouse. 
Weldwood 


PRODUCTS FOR DISPLAY 
Made by 


United States Plywood Corporation 
W eldwood—The Best Known Name in Plyu 00d 
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I would like to get in a plug here for something coming up which 
should provide a thrill for every American and which deserves display 
support from all retail stores which can possibly give it. 



































This is the Pilgrim village which is to be developed on a hundred- 
acre tract at Plymouth, Mass., on the "Plimoth Plantation." Here will 
be set up a4 historical exhibit of the beginnings of our nation, 
centering around an exact reproduction of the famous Mayflower. 


Late in April the Mayflower II, replica of the staunch Pilgrim 
Ship of 180 tons burden, will set sail from Plymouth, England, to 
Plymouth, Mass., there to be given a permanent home as a good will gift 
from the people of Great Britain to those of the United States. 


The ship is destined to become one of the famous shrines of early 
America, for aroundit will rise a living Pilgrim village which will 
recapture the spirit of those first years and portray in precise detail 
the sort of existence the Pilgrims had to cope with while "hacking the 
American way of life out of a primeval forest." 


In the lee of the Mayflower, just as it happened more than three 
centuries ago, men and boys will work in the saw-e-pit, at the grist 
mili, in the gardens, carrying on with the crude tools of that time; 
while women and girls will spin, weave, churn, dip candles, and make 
pottery in the way of busy Pilgrim housewives. 


Sometimes I think that each of us should pause occasionally to 
think back on those days when America was made up of a handful of 
people who were engaged in more than just a heroic adventure. For it 
was they who brought democracy to this continent and laid the 
foundations of the liberty which we cherish today. And they did so 
against frightening odds; half of the gallant party died that first 
winter and were buried secretly so that the Indians would not Know the 
group's numbers had been so greatly decreased. Americans need to see 
with their own eyes, if possible -- or at least be reminded -- of how 
their nation came into being. By better knowing its beginnings they 
will more fully appreciate the great tradition to which they are heir. 





Undoubtedly there will be made available display props, blowups, 
photographs and the like. If you want to make a tie-in with this 
forthcoming national shrine you can obtain full information from Plimoth 
Plantation, Box 1620, Plymouth, Mass., or Plimoth Plantation, 6 Beacon 
street, Boston 8&8... 


How the display picture is changing for many stores is 
illustrated by comments made recently by the display director of a 
well-known department store in the mid-West. He said: "Display at our 
store is definitely geared to telling stories about merchandise. We 
are not a promotional store and we do not buy ‘run of the mill' items 
from any display manufacturer. Anything that we buy is definitely 
keyed to a particular need. 


"Twenty years ago, in fact more recently than that, display 
departments could use many more items normally found in lines. Such 
items consisted primarily of regular (Please turn to page 54) 












NOW! 


AUTOMA Ie EVERY STORE can have ‘“‘on the spot” signing with the 


PRINTASIGN PORTABLE Display-Typer. 


SIGNING EVERY STORE can print from pin tickets to window readers 
— automatically. 


(no ULES} F inky fingers! ) EVERY STORE can have additional type faces for as little as 
10% of former costs. 


. EVERY STORE, with 600% faster PRINTASIGN, can save 
..- OW available valuable time and reduced signing expense. 


to every store EVERY STORE can be assured that every sign is a selling sign 


— no more copy cutting. 


















EVERY STORE will say “‘We can’t do without this.” 
EVERY STORE can afford the new PRINTASIGN automatic! 


asign 


portable automatic sign-writer 
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New 
Featherlight 







Interchangeable 





Reynolds Printasign Company, 9830 San Fernando Road, Pacoima, Calif 






Type 


Cartridges 





What can the new Printasign Portable Display-Typer do for me? 







Name 





Store Name 





Address 





Rush this coupon today 


City SE a a 
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lon ate dj 


at 


\\ 1QoN hana cottic mew“ tore 
iy thew southdale 


Minneapolis, 3 


treatment to permit a tres 


shopping Center 
planned for modern di 
play flow of visi 


bility a yell a a tree flow ot traftu (,reat 


care ’ taken m= ft layout and ae 
wn to create a casual atmosphere in 
hich open displays of a wide assortment ot 
merchandise are arranged so the custome 
may walk around them freely (On the upper 
of the t hopping levels the madividual shops 


raciate at an angel from the maim center aisk 


fo encourave circulation of tratt 


| ii wick 


ara Vi How 


center aisle 1s covered with beg 


viny! rubber tile, and a separation 
between it and the adjoiming shops is achieved 


through the use of gray carpeting on the floor 


of the shops. Shop signs are blue panels with 
white cutout letters Acoustical tiles covet 
the ceiling square, frosted ylass lhehting 


panels set flush with the ceiling alternate with 


occasional mset spothehts 


16 





Dayton s-Southdale 


calators at the center of the store connect 
thy two leve Is An 


bry hed bras 


unusually distinctive, 
metal trim extends im one piece 
well and is functional as 
level it 1s 
level the 
a hanging brass railing that helps 
locate thy { sides of 


through the elevator 


well as decorative In the upper 


a protective railing (On the lower 


trim ts 
shoppers scalators lhe 


the escalators are kept open so as not to hlock 


the open visibility of the floor, and potted 
foliage plants are banked against them 
(entered above the escalators 1s a square 


area of dropped ceiling which ts surrounded 
by air conditioning ducts 

For the jewelry department on the upper 
level counters are painted blue and the support 
column is whit Blue signs bearing white 


four sides of the 
of the other de- 


visible from 


cut-out letters are set on 
column, as they are im many 
partments, also, so they will be 
all angles 


A center island grouping of counters and 





ls Designed 


cases located at the entrance to the better dress 


section and the main dress section is used to 


feature dress accessories, with displays ar- 


ranged on top of the cases and on the counters 
[he cases are pamted white. Ornamental 
boxed shrubs are set in the angles at the ends 


of the counters lhe hetter dress section has 


wood grained paneled supports, with upper 
panels of woven fibre. Walls of the dress 
section are covered with an off-white fabric 


within white wooden uprights. Light troughs 


around the whitish walls are in blue. A large 
display area to the left of the main dress 
section has walls covered in pink fabric on 


which one display was a mannequin wearing 
a bridal grown, posed with an attendant in a 
short pink formal, while overhead, fastened to 
the framing of the display, was a branch of 
pink blossoms The carpeting on the display 
platform is gray, as is the carpeting for the 
adjacent shops. 


A distinctively imaginative design for the 
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For Display 


corset department uses counters finished in 
flesh color, with background panels of pink 
Pink branches fastened above the pink panels 
soft 


featured garments are posed in the bays be 


add a touch, and mannequins wearing 


low the branches. Between the display panels 
curtained doorways leading to the 
stock area H igh 


upholstery are arranged along the counter for 


ATC hylan 


reserve stools with blue 


the customers’ convenience. Other displays of 


merchandise are arranged on the counters 


The shoe shop 1s separated from the rest of 


—Opposite page, the escalator well is marked 
by a brushed-brass railing Upper right. 
the jewelry section... Lower left, the entrance 
to the dress accessories department 

Lower right, counters in the corset section are 
finished in flesh color, with background panels 
of pink . On this page, the shoe depart- 
ment is set apart from the rest of the floor 
by upright white rods .. . Below, the entrance 
to the men's wear section— 
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By CLAIRE BROWN 


the upper floor through the use of upright 


white columns, arranged as a semi-circular 


divider, to distinguish the shop yet not cut 
the free flow of 
of the shop are covered in 
ing, which also backs the cases m an 


Wig shoe section 


visibility lhe lower walls 
\A ood WrAalli patie 
adjow 
\ display wit im the center 


of the shop consists of a display table with a 


pole rising to the ¢ eiling \ handsome, mod 

ern light fixture encircles the pole and serves 
to illummate both the center display and the 
shop itself. To the right of the shop are walls 


covered with woven fabric, and vertical poles 


Modern 


provide 


are used to complete the decor 


plastic chairs in a vivid flame color 
the scating 

M odet mn hox-like 
against the upright pol 
side thy 
area of the 


backed 


dividers one out 


display units ar 


div ider fac mg towal!l d the general 


selling floor, one inside the shoe 


department for displaying additional merchan 
within the 


lise section 





CORRECTION! 


Due to an error which was not the 
fault of DISPLAY WORLD, in an arti- 
cle dealing with the new store of Don- 
aldson’s in Southdale Shopping Center, 
Minneapolis, in the March issue, credit 
was given to the wrong architect. The 
designer of all of the interiors was Alvin 
L. Weidt & Associates, 80 South Seventh 
street, Minneapolis, in cooperation with 
the Allied Stores Planning Division, The 
building and sight work was planned 
by John Graham Company, Seattle. 
DISPLAY WORLD deeply regrets the 
error and is glad to make this correction. 











\ shpper shop adjomiung th ben 


cle part 


ment utilize vall space tor an ettective display 


to encourage elt election. VA onl gram shelve 


project trom the wall Lhe shippers are di 
played on melned surtaces on the shelve 
covered with dark green cat petitig L bv vall 


j painted cream color ard white reflector 


hane room thy ct iiie by wolel ( ord abov ‘ thy 


shelve to thlhummate the merchandise 1 bv 
floor for this section is covered in vinyl rub 
ber til 

\ third division of the shoe department | 
a colorful, distinetive shoe shop for children 
(lever circular hehting fixtures are uspended 
hike great wheels trom the « eq1‘ung 1 hye park 
of the wheel are m blue and the upport 
lramimgs tor the tixtures are m blue, as are 
adjacent counter tramimngs and upright (one 
wall and the tramework of background wall 


nre painted brown while tiv halance ol the 


walls AT¢ 1} white and creat tore han 


dy playe i are tmnt between the upright col 


thus 


LIS, providing a maximum of display 


minimum oF tixture ome of 
the seat for the 


are small r version ot the 


pace with a 


children shoe «es partment 


type wu ec wm the 


section, but here they are im two 
Kkows of white 
arranged through the center of th 
lhe “(sradestes nad li wixtees 
ments located in the 
byline 
constructed = of 
effect of a 


lantern t ype 


ietitl sho 


colors metal chair are 

hop 
depart 

done 


teen hop have vall 


in shades of and cream \ false ceiling 


VOT plank Wig create thi 


peaked root overhead i riti ual 


hixture 
false 


hang from the ceiling 


above the root Merchandise 1} dis 


played on counters and cases, as well as on 
a display platform at the side of the “Twis 
teens section 

Men’ Veutl nop Art im) tive lowet le vel 
\ horizontally paneled v ill lead into the 
mens hat ection where there 1s a self-service 


mirror tor the eu 


page 49) 


bar with an overhanging 
lf lease 


furn fo 
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Da 


Its A Cosmopolitan Spring 


Mie WO, dh lias i] Vian ittan thy CHUSOtTi 


have mda decidedly witernational 


Havor 

very appropriate for this globe-minded 
‘j mopolitas city and the home of the United 
Nation lhere ha been uch 4 yealth of 


ondertul dt pla recently it 3 ritte y wn 


possible to melude all the uperlative om 1) 


ri limited prea cot cone irticl hrom Atniony 
ving witernational mfluence wa 
vine “At Lord & laylor 
A Daitiisht fiesta athe phere 
rarbed mm f costuni 
and whut 
hand coriie 
lnspired 
Manhattan 


fsrecial 


masks and a (srecian theatrical costume to 
pomt up chiffon formals im classic styl 

(gene Moore continues to install one breath 

taking eT =) displays Attet another at 

lattarny Where he direct ai play \mong 

his most recetit installations were two exquisite 

not pictured, for which the window 

framed im pale fern fronds. Blue 

red diamond jewelry 

In one window, the 

arge solitaire diamond in 

pended into the central oval framed 

\ diamond necklace lay trailing 

vindow ftloor trom the fern framing 

cond display, both on kifth avenue, 

feathers shaped clip set with a scintillating 

diamonds was suspended deep in the 

the window and framed by the terns 


—Upper left, by Gene Moore, Tiffany's. . . 
Upper center, by Henry Callahan, Saks-Fifth 
Avenue ... Right, top, by Gene Moore, Bonwit 
Teller . . . Directly above, by Hazlett Giaze- 
brook, |. Miller . . . At the left, by Louis 
Villela, Altman's ... (All photographs by cour- 
tesy of Virginia Roehl Studio, New York 
City )— 
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—At the right, by John Liles, Franklin Simon's 
... Center, by Jack Cobb, Henri Bendel's . . . 
Below, by Paul Vogler, Lord & Taylor— 


At the side was a second clip or pin, this a 
winged creature, also diamond-studded 

In another series of windows Mr. Moore set 
white bone china upon weathered pilings 
and on the sand-strewn floor of the window 
The window from this series, which is pic 
tured, was a dream setting for pearls with 
a miniature Japanese pagoda-like wooden 
Structure set on a miniature island, rock 
bound and moss covered, standing in the 
center of a blue pool of bubbling water 
Bordering the pool was more moss covered 
land on which grew stunted Oriental trees. 
The backwall was painted as a sky, strewn 
with flecks of clouds and washed with blue 
light. A pearl choker was draped along the 
causeway trom the pagoda. Suspended over 
the pool, to be reflected in the bubbling 
water below it, was a cluster clip set with 
diamonds and pearls. The overall effect was 


In Manhattan 





that ot suddenly CCIng a bit of lapan Came 
alive im miniature 

As a tribute to Dor lienry IF. Callahan, 
display director tor Saks-Fiith Avenue, 
alternated the displays in his center group oft 
windows trom Paris to New York City 
Street scenes of Paris and New York don 


In soit sepia tom by Saks-Fitth Avenue 

own artist, Ardovino, made the backdrops 
for the window In the one illustrated thi 
scene 18 Paris, looking up one of the famous 
ues perhaps the Rue de la Paix toward 
the opera house or the Rue Royale toward 
La Madelein lhe sky im the painting was 
grayed with clouds with ylimpses ot blue 


breaking through [he only other colorings 
in the painting beyond the sepia tones were 
for the red. white, and blu fags of France 
depicted as flying trom a number of the 
buildings Black and gray gravel was 
strewn at the hack of the window floor 
toward the lower edge ot the backdrop 
painting, while the floor and side panels 
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ummer Is 


[ the upper leit 1s a display by Luke 
Maletich, Gimbels, New York City, 
for Father's Day. Men's toiletries were 

shown in the opened treasure chest. as if 
discovered by the skin divert 

Directly above, Cecil Bolton, of Rutland’s, 
(Orlando, kla., used this treatment tor men's 
summer sports wear. Plastic icicles hung 
from the top of the display. The penguin 
and ice were three-dimensiona! 

lhis attractive seascape setting at the 
upper center was used tor a Fathers Day 
display by Tom (Comertord, Lit Brothers, 
Philadelphia 

Lower center, another Fathers Day dis 
play this time trom Germany. It was by 
Hanns Simons, of Kauthof, Munich 

The sports wear window at the lower left 
was by Hloward Schneider, lhe { rescent, 
Spokane It featured a “Hall of kame” mo 
tif, with a portrait of tathet 

The vertical arrangement of men’s shirts 
at the lower right on the same page was by 


Harold Mclaren, The Bon Marche, Seattle 
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At the upper left on the second page is a 
display by O. McWhorter, Sater’s, Evans 
ville, using an abstract three-dimensiona! 
unit for interest. Most of the hats were 
shown on wire head-torms 

Tom Comertord, Lit Brothers, Philadel- 
phia, used the display pictured at the upper 
right tor “Old Spice” men’s toiletries, also 
following the treasure trove theme 

Karle W. Pratt, Strouss-Hirshberg Com 
pany, Youngstown, Ohio, showed straw hats 
against a fence and barn background Phe 
horse seated on the pile of straw was reading 
a racing sheet. 

\t the lower center is a display used by 
J Howard Schneider, The Crescent. 
Spokane, with natural wicker displayers and 
wooden screens 

Lower right, a display of Coleman camp 
ing equipment It was by Jj Zettle, M 
O'Neil Company, Akron 

Directly below, a “What to wear where” 
window by Louis Vilimas, H. & S. Pogue 
(ompany, Cincinnati, 
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ALINTINI 
big during the 
\nd after the 


displays m Chicago went 
month of bebruary 


Valentine dis 


ove! 


event the 


plays gave way im logical order to spring 
bridal windows imdicating that Cupid's arrow 
had struck its mark at least among display 


pie opie 
staff at Marshall 
out bridal displays te top 


Virgina Vaxson and het 
hield & Co. broke 
off the Valentine eason 
tiful Wedding,” the 


titled where the 


“Legend ot a Beau 


Caortict window Wa CT) 


bride wore romantic organza 


and they lived happily ever after 


Mackground bal the adj play hirst photo 


graph was provided by four framed paint 


ii with vrecti and lavender tones predomi 


Chicago Display Goes From Cupid 


nating The paintings, each 10 feet tall, were 


yiven a different twist by 


tially 


making them part 
Where the painted 
branches ended, real branches were athxed to 


three-dimensiona! 
the paintings as if the trees had grown right 
mito the bridal 


Kough rocks of volcanic origin were painted 


etting 


mauve and vave texture contrast to the smooth 


bridal attire. The bridesmaid mannequins wore 


pale yree and aqua KBOWTIS while the bride 
wore white 
Jack Boghosse, (,oldblatt's display director, 


used a “Straight to the Heart” ¢ upid's arrow 


theme for a series of Valentine windows In 


each widow Cupid was pictured swinging down 
to let fly 


out of the sky in a balloon, ready 











with an arrow soth Cupid and the balloon 
were wallboard cutouts painted in harmonious 
colors. ‘To the left of Cupid was a crinoline 
drapery which was spread out at the top and 
yathered in at the bottom as a background 


for a “heart plant” made with wires for 
branches and red paper heart-shaped leaves. 
(On the tloor, tilted up at the back so it could 
be viewed more easily, was a circular crino- 
line-fringed platform about 4 feet in diameter, 
which Goldblatt’s 
Valentine gifts At the 


right was a single figure wearing a gray spring 


covered with merchandise 


suggested as good 
outht and accessories. 

tach window was 
frame 18 
Scalloped paper cutouts placed just inside the 
make like an over 
sized Valentine that Goldblatts was present 


surrounded by a wood 


inches wide with mitered corners. 


lrames each window 
ing to State street shoppers 

“Straight to the heart,’ said the sign tying 
it all up, “go these Valentine selections de 
signed to help Cupid hit his mark.” 

Field's Randolph-Wabash corner furniture 
window, which uses the same general setting 
to handle several different displays before it is 
broken down, was re-done as a bedroom (third 
illustration ) viewed 
the bedroom with its French doors opening 
The other side looked 
the 
In this 


manner two types of furniture and accessories 


(one side of the window 


onto a sheltered porch 
into the porch scene with the bedroom 


— 


background behind the krench doors. 


were promoted in one window. 

The 
chests of 
table, and 
with 


Krench Provincial 
double bed, a 
table—all an 


Accessories in. the 


hedro mT contained 


drawers, a hedside 
a dressing ott-white 


gold trim, setting 
were complete to a small statue, draperies, and 
chandelier The light beige carpet and pale 
pink walls provided the color 


Field's porch setting displayed a blood-red 


-——At the upper left and immediate left, by 
Virginia Paxson, Marshall Field & Co... . 
Upper right, by Jack Boghosse, Goldblatt's— 
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upholstered walnut chair and table set Lhe 
setting was enclosed by a natural wood pointed 
stake fence lined with potted plants The 
floor was of terra cotta colored tile Main 
items in the setting were advertised as “values 


featuring Field's 
touch of 


as she sat on the bed, apparently con 


quality” in February sal 


A mannequin put a action into the 


window 


templating an addition to the decor 


Carl James, Mandel Brothers’ display di 
rector, used a “heart tree’ im a series of 
February accessory windows. It was made of 
a real tree branch sandblasted and sprayed 


white. Red heart-shaped cutouts were tastened 
on like leaves The tree stood at the far left 
of the display A four-panel folding 
total of 24 


screecti 


containing a hearts within its 


wicker scroll-work stood at the right and held 
four forms displaying blouses \ matching 
wicker heart chair held accessories and stood 
over another form and blouse Additional 


—Upper left, by Carl James, Mandel Brothers 
.. . Upper right, by Joe Kries, Saks-Fifth Ave- 
nue... Center, By G. C. Bowen, Lytton's 

At the right, by Virginia Paxson— 
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accessories were displayed on the floor and a 
single mannequin near the center wore a com 


I his 


coat 


plete outht resplendent with accessories 
held a 


hanger. [he background consisted of a painted 


igure sixth blouse on a wire 


panel of louvered doors, tall ones below and 

short ones on top. They appeared to be opened 

onto a tiled patio 
“The Perfect 


“to accent your 


stated, 


found m 


Accent ; thre 


love for her can he 


Sipeti 


any and all of our accessory departments.” 
Saks-bafth 


used a 


display director of 
North Michigan 


fence cutout and two topiary pheasant 


Joe Kies, 
Avenue on avenue 
made 
of ferns and flowers as a setting for his 
“SA's look at 


The pheasants were artfully designed so that 
one looked lke the hen 


hirst spring fashion window 


with its alert, perky 








look and the other re embled A COocK pheasant 


with il long and colortul tail plunge \ 


penmsula of grass ran between the two mann 


quis Kr filled the display with color by 
his use of lheht 

(;,, ©. Bowen, display director of Lytton’s, 
used a seri of lhe Heart of the Mattes 


Valentine windows in which ZI] red roses were 
a backwall of pale 


attached about 


placed to torm a heart (oti 
bylune ribbon ai 


brid hye 


ribbon Jct? 
apart to a piece of wood acro thie 
Hoot 
longer than the distanes 
Oo that they 


ceiling and nine to thre each wa curt 


everal mel trot 


ceiling tO foot piled lit) iti a line 


bottom them 


at the giving additional impor 

tance as a backdrop tor the display. A ribbon 

drapery at the riviit trot Nil vathered at 
(\/’lease turn to Pade 2] 
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somewhere, the enjoyment of new horizons 
and experiences, and the pleasure of memo- 


ries which only travel can give 


However, putting Mr. Ream's suggestion 
of prestige into different words, Mr. Bel- 
lows comments: “Visual merchandising of 
travel not only sells travel, but through sub 
tle demonstration instills a feeling of con- 
fidence and reliance in the prospective cus 
tomer. 


For TWA, Miss French and Mr. Ream are 
creating displays tor windows on Fifth 
avenue and 50th street in the Rockefeller 
(enter office, one at the Astor hotel, one at 
the Statler, and, at times, one at 67 Broad 
street in lower Manhattan. A TWA window 
in Newark 1s also tied in with the display 
story used tor the Manhattan locations. All 
of the windows are correlated in theme, but 








Dramatic Display Sells Travel 


By ESTELLA LANOI 





ISVLAY has become a maior tactor in 
promoting travel, and continues to im 


(TCAs itl iMnportance 7 thie public bye 


comes more and more travel conscious, tf 

pare ialiv an the mid-town area oft Ni V“ Y ork 
(ity, travel display employs all the tec! 
niques of modern display Vrimarily there 
are three different groups using the bulk of 
travel display: the major airlines, the steam 
nip compan and the travel a ociation 


tcl tive Vario canine 


Warren Keam. who. with Clarissa brench 
gaqesipgn the display ce) iran World At 
iif hk | Mi and Live ihe it} rave | \« im id 





tion, among other i) that travel dy play 
orimarily one involving a prestige tactor 
lLiowever, he states that certam specitic di 
play draw especially ell, and some even 
‘ ticket thie ind 1 re 
( hrarle { Mellow direct chy play 
tor the (,race Loan AN he teels the ale of 
travel by display nvolve thi timulation 
i three basic desire anticipation of gome 


each 18 geared tor appeal to a different 
audience 

KIM, the Royal Dutch Airlines, has a 
window on Fiith avenue. The British Travel 
Association has its center on Madison ave 
ru Displays tor the British Travel Asso 


ciation point up traditional Britain kor 
. xample, a holiday display featured the 
(hristmas Pantomimes which date back 


some Z00 years and continue trom Christmas 
live tor five to six weeks 

For the display, an original painting 
a scene trom the traditional Dick Whitting 
ton story was shipped over trom London 


and suspended in the window \ draping 
ot red velvet, stencilled with gold crowns 
to match those on the permanent side panel 
of white, was arranged proscenium fashion, 


centered by a large crown of gold \ panel 


—The displays at the top and center of the 
page are for Trans World Airlines, and were 
done by Warren Ream and Clarissa French... 
The same team designed the third display pic- 
tured, for the British Travel Association— 
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—At the immediate right and at the lower 

center are two windows used by the Grace 

Line; they are the work of Charles C. Bellows 

. . . Both the other photographs are of win- 
dows for TWA— 


ot red-and-white striped labric was twined 
through the crown and continued out as a 
valance. Blue was the predominant color in 
the painting, and blue was used to carpet the 
Hoor. Silver and gold snowflakes were sus 
pended above and below the mural, whil 
to one side stood a Christmas tree Copy 
built up the theme of pantomimes | 


— 


England, and travel literature lay on the 
floor at the front of the window 

Other British Travel Association displays 
included one of a cricket player im tull r 
galia and a miniature playing field with 





small cut-out player Still another wa 
of nursery rhyme [nglan \ fourth wa 
ot knglish country hous and used a blow 
up of one estate, with real furnishings wu 
cluding armour and a tamous chair worth 
$3,000 For a fitth, the setting teatured the 


Friendly Inns of Britain (pictured) lo the 
side was a miniature inn complete with land 
scaping Potted hyacintl and torsythia 
branches simulated a countryside \rranged 


in front of the screen were turnishings trom 


old 1ritis pewtel tankards. A vate leg table. 


toby mugs, and even an old warming pan 
Turning from the British Travel Associa 
t10on to display for TW \, the etting whicl 
Mr keam considers to be one of the finest 
they have done there used a London theme 
with a caption reading “Fly IWA over 
night to London.” The teature of the win 
dow was a reproduction ot Cecil Beaton’s 
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portrait of Queen Elizabeth 11 Drapings 
and accessories in the window ranged trom 
the palest pink through red, and replicas 
ot the crown jewels completed thre ettineg 
Mr. Ream states that the response to that 
particular display was very good 

Since the ofhee of TWA in the Rocketelles 
(enter group is located unmediately across 
the street trom St. Patrick's cathedral, one 
of the high points of their display year 1s 


an Irish window tor St. Patric lay 
bor Corie Iris! display hown here aA large 
three-dimensional map oft tyroloam wa 


keyed with the high poimts of interest im 
lreland (ord led trom each pot on thre 


map toa blow up ot the cen tn tened te 


pe les at the rele (One phi tograph Wat on 
the floor beside thy map to balance the di 

play (ra and Wiulated rocl cnn othe 
foot helped Dutia tiny) oT he itis piere (oT 
Ireland lhough the preture vere im blactl 
and white thie ettiny va orimnarils in 
yreeni and vite vitl ite potted azvaica 


completing the display 


\n elegantly ‘ irved Onn livre trom 
(Jhberammergau Wa trie cerntet cy] ntereat 
im a ¢€ fristma vindow «ae ined tet iI WA 
(second tlustration Pale Pylune and 
painted € Nina iti Vil med tor thre bach 
‘ae und f tot Vil piled Vil 
iat ( pristma tre iY te 1) 

ere irranged nm sf ‘] , | hee-light 

re bedded in the ! fr msacent ria 

merit : a le live! ind’ pale lj rik ré 

ispended at either side of the ric irea 
[Continued from page | 
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The suspended hats above the space 
where the heads belong show that they 
are looking after the lady, of whom just 
one leg and hand are visible. The dog is 
reacting to the unheard whistle of the 
men. In the foreground, before each 
mannequin, is another example of the 


shirt each figure is wearing. 





Luxury accessories to ladies’ wear sub- 
stitute for the foliage on this plywood 
tree lacquered white. Hearts in gay 
colors, decorated with cellophane knots, 
are on the branches. Two hearts pierced 


by an arrow, together with two names 
and a date, are painted on the trunk. 





Rustic spring colors emphasize the tran- 
quility of this country setting. Real stones 








and real flowers are on the sides, and a 
gate of wrought iron or wood or even cut 
from cardboard is in the middle. The 
Cupid is painted on the backwall. The 
branch carrying the copy panel is genuine. 
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Ladies’ ready-to-wear is shown in this 
cheerful display, with many potted flowers 
and flower garlands. Fantastic fowls are 
on the flour and also serve as heads for 


the three figures. 





A few little clouds and swallows are 
painted on the backwall, before which 
stands a lyre-back chair, the strings being 
of glass rods with a spray of cellophane 
flowers extending from them. Copy is 
lettered as if on music staffs at the lower 
right. The mannequin is cut from ply- 
wood and wears one of the featured 
fabrics. 
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The ‘‘drapery" on the left is simply cut 


from wallboard and covered with a suit- 
able wallpaper. The little table holding 
a glassless mirror and the small seat are 
white. A pair of feminine hands are seen 
as if adjusting the stockings. Other stock 


ings are displayed as shown. 
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Los Angeles Reporting 


\SHIONS ideal tor the concert season used as a background with the mannequin A chic ensemble in black velvet against a 

vere imcorporated into a civic promo placed to the lett and forward of it, while French background adorned the main win- 

tion heralding tiv Cominy Hollywood to the right were tound the accessories and dow at H » Webb { ompanhy, in (,lendale. 
Bowl Symphony concerts at The May Com the readet black on white carrying the Caryl Bereman, the display director, used a 
pany-Wialshire theme, “Night Lights tor the Hollywood panel of a French cafe bordered on each 
lo convey the two-told story wth equal howl, hight windows were used in this side with black wooden shutters to obtain 
mnpact, William M. Snyder, display director promotion, one ot which is pictured het 
rightly depended on the elegance otf the 
yns and accessories for one portion of —At the upper left, by William M. Snyder, and coat with white satin gloves and purse. 

the message, and by exaggerating the size of The May Company-Wilshire . . . Top center, The figure was placed on the left side of 
the actual seaso for the othe ‘ar by Caryl Bereman, H. S. Webb Company, the panel tor the eye to capture the motif 
ticket blow-up wi: O im black and whut Glendale . . . Upper and lower right, by of the style through the prop. On the floor 
to match the ile of the merchandise, by Richard Guhl, Saks-Fifth Avenue, Beverly Hills to the right were accessories consisting of a 
creen proce cardboard & teet high by . . » Lower left, by Frederick Bower, Barker black velvet bag, black suede gloves and 
viele lhe large ticket was then Brothers— others out of vinylite in black and white. 


Parisian atmosphere. The apparel on 
the mannequin consisted of a two-piece dress 
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The theme was on a showcard in black on 
white: “A Briet Eclipse tor a Star-Studded 
Evening.” The reader was then placed in a 
richly designed trame, made of natural wood 
that was tapered, with the corners mitered 
( lear lights accentuated the ensemble, and 
threw its shadow against the wall to add 
further to the decor 

\n unusual effect to promote Valentine 
Day Was created by Richard Guhl, display 
director at Saks-Fkiitth Avenue in Beverly 
Hills, by using a gold hand-carved bird cage 
stand tor his main prop, with a large red 
velvet heart draped with a rhinestone necl 
lace enclosed in the metal cage lhe theme 
“the open (,arden of a Woman's Heart,’ was 
cleverly depicted on a large black and white 
photographic blow-up in heart shape and 
covered with gold doves. This was placed 
at the base of the stand next to the readet 
carrying the theme, done in white on black 
The material for the blow-up was obtained 
from magazine articles \ white lace negli 
gee adorned the mannequin, with added gitt 
suggestions on the floor. The background 
was of champagne velvet drapes washed with 
red and white lights, with a clear spot on 
the heart in the cage to accentuate the occa 
sion of the display (Fifth photograph 

In the men’s windows at Saks-Fifth Ave 
nue the theme was “The Closed Garden of a 
Man's Heart’ and duplicated the above ap 
proach except tot replacing the necklace 
with cuff links on the heart in the cage and 
using a Victorian bird-cage in white and 
of course displaying a mans suit and a 
cesso;rics 

Out of definitely unspectacular mattresses 
Kred Bower, display director at Market 
frothers, created a very clever and colortul 
design to complement the merchandise 
Against a lemon-peel colored background, a 


[Please turn to page 64] 


—Directly above, by Henry Jampol, Hag- 

garty's, Beverly Hills . . . Upper right, by Ed 

Mitchell, Ohrbach's . . . Center, by William 

Thornton, The Broadway-Crenshaw ... At the 

right, by Lloyd Grover, The Broadway-West- 
chester— 
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DISPLAY WORLD 


ANY 
porting 


with 
located in 

this 
often complicates the installation of interior 


stores must contend sup 


columns their 


selling areas and condition 


seasonal displays 


(A) This sketch shows how a large col 
umn can be transtormed into an attractive 
and functional bathing suit display, com 
plete with an attached fitting room 

To convert the column into the_= ship's 
funnel, cover it with a sheet of bright red 
seamless paper complete with bands oft 
black paper, as shown 

The small departmental floor plan indi 
cates how one or more ot the columns ta 
ing a main traffic aisle can be used tor 
these eye-catching ship displays and the 
small sketch “A” indicates the section of 


column enclosure countet 

Construct the prow of the ship trom wall 
board or similar natled 
trame, with the fitting 
made out of plywood nailed on a 2- by 3 
inch stud 

Paint the assembled ship white, trimmed 
black, a that snap 
out the bright red of the column funnel 

The he 
wallboard painted 1 poster 
and 


material on a wood 


ship's cabin room 


with color s( heme will 


sailor and ladder can cut out oft 


realistic colors 


wired in position, as shown \ tew 


colored cotton (jl 
up the boat 


stores name can be painted on the prow 


gaily 
used © 


strings of 
lhe 


Hags are dress 


Display bathing suits, colorful beach bags, 


and other related items and add a sign 
reading “Ladies’ Fitting Room.’ 

[his can be installed at a very reasonabl 
cost and will dress up the entire beach wear 
department as well as providing extra fit 
ting rooms 

(B) The sun its always a good prop in 
any bathing suit or beach wear display 
oO | have included five on this page 

They can be used in a wide range of met 
chandise displays, with the design at the 
lower right being « pecially uitable lat 


"hh ee |) { oo} 
( ut the 
card, witl 


setting 


suns out ot gold metal toil-taced 


the cle 171) painted (oti ott dark hylan 


poster paint. COrdinarily this will not alwa 
adhere to a toil surtace but a trick of the 
trade to overcome this 1s to rub a little soap 
on the brus| 

lhe humorou eagull and fish. cut out 
f ird tock can be used t ti¢ in) vit] tive 
Hiave tun at the beach” CODY (1)) 

(( ) Another attractive beac! vear displa 
that can be used in the center ot a 7 
( onstruct the panel tron iiboard mast 
on a l- by 2-inch trame and use lengt! 
of pine board tor the base 

Your len al SIG! shop Call prot ide the ¢ 
catching card cutout painted in bright poster 
colors to tack on the panel as indicated 

lhe writer once built this panel unit on a 
$-foot diameter wood base installed on an 
electric turntable. One ide of the panel 
Was used Tol the lortul art vor and thre 
other tor bathing suits and accessories 

Motion certainly improves and adds con 
siderably more eye-appeal to any display 


are deep enough if 


this 


and. if vour windows 


display 


will he worth considering Ht} 
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Smaller Store By JIM KILEY 


Brochure Discusses 
Store Planning 


“Automation Retail, 1957” 1s 
folder describing current merchandising 


title of a 


the 
new 
problems and techniques, just released by 
Sitka Store Fixture Mtg. ¢ 

\ttention 1s directed to a 
tion record spendabl 
the this 


10 billion dollars expended annually 


OmMpally 


growing popula 


with al MWicaomie, ania 


influence on potential market tos 


tor ad 
vertising 


At the pomt-ot sale, however, thr shortage 


or the high cost ol capable retail sales ly Ip 
has made it dithcult tor retailers to get the 
full measure of sales that should obviously 
result from this market 


The related merchandising tactors to con 
sider in planning store or departmental lay 
outs, or individual product promotion in view 


ot current trends. are summarized im this 
folder which is available trom the firm at 50 
Kansas avenue, Kansas City 5, Kansas 
Contest Winners 
Made Known 

Lakeland Mtg. Company, Sheboygan, Wis 
announces the tollowing winners im a dis 
play contest conducted by the firm last tall 
First, SIOO Savings BKond, tlub Clothes 
Amarillo, Texas: second, SSO bond. Prince 
ton Prep Shop, Birmingham, Mich $25 
bonds, Ellis Stone Company, Greensboro 
N ( Melet's, (Clarksburg \\ Va and 
Hiarvard Clothing Store, Canton, Ohio 

COMING UPI 

National Hobby Month April 1-30 
Army Day April 6 
National Baseball Week April 6-13 
Pan American Week April 8-14 
National Do-It-Yourself Week April 16-23 
Easter Sunday April 21 


National Garden Week 
Hardware Week 
National Baby Week 


April 21-27 
April 25-May 4 
April 28-May 4 


Child Health Day May } 
Correct Posture Week May 1-7 
United Cerebral Palsy Month May 1-31 
National Family Week May 5-12 
Let's Go Fishing May 11-18 
National Frozen Food Week May 11-18 
National Luggage & Leather Goods 

W eek May 11-18 
Mother’s Day May 12 
World Trade Week May 15-21 
Armed Forces Day May 18 
“Buddy” Poppy Week May 19-31 
National Cotton Week May 20-25 
Memorial Day May 30 


Dairy Month 
Let’s Play Golf 
National Flag Week 


June 1-30 
June 8-15 
June 9-15 


Father-Son Week June 9-17 
Flag Day June 14 
Father’s Day June 16 


National Swim For Health Week June 23-29 

Names and addresses of sponsors of pro 
motions involving the foregoing will be sent 
on request to DISPLAY WORLD, Cincin- 
nati 1). 
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QUICK CHANGE 


Just one of a dozen Pageant Ounick 
Change tloor Merchandisers is shown 
here in action And action it 1 too! 

the kind of always tresh, always season 


able 
literally say 
SK Pa 
“KING 
in beautiful 
“COLONY color 
ment of 
kind ot tif 


merchands ‘ 


merchandise 


reant kloos 


OUREN 


ime 


te 


(come hither 


Mie 


PATRICIAN 


td) 


ection pe ries tly 


py tae 


entation Ww 
foc te 


re hy Tie rT 


PRINCI 


fit each ade 
rellectin: 


re and 


VMPIRE 


bia h 
ners 

Aare 
units 
oF 
part 
‘ the 


ty pe of 


entation yeril je 


ire 


To see the Pageant family of units, 


or to learn 


ning service 


the coupon 


247 N. Main St 


a, 


service. 


Name 


—— —— «aes ae ee ee ee ee ee ee ee 
a 
ee —--- 


(please attach 


about SK 
or both 


B 


to 


just 


eatrice, Neb 


letterhead) 


isnnecgenninenidomnenenein 


store plan. 


mail 


Please send me catalog pages show 
ing Pageant Floor Merchandisers 


Tell me about SK store planning 






The STORE KRAFT Mfg. Co. 





Hutzler's, Eastpoint 


mall 


level offers a panoramic view of a temiunine 


{ wa he berothes { company iy] lsalts 
eons Marviand oldest and 


pened if 


largest 


department laoore econd 


branch tore blutzies : prevnnat im (ictober 


; 


‘ait completion mars 


blutzles (prt | 
biutzler lastpom yi lann a 
CHutermyg ta) thie 


it} pecialty 


brarnils it 3 


lia Typcoanit 


structed nt thy 


located wm the large new 


| 


hopping { hte! recency Con 


cloverleat mite rsection 


\ | 


| astern avetive ana Vorth Pomt road 
(Of handsome modern design, the new 
Contain | total ct (AP CAM) 


flav 
0) (0M) 


(quare leet 


Space Carbiper 1tiw two ale level ci] 


quar leet eact | here ] provision 


Tal a pass stole CAPAqTI (tl co] All additiu nal 


Squuare leet to bye located 


1.000) 
bntrance 


locate (| (on) 


third 
convententls mall and 


level 


lige Arcas 


lowe! adjacent ample tree part 


32 


[he tloor-to-ceiling gla front of the 


hion leaturing apparel tor 
and toiletrr 


Young 


ections tol 


AC Cet (rie 
hans al 


Mitant tees, also 


men and boy ‘ A convenient restaurant, 


thi ( loverleat 


oOntaimine car»©re full coordinated ale ~ cle 


partments, public service and employe 


| | 


Cilatye the upper and lower levels are 


——At the upper left is seen a dramatic line-up 
of foundation garments against colorful back 
drop panels (mall level) .. . Upper right, eye- 
catching displays of shoes for teens and 
children; shoes for men are at the right (lower 
Lower left, sweaters make a pattern 
of color in the separates department 
level) . 


level) . 
{mall 
. Lower right, the men's shops achieve 
forthright simplicity of decor with the use of 
dork grained panels and brick (lower level) — 


W oii li. 


World, 


nected by escalators and an elevator lhe 


store is completely air-conditioned. The en 


tire store is equipped with modern, distin 


tive ale fixtures, utilizing interesting color 


treatments and superior lighting tacilities 


\mong unusual teatures are interior walls 
both as sale ‘ backgrounds and 


l hese 
uprights 


which act 
COnSIst (iT al 


which hold 


sales tixture walls 


series ot metal wall 


panels of painted or natural plywood and 


also support hanging equipment or shelving 
tor the display of various types of merchan 
lise lhis flexible 


mit « omplete 


display system will pes 


s¢ asonal rite rchange ol sale ‘S 
facilities 
\nother 


at lighting 


as required 
Hlutzles 
whi hy all 


teature ot | astpomt 1s 


system in downlights 

are attached to metal suspended 
| ight 

easily re-located and all can be 


lise bye low 


WitcWays 


from the celine fixtures can he 
treely di 
rected at the merchans 


| lease furn fo pave 64] 
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Display Trends Noted 
For Air Conditioners 

\ trend to three-stack displays for room 
air conditioners is noted by a leading manu 
facturer in the industry. 

“Air conditioner dealers last year ex 
pressed a preference for the three-stacker 
display rack. The result is a definite trend 
to this type of display unit during 1957,” 
according to Howard Haas, vice-president 
ot advertising and sales promotion, Mitchell 
Manufacturing Company, Chicago 

The swing to the three-stacker display 
was noted in spots last year but there were 
still many single and two-stacker racks in 
use, Haas said 

tased on interviews with 150 dealers last 
year, Mitchell found the following require 
ments tor dealer display racks to be preva 
lent: 

(1) The need tor a more substantial and 
permanent store fixture rather than the 
previous cardboard throw-away type dis 
plays. 

(2) The necessity Lor displaying more 
units in less floor space because dealers 
are handling more manufacturer's lines 

(3) The need for flexibility in the display 
rack This has been brought about by th 
introduction of a wide variety of special 
ized room air conditioners. It no longer is 
enough tor a dealer to display only one type 
ot room cooler. 

“Dealers today must have racks to display 
these specialty products properly, or lose 
out on their share of the business,’ Maas 
said 

(hree other specific trends are noted by 
Mitchell in the displaying of room air cond) 
tioners 

()ne 1s that displays are on longer made 
from pasteboard, cardboard and lithography, 
but are made of Masonite and wood and 
metal. Another is that tewer and fewer 
small counter displays, window banners, and 
n-store signs are being used by dealers 


fhird, more and more appliance dealers are 
establishing regular room air conditioner 
departments in their stores rather than just 
displaying the units hit-or-miss among th 
other major appliances. 

The evolution in the three-stacker pet 
manent display provided by most manufas 
turers for dealers was traced by Haas 

Prior to 1955 most displays were singlk 
mit racks hese generally included an 
claborate toppet selling the prospective cu 


tomer on the idea of buying an air condi 


tioner as well as the specific features of the 
manultacturer s particular brand of room 
cooler 

Im 1955 the industry pa sed thi mMiapi 
million” mark and the public was sold on 
room air conditioner \t the same time 
manutacturers introduced many different 
types and sizes of units, and dealers wh 


already were cramped for floor space found 
they needed to carry at least three to four 
different products ot a single line Lhe 
single-unit dy play hecame outmoded 

[hat year Mitchell experimented with a 
ample three-stack display and last year i 
troduced it as its primary display piece 
()ther three-stack racks came on the mart 
ket and this year they will be the prevalent 
display piece mm the industry, according t 


liaas 
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Autention Displaymen vad 
Use Bullton SEAMLESS 


In Your Displays To Back Up This 
Color Trend . . . 





Bulkton SEAMLESS 


is Available In 


Fashion-Rite 
COLORS 


In The Following Items 





2 IN. WIDTH ROLLS | 
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Use ai in Display lo Wuild a? bad 








BULKLEY, DUNTON & CO., INC. 


Bulkton Display Division 
CORRY 2-8257 CORRY, PENNSYLVANIA | 
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...On an off the record 





Jeannie Beacham as the “POPAI 
Girl’ will be the official hostess for 
the annual Point-of-Purchase Adver 
tising Institute symposium held in 
Chicago April 10-12. She is with 
Stanley L. Wessel, Chicago, presi- 

dent of POPAI— 















Photographs for this page are 


always welcome the more in- 







a the ee —The president of Woodward & Lothrop, Wash- 
= Editor ' ; ington, presents a DISPLAY WORLD gold medal 
mmeneT V. for the 1956 International Display Contest to D. L. 

















Herndon, display manager. Left to right, George 
Titus, advertising director; Andrew Parker, presi- 
dent, and Herndon— 





—The display depart- 
ment of Elder & John- 
ston, Dayton, Ohio, at 
a Christmas party at 
the home of Everett W. 
Quintrell, display direc- 
tor. Bottom row, Quin 
trell, Jack Stein, and 
Robert VanDyne. Sec- 
ond row, Donna Martin- 
dale and Peggy Pate. 
Standing, Mrs. Quin- 
trell, Jan Crain, and 
Laura Carpenter— 


Bill Meissner, left, as 
the retiring president of 
the Southern California 
Display Association 
hands the gavel to the 
new president, Ray 
Elliott. Meissner is dis 
play director of Oh: 
bach's and Elliott heads 
display for Desmond's 

Wilshire 





—Richard A. Staines (right), dis 

play director of Vandever's, Tulsa, 

plans a wood violet display pro 
motion with his assistants— 












—J. J. Phillips is now adminis- 
trator for shows and exhibits for 
RCA's Tube Division, Harrison, 
N. J. He will be responsible for 
the planning and supervision of 
the Division's displays at conven- 
tions and other public gather- 
ings— 
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Fora /. i approach to merchandising problems 


( merchandising system ) 








Merchants the country over are proving that 
Vizusell moves more merchandise from less 
space, and in less time than any system ever 
devised! (In 567 recent Vizusell installa- 
tions, sales increased an average of 182%.) 
Don't overlook this potential! Clip coupon 
below and send for complete information. 


COUNTERS... Using present counters, 
low-cost Vizusell over-counter build- 
ups organize merchandise for eye- 
level presentation where it stimulates 
self-selection and impulse buying. 





FLOOR UNITS... All-metal Vizusell mes 


chandising units take no more space than 





conventional tsland units vet provide 
nearly four times the display space 
They are quickly adjustable to accom 


modate a wide variety of merchandise 


WALLS... Vizusell equipment converts unproduc- 
tive wall area into sales-compelling merchandising 
display...simplifies stock control. Recessed 


edges of uprights take 4" or 44" panels. 





* The Vizusell ayatem of channela and attachmenta ia fully protected 
by US. patent 2,744,714 and Canadian Lettera patent 645,45! 








| L. A. DARLING COMPANY 
Bronson, Michigan Dept. 20 
| DA A | N oO F F | C E . B n O N S O N, M | Cc H | G A N MAIL Please send complete Vizusell information 
NEW YORK CHICAGO LOS ANGELES TODAY! NAME 

| 47 W. 34th St 222 W. Adams St 1828 S. Flower St COMPANY 

Cameron Mcindoo, Ltd., 91 Scarsdale Rd., Don Mills, Ontario ADDRESS 
| Distributors In All Principal Citte : CITY STATE 
' eeeeee ee eee eoeeeeeeeeeeeeeeeeeeeeeeeeeeeeees ; 
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Display Here And 


“SIM PI he xpersive and humorou NOT using an actual lipstick mstead of a brush 
the characteristy of the tirst display and showeard color [he large glass was 
pictures by A. Van Hollander, Gram cut trom wallboard, then tramed in gold 

bels, Philadelphia lhe card copy explain vire and covered with tulle in a shade of 

the windoy unines a barrel of tun tor lihae lhe lower portion of the glass was 
you the girl who wears the pants!” kach covered with sprigs of artificial lilacs, and 
bart ibeled “hus everal bunches were athxed to the tulle cas 

L bie econd display is by Louis Vilima cading trom the lip of the glass to the 

Hs Pogue Company, Cincinnati, and Hoot Plastic bubbles suspended above the 

W af Tat al promotion iti kKevion |ilae vila held Tiere lilae 

{ hampagne Cosmet) lhe exact hace Lh escalator treatment was done by 
vas obtammed tor the howeard lettering by Ray Velton Ne;aman- Marcus ( ompany, 
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Dallas, tor the store’s daisy promotion. The 
figure stood in a bed of Marguerite daisies, 
and behind the mannequin was a tree with 
a tern figure, covered with daisies, perched 
i its branches \ fountain with pertumed 
water was by the tree (See the tront covet 
for another view of the interior.) (suy Mal 
loy 1s display director tor the store 

\nother display by A. Van Hollander 1s 
seen next. This was worked up in conne 
tion with the store's August white sale and 
consisted of a plattorm trom which = pro 
truded a ship's mast with sails, a pile, and 
a replica of a ships anchor on which was 
eated a mannequin the clown at the left 
called attention to a consumer contest spon 
sored by Cannon Mills 

Display of a different sort for anothe: 
white sale is seen in the final illustration, by 
itrhard Wagner, Grandes Almacenes “EI 
Siglo,” ot Barcelona, Spain \ banner held 
by an Iskimo proclaimed “Blanco” (white), 
and extending upward the full height of the 
store above the entrance were parallel col 
umns of simulated bolts of linens 
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Incandescent Lighting Guide 
Issued By Sylvania 

















A new Incandescent Lighting (suide Book 











has been issued by the Lighting Division 
of Sylvania Electric Products, In Cov 
ering more than 1,800 types and sizes of in 
candescent lamps manutactured by Sylvania, 
the 24-page booklet is designed to “provide 
a convenient source ot reterence on tl 11) 
dispensable incandescent light bulb vhat 
it 1s, how it operates, its numerous advan 
tages, the booklet states 

1] three color hooklet reatures sections 


The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 


on the characteristics Ol incandescent 
lamps, structure, a discussion of its fila 
ments, bulb sizes, glass types and finishe 
and types of lamp bases 

\ spe ial section states pertormance chat 
acteristics, with detailed but simple ch: 
and graphs Major Ly of imeandescent 
lamps é scuss and illustrated. Others 
ections cover maintenance and ervicineg 
ot lamps 

Phe booklet includes liberal Lise 
sketches, charts and pictures, and 1s av: 
ble trom Sylvania Electric Product 


1100 Main street. Buffalo. N. 


Display Firm's Suit 
Is Dismissed 

In a case bhetore a jury ot five Vomen 
and seven men in Lehigh county court tn 
\llentown, Pa., Judge Kenneth H. Koch 
dismissed a suit by Timely Service, In 
Brooklyn, against Hess Brothers \llen 
town, in which the department store wa 
charged with copying one of the display 
firms Rennatssance angels 

The case was tor $3.800 damage: for the 
copying’ and tor $270 for a sample angel 
which it later developed had heen returned 
by the store Hes Brothers was charged 
with making 27 copies of the angel and 
using them tor display purpos during 
the 1955 Christmas season 

lhe case was dismissed whet t wa 


proved that the plaintiff never had a trade 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


mark patent oot copyright oll a Kennat 
sance Angel’ and exclusive right to manu 


tacture, use (iT se ]] cyte 


Actress Added 
To Display 

ludy Holliday is ringing the 
for National Shoes, In in 
of the shoe chain's 133 stores 
of a promotional tie-in. The 
ipon the similarity between 
current Broadway h Bell 
in which Mis Holliday 

: familiar Oy 


hell 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET @e LONG ISLAND CITY !, NEW YORK 
EXeter 2-3890 


Added Duties 


For Morais 


Director 


| 
tore planni 


Vora Ol | < 
display managet and 


handle display a 


designing program 
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krecting eflective displays that win extra attention 
and extra sales is easy with “Module Type” Deca 
Poles. Their versatility and flexibility allow you to 
erect dramatic displays anywhere you have a floor and 
a ceiling or the equivalent accommodating any 
height from 41 in. to 25 ft kasy to erect and dis- 
mantle, these steel poles stand by themselves and 
support up to 400 Ibe. with attachments or between 
modules. Why not investigate the time-saving, money- 
saving advantages of these versatile props today! 





Increase Display Impact 
Reduce Display Costs 


"Module Type” DECA POLES 





BATTEN 
BRACK. 

KT 
al No. Ms 
bAChk PLATE WITH FACK PLATE 19 1 )y- 
FLANGE WITHOUT AO yee 
No, MS-39- Gives hori PLANGE hold a bat 
Jonial urlace fou shelves No MS-35 ten of fin 
and displays lee blue hits over joint ished = oon 
finish nel PA. » in dia end of modules dressed | 
meter, hach $1.00 \ positive sup in. by 3 
“et of one each No prort lor dis in. lumber 
MS.36 Pole Clamp and play upports for sup 
NO MS-39 bkace Plate blue finish ports Lee 
with Flange . yon. diam blue — fin 
Ver set complete $2.00 any ish Ver 


S7 i) doz $7 


PICTURE POLE 
HOOK (LAMP 
No, Ms-31 No, MS-38 
\ flat metal Spring steel 
CARD OR hook for use on Clamp with bolt 
PRAME HOLDER wood batten and wing take 
No. MS-345 for suspending up nut, Use to 
( hannel strips 6 in backgrounds attach acces 
long with ‘%. in pictures, ete ~ories to pole 
channel spot welded (an be attach lee blue finish 
le prarde clamps ed to pole also bach $ 1.00 
lee blue finish lee blue finish Doz .. $10.00 
Ver pan $3.00 Ver doz... $2.00 


DOUBLE PANEL BRACKETS — SHELI 
FACED CARD ice blae steel brack HOLDER 
On FR AME et ota tigeprort display No. Vis. 
HOLDER helyve 64 Slotted 
No. MS-34-1D No. MS-66 Holds to hold one 
(hannel strips 6 I, in, panel end of shelf 
n. long with % bach foe support, les 
in. channel spot Per dozen $f .o0 blue finish 
welded to pole No. Ms-67 Holds Per doyz 
clamp. lee blue in. panel en SB. 
finish eh ny 
Por paar $3.60 Dey $7.50 





Standard —xbber 
12 ft. 6 in. 


Module 
Type” 
DECA 
POLES 





Consists of: 





1-30 Inch 
Module With 
Spring Loaded 30 


Plunger 





The Spring See 

tion MUST he 

TOP Section of 

Pole and used 

against CkKIL 
ING 





a | 
4 neh 


Module 





7% Ine hi 
Modul 





l—-15 Inch 
Module 


3—30 Inch 
Modules 


No. MS-36 
lee Blue Finish 


Price, ¢ omple tf 


$16.50 


bach 
ROB. St. Louis 





lee blue finish 
ACCESSOTLOS and 
extra modules 
spraye d to match 
at 20°, extra il 
ordered at same 
time as black 
sprayed poles 
All FL.OLB. St 


| ous 











Rubber Insert > — 


Patent Pending 
No, 99187 








GARRISON-WAGNER 


2018 WASHINGTON AVE. 


COMPANY 


ST. LOUIS 3, MO. 








Thom McAn Contracts 
For Design Service 

Kron & kron, industrial design firm of 
Kknglewood, N. J., has contracted with the 
Thom McAn shoe chain of Melville Shoe 
Corporation to develop what is described as 
“one of the most comprehensive programs 
of integrated design ever attempted in the 
retail field,” it is announced. The firm will 
design new stores, displays, experimental 
units, and all other merchandising elements. 
It will also redesign existing interiors and 
exteriors 

The company is known for previous out- 
standing work in the retail field during the 
past 20 years, including the design of retail 
stores 


Leaman Joins Rollman's 
As Display Director 

\. k. “Al” Leaman has joined Rollman’s, 
(Cincinnati, as head of the display depart 
ment. He was formerly tor three years with 
Worth’s, Waterbury, Conn., and previously 
with R. H. White & Co. and Filene’s, in 
Boston. His former assistant, Bert Car 
pentier, has taken over the display depart 
ment at Worth’'s 

Leaman succeeds Andrew Matzer, veteran 
displayman who was with Rollman’s tor 
many years. Matzer is opening a display 
chool in Cincinnati 


Bereman Heads Display 
For Coast Store 

(aryl Bereman is now in charge of display 
at Webbs. (,lendale., ( alit She succeeds 
Duren Jones, who lett some time ago to join 
the sal and design staff of Eacific Pro- 
motions 


Eve Brueser 
In Europe 

Mrs. Eve Grimes (Brueser) left on March 
3 on a two-week trip to Germany to attend 
the fairs in Nurenburg and Franktort 


Another Contest Won 
By John Houswood 

First prize, a $500 Savings Bond, in a 
contest conducted by Seamprute, Inc., has 
heen awarded to John Houswood, Adam, 
Meldrum & Anderson, Buffalo 


Silvestri Returns 
From Far East 

George Silvestri, Silvestri Art Mig. Com 
pany, Chicago, and Mrs. Silvestri have re 
turned from a combined business-pleasure 
trip to Japan, Hong Kong, the Philippine 
and other countries in the Far last 





SOURCE SERVICE 


If in any of the illustrations in DIS. 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


1, and it will have prompt attention. 
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Saperstein To Speak 
At POPAI Show 


Henry G. Saperstein, one of the nation’s 
top merchandising authorities, will be a 
special guest speaker at the two merchandis 
ing forums of the eleventh Annual Sympo 
sium and Exhibit of the Point-ot-Purchas 
Advertising Institute, April 10-12, at the 
Palmer House in Chicago 

Robert PD Phelps, ot the Phelps Manu 
facturing Company, Terre Haute, general 
chairman of the POPAI show, said Sapet 
stein will speak to the point-ot-purchas 
group at the opening of the merchandising 
forums on Wednesday, April 10, and Friday, 
April 12 bi will relate thre collective 
problems itl mer handising to the role which 
point-ot-purchase advertising plays in_ the 
over-all merchandising industry 

Phelps said Saperstein, as a guest panel 





member, will join nationally known leaders 
in the merchandising industry 

The first forum, April 10, wall include the 
categories ot drug manutacturer, retail 


PREST-O-LLOYD PANELS 


( reat cdlistimnetive ana ellective background 





drugs, soft drinks, and the automotive screens, displayers and framed panels and screen 


classifications of dealer. manufacturer. and GRATELITE PANELS with versatile Prest-o-lloyd panels lt Classi 


(,recian Kev design (shown one-half actual size in 
service station 


' Smart-liooking white plastic sheets pro enlarged illustration) harmonize perfectly with 
The second torum, April 12, will include vide a non-distracting setting for sho alemeeh nam Gpameinieiin sited ninemsn ole ol de 
food manutacturer, retail tood appliance :, bags, cosmetics and all kinds of acces tinctivenes and samartne 1 overall displays 
beer, liquor and tobacco sories. Strong and stabilized when prop Moreover. many of the metal and plastic fixtures 


erly supported and without undue str made speciheally tor perforated hardboard can be 


Two Displays Spearhead and strain, rene ing — ‘aot = used on these versatile panel 
Hiram Walker Drive 6 ¢ tae awit ert, No. HD-3 Prest-o-lloyd Hardboard Pane 


cleaned and destaticized by using liquid 


, ' , Sheets ‘sin tock 4 tt. by B tt 
| Ypilyinez the slogan oe *% anadian { lub lov. vo, etc... mm water Dont wipe S9. Qs 


| 5 Per sheet 

whiskey is a lite-like floor display being No. GW-5364 Sheets 16 in. by ~ in Packed 6 sheets to carton Packing charg 
used by | liram Walket , bri to speal head by *s in. thick In lots of 50-100 « heets of $2.00 on less than full « ‘ioe ; 
the company's 1957 merchandising of the per sheet, $10.00. Less $12. 50 , , 

No. Hid). Prest o-llovd lek Wood Panels 

( i¢ SDL cons . O) : eprodue i {) sheets, e; 

brand lhe display sist f a reprodu | than 50 heet ch Pali aad tx o Raines Sutebeehedt tte ae 
fion of a brass bound trunk complete with No. (WW .5554 Sheets | if} ly Me it) SD in hy, | “oon ’ ( 
hotel stickers to drive home the fact that by *s in. thick. In lots of 50-100 sheet Rise aleent $3. )5 
the whiskey is a world-traveler and “Th per sheet, $6.90 Less $7 75 Packed & sheets to carton Vacking charge 
best in the hou ‘ ie 7 lands ; hie brass than 5O sheets. each ‘ ° of SlLoO on te than full carton 


binding on the trunk and full-color stickers 





give the display a very realistic appearancs 
It has two level and will hold up to two cases 
of “Canadian Club.” The unit is in tull 
dimension and is finished on all four role 
giving it multiple use as a standard floot 
display island. or a a W mdo VY wunitt 

Anothes display in the torm ot a new and 





unusual counter dispenser 1 also being 
used tor the whiskey promotion Phy 
unit 1s all metal and holds five pints, thre 
hitths, and seven half-pint It can be used 
either a a cCustomel seli-service unit or, 
with minor adjustments, as a_ pilter-proot 
display Black, gold, and white make up 
the color scheme lhe entire display, whicl BAROQUE STYLE LEGS 
holds up to 15. bottles, require countel kKeonomical, sturdy, attractive baroque style leg lor building rectangular 01 
space of only 16 inches by 8 inches Four circular display tables and accessory displayet (lean light polished silver 
set ot plastic numeral are included = to aluminum of poli hed brass metal finish 
permit local pricing No. GW50.500 Set of Four Baroque No. GW50-600- Set of Three Baroque 
Style Legs in Polished Silver Aluminum Style Ls in Polished Silver Aluminum 
David Manning Joins Finish for gre. Rectangular Lables Spence love ne ——o — 
Product Presentation stiles Por Set ot Lee Por Bet os Legs ree Oe Pagghagas 
David ¢ Manning, tor three ears vice © yin 94.00 16 in y tae 
. ; bin S$ 5.40 20 in 1, BO Q in , AG HY in 14.00 
president of Capex Displays, Chicago, ha ‘ ' ' rr 
jomned Product Presentation, Ine., Cincin 2 in — ee oo ae ae we 
nati | an account executive bie will No. GW-50-500-B Set of Four Baroque No, GW-90-600-1 set of Three Baroque 
cover Ohio. Miel ivan, and Indiana Style Legs in Polished Brass binish for Style Legs in Poli hed ra Finish for 
Manning 1s a graduate electrical engineet Building Reetangular Tables pullding Circular babs , — 
from Kensselaer Polytechnic Institute and Length of Legs Price Per Set vY~" diame ee $3 95 
is a graduate ot the Harvard School of 1 in £495 |? 8.35 
Business Administration. He was one of 


eral tees ronal dvcvnal “eT GARRISON-WAGNER COMPANY 
merchandise I or Ss Roehucl MA 


managers Cal 


& Co | 2018 WASHINGTON AVE. ST. LOUIS 3, MO. 
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Permanent Display Producers ; — Display Materials, Inc. Kalmo Textiles, Inc. 
Hear Ad Experts ot W. 290 1, OR 5-6350 | 123 West 44th St. JU 2-5185 
: fat ) on behave | MOVELTIES, ARTIFICIAL WERS & 
Display manufacturers too often behav on hyena ace = heer DISPLAY FABRICS, SATINS, SHEERS, 
i miawive im «6thhe6«6Ccreation Oo pomt-o 
irchase material instead of functioning as For Windows and Interior Store Display NYLON NETS, VELVETS AND FELTS 
bstetrician Irwin Roseman, director of : . 
advertisimg and ale yomotion tor It» American Fashion Museum A. Lutz 
| 16 West 77th S TR 3-9103 
cqipisite Cot tti Ta lee if a a ce itly os t treet . * 
gest ee ee ee ate ad CHARLES LEDERMAN, HISTORIAN B West 10% 3. CH 2-420 
aD VS a Se Can furnish, tal basis, authenti iod outfits ¢ 
Permanent Display Matufacturers, at the | Leniumtes om sestel Gute, cemeaatie parted oxtOte, te REED AND RATTAN DISPLAYS 
wnbia | ersity Club. New York City aw a for information Recommended by Display Units, Frames, Screens, Novelties, Fixtures 
Marc! Ht} koseman defined the di 
—_ oa ee me a 7 a pay wd 4 Arts & Flowers Displays, Inc. Maharam Fabric Corp. 
merely oresent a He FITtil © me mercnian 
Aising display. contributing nothing, The | 43 West Séth St. Cl 7-7610-11-12 | 130 West 46th St. JU 2-3500 
ceetiiilian dean gaciieen’ "in, aaa adel DISPLAY FABRICS & ACCESSORIES 
son | a re : ‘ P wy a . wrap Monutacturers and Importers Chicago 115 S. Wabash 
‘ st “nian yams . - | ar ‘ _ ait REED, NOVELTIES and FOLIAGE Los Angeles 1113 S. Los Angeles 
Roseman urged that displaymen thin Austen Display, Inc. Metropolitan Mechanical Display Co. 
n m yo —_ he a ond v1 myst . — b, 133 West 19th St. WA 4-626! We Buy, Exchange, Rent or Sell New and / 
| Png _— | 5 cee Manufacturers of Display Novelties Used Mechanical Displays & Mannequins. 
— he declared. “the dicolas In Paper, Wood and Materials— MECHANICAL BOOKS 
manufacturer must he creative Jour cu Imports from all over the world 50 West 22nd St. OR 5-1280 
tomet mit to be first ith the newest ade 
! vait 7 Bliss Display Cor Mileo Mannequins 
i rit byJont i hor them 1 uyy t y P- 
ou. As experts in the field, you must |) 37-21 32nd St., Long Island City | EX 2.3890 | 7 West 36th St. WI 7-7618 
luniteer the itest and best development 
: pment: DISPLAY PROMOTIONS _ RANTACICnenS 
| ATT chwartz, vice-president of the } of Misses, Juniors, Pre-teens and Children's 
League of Advertising Agenci aaA Ole Display Settings, Novelties, Animated Displays quality and style-right mannequins. 
etiniv that advertising ivench like the - 
ew permanent display industry code of Bonafide Display & Decorative Co. -_ %... Company, — g.a5tt 
etline He said that all supplers stand 61 West 37th St. WI 7-7965 18 ~~ rers and Importers of | 
behind the Come Hnidd etliiones mon a uni ae ¥ a 
lie! ihe a leek Meee, eal : Renta ARTIFICIAL FLOWERS Shoji Screens — Oriental Goods 
here they stand when permanent display DISPLAY DECORATIONS Artificial Flowers — Bambooware 
ire Dbeimeg con Kiered a an advertising and Display Settings, Novelties, Foliage Bird Cages, Lanterns, Parasols Ly Novelties 
a RIP Studio, Inc 
The L. J. Charrot - , ; ‘ 
jn | C Co., Inc 15 East 22nd St. GR 7-3650 
nes hens a en ee oe CREATORS AND BUILDERS OF 
Most Valuable” 
peaking before the Hollywood Adverti ) capeeigpoanrs tga | OUTSTANDING DISPLAYS 
ne Club soneetie ¥ Of Cistiekken anh Display Units, Novelties and Decorations Functional and Decorative in All Media 
oromotion manager ot Calavoe (Crowe! oy . ~ . “ . 
California, called point-of-sale merchandise | G@lonial Decorative Display Co., Inc. Louis Schneider Corp. 
Lis] las thie most valuabl advert tiv any 70 W est 40th St. wi 7-0230 6 East Second St. OR 4.3723 
product can hav Lhe ent of “Tt my 
aaliin sine: mameditel 6s tne @-dhetn ARTIFICIAL FLOWERS ARTIFICIAL FLOWERS & FOLIAGES 
\ wear or so between advertising and Decorative Display Units, Novelties and Decorations Display Decorations and Novelties 
handise display N¢ would be com : ; 
dad ta acts tor doles Socsramwe “reenee © Nat Siegel, Inc. 
an wake wimnted out that thre nost nd . . 
Pc ° — e ee ee same 13 West 27th St. MU 6.1798 39 West 37th St. WI 7-8485 
a a : aiid a on lerenes Tit . VIVeti omer ARTIFICIAL FLOWERS, DISPLAY MANNEQUINS AND DISPLAY 
VV fink these Are Wnportant hie id they DECORATIONS re . EQUIPMENT ; 
meen wtthing tn terme of eales enall ty imported Novelties, Settings Distinctive Display Fixtures and Novelties 
brand receive wtual store promotion and 
Decorative Plant Corp 
display , T im KLE Displays, Inc. 
bi vent on to ivy that a virtual tailure 136 West 24th St. WA 4.4405 w -- L Pp y . 
i the avocado crop has made it necessary 113 West 27th Street CH 3-2937 
t¢ reduce i Company total adverts itige ARTIFICIAL FLOWERS F r th UNUSUAL 
bidet this vear. but the curtailment has been Display Settings, Novelties, Units ° e 
mace at the « Apense of adverts iniv a it h, 2 . Walters indu tri 
vhile the appropriation tor display has been Victor Haida Displays, Inc. - . ows Inc. 
miamtaing cd We i] iT) anne vill previa Vyea4r' 149 West 24th St. CH 3-3540 156 Seventh Ave. Celastic Al 5-2308 
DESIGNERS & MANUFACTURERS Sestet-0-Gien, Pied Gtom, Angst Halt, Posted 
OF CREATIVE DISPLAYS Lights, Scribbie Sculpture, Lace Wire. 
SOURCE SERVICE Lorgest Showroom in the Country BASIC DISPLAY NEEDS 
If in any of the illustrations in DIs- . 
PLAY WORLD you see some property, David Hamberger, Inc. D. G. Williams, Inc. 
fixture, mannequin, or other display 136 West 3ist St. PE 6-0464 498 Seventh Ave. LA 4.4069 
equipment which interests you particu- 
larly, we will be glad to supply you with MANUFACTURERS OF DISPLAYS MANNEQUINS & DISPLAY FIXTURES 
the source from which it can be ob- Artificial Flowers, Functional Units, a a 
tained. Just address your inquiry to the Backgrounds, Novelties powy quipm 
Editor, DISPLAY WORLD, Cincinnati 
1, and it will have prompt attention. The Imitation Food Display Co. SAVE TIME — 
— 107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 
FOODS FOR PERMANENT DISPLAYS DO YOUR DISPLAY BUYING 
Attractive and effective, they look good IN NEW YORK CITY 
42 enough to eat. 








It’s Always MARKET WEEK in New Yor 





OF DISPLAY ! 


The world display wheel turns on New York 
as pivot and center of all new trends in 
merchandising and sales. New Fashions 
are cut, new forms created, new markets 
discovered for you. Come to New York 
for the newest in display, for these display 


houses can supply your every display need. 
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IT’S ALWAYS MARKET WEEK-IN NEW YORK! 








NEWSGRAM 


By JOHN F. BOWMAN, Jr., Managing Director 


NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES 











une 1957 Market I ‘) ¢ (ott , a al I Lin barrango Net membership if} thie NADI IS NOW 
; fT nal (y] Spl ort all Will and on. the with about 12 associate members on the list 
recently with [he balance ; m an active members! ip 
yvivan Freund. ‘lalked status 
Brooks trom Phila With the seniority factor governing as 
a5 Dick Langham, signment of space at Market Weeks the re 
Nesbit and white quests trom established firms in the display 
|langham, flack Pot field have increased. There 1s no “drive” to 
Yorker, and a lot ot get new member AN] Inquiries recelyve the 
resigned trom “ame wmitormation, basically, the data covers 
meration $1 bye nig the cost of N \D] membership, cost otf Mar 
nd Dick Kirschen ket Week space, and general information on 
uld use more the activities of the NADI. With the « 
Cem hie pel tablished attendance tot Market Veeks ove! 
equal his orders’ the last ten years and the opportunity for 
new and old firms to get more business from 
NADI events there ts the demand for fresh 


and newet treatment ot old ideas 


| Recommendation: [ill Stensgaard 

cottve ‘ 
; that all N \tUOl member recognize 

) 

ersonne 

Personne] ye 
he 1957 iris ason for retailing 
entative and there are , 
7" ) ry hopping days than the 
Pe | pie Tal 1ii¢ tif 
thie (Opportunit 

WORLD Ney : oOmpetition (advertising, hewspapel 
, not stand still in selling ther 
Li] qmice 1¢)T Contact 
they should get the mator part 

closure membet s fea J pe 
, ) ales promotion dollat 
{ 
except on Vierchand) CTs will make 
tual tricted agreement and advice + NADI members hould Be. 

’ } . j ~ ~ if 
December 1957 Market Week: Scheduled 4 ig Christmas season and hav 
, ‘| n . 5 orl rade >| ‘) building, entation on the PO arly 
Sunday, December Plan line along strong merchandising 


cembet |? ‘ line with an appeal to the “itinerant cus 


} ‘ 


f i] i rhe As hye t mere hands lliy 
vation At hicyt ; & (pcutl value 
stiti¢ j ? i) } ‘) 
i CMC ‘ 1] It} Mis ellaneous:’ ait . a rep at trem pre 
rit {j 1] Ti} by ne ! 
| ef lic’tl | a tit rou recommendatior (oT) a basis Ol 


ability rather than need Sell the display 
Membership: | NADI 1s very happy 


item because it moves merchandise. Money 
Aapplicats 1} i) membership Continue j 


registel ; much better than 
In thre last montl _ | shelf 
heen Ap pray j hy, thie 
oe] Mig LC ompany, 


. Interesting Displays 


ration, Iv-Ready 
orst. and there Of The Past Month 
overmng The Evergreen In Philadelphia, A. Van Hollander, of 
Denver and th (gambels, displayed black patent leather ae 
Los \ngel cessories betore w hiite topiary trees and 


vhite arches tor an uncluttered 


background 
israss nairs provided additional interest 
across the windo 
. with each chair hold 
\\ : urse, shoes, and related ttems 
Maharam al A 1 Loes’ was the title of 
Newhoft SS - Win VA | elmer { Diehl, Sommer 
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Kaufmann, San Francisco, featuring the 
new pointed fashions in womens tootweat 
Three suspended circles of wallboard showed 
only the toes of various shoes around thei 
circumterences. The circles were covered 
with telt, two in white and one in spring 
green. Black shoes were shown in conne 
tion with the white circles, beige shoes on 
the yreen Black cut-out letters used tor 
the slogan were set out % inch trom the 


circles \ single pair ot shoes and a 
matching bag were displayed against a 
background of driittwood and daftodils lo 
tie the unit together, three single pieces 


ot yarn were stretched trom the driftwood 
to the upper right ceiling lhis display 
was one ot a series of three used to call 
attention to the new style 


Henry (, Fetter, of Loevenhart’s, Louts 
ville, used a Disney hat window made wit! 
two panels ot wallboard painted black and 
placed eight inches trom the glass. Four 


circular openings had shadow-boxes bi 
hind them, and in each shadow-box wer 
two mirrors in a \-shape to give the illusion 
otf seven hats in each box tach hat was 
individually spotlighted and the second 
and fourth hats were on turntables. The 
entire wallboard unit fitted perfectly from wall 
to wall and was black in front and back so 
no other part ol the window could be seen 
Letters mr ading “Disney review the 
hat that can be blocked to your individual 
liking’ were cut trom wallboard, painted 
white, and mounted across the face of th 
barrie! 


\ method used trequently by Germany 
displaymen in grocery windows was. tol 
lowed by Heinz Richter, Kauthof, Frankfort, 
im a display oo] canned goods bach rele 
wall was completely covered with 484 cans 
placed one on top ol thy other, each label 
facing in exactly the same direction. Acro 
the Hoor of the window were placed six low 
pyramids ol cans while clear acros the 
front next to the glass Vas a single ro 
ot cans ihe entire background was occu 
pied by two blowups of human hands hold 
ing a giant blowup of a can of pork and 
bean \ll told, well over a thousand can 
of tood were involved in the display 


\ “Housewares Jamboree’ window at 
Stix Baer & Kkuller, St Louis, was given 
an unusual touch by J. |. Chord, display 
director. Kitchen equipment was shown on 
stepladders in pyramidal form at each side 
Ol the window In thre center, reat WAS a 
cutout of a blowup of a broom and brush 


peddl r ot the Middl \ves 


\ most appealing lived-in look was cap 
tured in the corner window at [he Crescent, 
Spokane, when J. Howard Schneider cel 
brated the opening of “The Trend Shop,” a 
new furniture section devoted to contem 
porary living. The window was divided in 
halt by the use of chartreuse rope entwined 
from an oak panel on the top and bottom 
of the window as a room divider, thus en 
abling the viewer to see the dining room 
at the left and the living room at the right 
\ mannequin was seen lounging com 
fortably in front of the television set. The 
predominating wood was oak and the color 
harmony was made up of shades of brown, 
pumpkin, chartreuse, and gold V arious 
bric-a-brac placed about the rooms gave the 
overall display a most natural appearance 


ae OP 
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_ REYTRIM 


DISPLAY 
MATERIALS 


Reytrim is preferred by all leading 


























display men, decorators and national 
advertisers for its superlative qualities 

Reytrim is manufactured under rigid 
quality - control standards to insure clear, 
brilliant fade-resistant colors and that 
sturdy construction for which it is so justly 


famous 


Visit our exhibit of Printed Reytrim and 
Silk Screened Displays 


Boath 52 


lith Annual 
SYMPOSIUM and EXHIBIT 


POINT - OF - PURCHASE INSTITUTE 


Palmer House Chicago, Illinois 


te | » April 10, 11, 12, 1957 + 
* WW yo . 
> hy 


~ ie” 


THE REYBURN MANUFACTURING COMPANY. INC. 
ROYERSFORD,. PENNA 































































































| HANG FLAIR! | 


“That was fighting talk, sir’ | said — then | overheard the story that 
“FLAIR” Manikins were so light, (weigh only 12'/2 Ibs!) it was a 
pleasure to suspend them in mid-air. Suspension is the rage, and the 
effects are wonderful! 


FLAIR esse MANIKINS 

































































































45 








“Advertising At The Point-Of-Purchase 


(lhis 18 a book review by W. |] ter (ommittee and was developed jointly with 
Yaarad president V tenspvaara And the Poimnt-ot-Purchase \dvertising Institute, 
ate Inc., Chicago formerly twe vithout whose help and close collaboration 
term president and two-term chairman oft it could not have been accomplished It 1 

e board of the Poimt-Ot-Purchase Advet the first comprehensive handbook to deal 
tising Institute bad vith the medium of poimt-ot-purchase ad 

yvertising In view of the emphasis today on 

tated by Paul B. West, president elliing and promotion at the point-ot-sal 

’ Oc latiol of National \dvertisel the preat chanype takilly place in) retailing 

ly belore the ale executive Clul and the growing shortage ot qualified men tn 

York City on January Z2Znd, regard this field, we teel that the publication of 

ig this me ool this book is particularly timely and signifi 
1 i fiat ! thre init 

Atl ij’ 1} 1] LNA ile re mato hye Pact that \ nave today a 24% pape 
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THE DISPLAY PARADE 


Bonn IN CANTON, JANE 
ATTENDED COLUMBUS 
UNIVERSITY AND THE F 
WASHINGTON SCHOOL » 
FOR SECRETARIES, |. 
BOTH IN WASHINGTON, » 
0.Cc. : 
RETURNING TO 
CANTON ,SHE SPENT 
TWO YEARS IN THE | 
NATIONAL ADVERTISING 
DEPARTMENT OFA = fj 
LOCAL NEWSPAPER /, Gap” 
AND THEN WAS 
MADE SOCIETY 
EDITOR. SHE LEFT 
THE PAPER TO 
MARRY FRED J. 
HUSHEA, OWNER OF 
OHIO OPTICAL. SHE 
TRIED HER HAND AT THE 
FIAMS DISPLAY WINDOWS. 
BECAME FASCINATED WITH 
DISPLAY, AND HAS CREATED 
SOMETHING OF A REVOLUTION 
IM THE DISPLAY THINKING , 
OF THE NATIONAL ADVERTISERS | 
iN THIS FIELD, AND THEIR APPRECIATION . 
OF IT. JANE RELAXES WITH TENNIS, READING | + 
(HISTORY, PLUS A DASH OF : 7 


Jane  sisctticnen ano ' 





Display Director THE OHIO OPTICAL CO. 


CANTON, OHIO 
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volume is evidence of what can be done 
when the buyers and sellers of advertising 
join forces for their mutual benefit Pre 
pared as a working handbook, this book 1s 
based upon an exhaustive survey covering 
the actual practices, experiences, and ideas 
of more than 150 national and regional ad 
vertisers currently engaged in the successtul 
operation of the essential advertising follow 
through provided by their point-of-purchase 


propral 


“As | see it, ‘Advertising at the Pornt 


jl Purchase’ ls aA real landmark and repre 


ent essential reading tor both seasoned 
practitiones and = |e experienced indi 
vidual among the ranks of advertisers, ad 
vertisiny agence and poimnt-ol-pure hase 
uppliers, tor students and particularly tor 


yeneral management executive as all aid 1) 


understanding and uttlizing this medium 


most effectively 


“Lhe othicers, director and members ot the 
Point-Of-Purchase Advertising Institute de 
serve a lot of credit for their tar-sighted 
and statesmanlike insistence that tull edi 
torial control remain in the hands ot the 


LNA committe This insured that the 


content would be tailored to meet advertis 


el expres ed needs \t the ame time it 
puts a stamp of authority on the book which 
take it out of the class of a media promo 
tional piece, and because of this it wall 


all 


theretore bye accepted with confidence hy 


lacto}! im adverts Wig 


In my 40 years of experience in the field 
of display and advertising at the point-ot 
purchase, | do not believe that | have ever 
been more atished about the results ot a 
study or a worl that | helieve to be con 
tructive valuable. and ()] long reaching 
benefit to the advancement and better un 
derstanding and use of this medium 
oresident of POPAL. [ had the plea ure 
and satistaction of assisting in initiating thi 
ork and to encourage our membet to make 
nec Al contribution to underwrite 11Y) 
ortant cost vith reterence to this study 


if unbiased editing by commit 


i tent writers 


ind the guarantee otf its publication. | trust, 
theretore, that all of the Point-Ot-Purchase 
\dvertising Institute w 


hom | encouraged te 
hecome a part of thy work wall be atished 
and most ot all that thes will be en ouraved 
to make turther contributions tor studies 
that We believe AT¢ needed im term cl 


evaluating point-ot-purchase circulation and 


results to make it a more valuable and im 
portant medium in terms of making all othe 
born ot advert mv mvestinoents more pro 


ductive 


L bie Association ot National Advertisers 
has, through its study, made available cet 
tain facts and information that vio tat 
beyond the point of mere opinion, which 1s 
all too o iten the only toundation on which 
some judgments and decisions are made in 
this field. We theretore approach the time 
when we can buy and use point-of-purchase 
advertising with great confidence and less 
conversation about the old bugaboo of wast 
With pomt-ot-purchase advertising, we ad 
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vertise only where the product or service ts 











available or sold ! he 
(hapter 2 of the book reviews tunctions t=] a m [ 

and objectives Of poimt-otl purchase advet és aa 

tising with some very helptul facts based a* " Ah 

on the experience ot large advertisers It ae ~ As 

also acknowledges on page 23, “Its com — Y nt t 
' « , TT ‘ he f{: h.A 

plexity is by no means limited to the tact ay “4 | t— 


that it utilizes many materials or that it 


y 6 4 B | a 
uses any number of ingenious gimmicks. Its 
circulation or distribution problem 1s prob ii 
ably more complicated than any other me | 


dium. To run a newspaper advertising , CAN DO sO MANY THINGS racy sO WELL! 





campaign, the media buyer has all figures as 





to rates, circulation, and markets quickly r lWuirs =» A . “a ’ ‘ Prey 
< “o : Liag 

available. He knows how much money has a ee ® | if y Pavan: gh 
q j quryt vn . 

heen appropriated for space for a given pro | ' ti" > , ENE 9 oo SIT _ ON rate 
; Vv hy ret AAR 

gram and he 1s trained to spend it im th —_, 2 " ' | Barty, ee tein! ay 
most effective way [he same thing goes | P mph 
~ C + 7 ? , 7 

ror radio oT television In port al pul \ ee. : ; > i ay ) ~ — OY 
chase there 1s no such cut-and-dried sim ' % | . = it 

plicity, nor anything like it very retail | ‘Di . ~_ \ 

« 


outlet 18 a separate problem when it cone : 
to getting space for the units that promot | NO OTHER POLE its PERMANENTLY ANODIZED 
IN NINE BEAUTIFUL COLORS OF TOUGH ALUMINUM ALLOY 


the goods. However, when skillfully designed 





and placed, poimmt-ol-pure hase can do many 
sales jobs.” 

(hapter 3 discusses “Integration” and 
gives examples ot the importance of tying 
various media together and suggests how to 


check the results of such well-coordinated 2S BEDARD 50 | 
‘ 


, +s » —) bef 
programs. On page 36 we learn, “Through f a 


experience and the work ot the Point-Ot 























Purchase Advertising Institute we are a * 7 * To ; a 
quiring more such statistical help every yeat ‘ L} ia " 2 
°F 
Yet it is doubtful that point-ot-purchase 4 | AVA A : 
can ever be given the neat dimensions and — = <i Ra? 
accurate measurements that can be quickly } a a 
found for other advertising methods. Every 
sr he atin le ely 4 NO OTHER POLE is FuLty GUARANTEED FOR 
its own peculiar problems to solve. Th ! A LIFETIME OF TROUBLE-FREE SERVICE 
point is that you will solve them more R WRITE FOR - ILLUSTRATED 
readily if you think of the medium as a THE NEW asad CATALOGUE 
hard-working part in an over-all sales and ’ 
siuatteinn eeatiacs elias Giese © toll AND THE NAME OF YOUR LOCAL KEY POLE DISTRIBUTOR 
minute improvisation, sketchily conceived ; 
acai huni anaiianad CREATIVE PROMOTIONS OF CALIFORNIA 

In chapter 4, “Appropriations,” we learn : 5422 COLLEGE AVENUE, OAKLAND 18 
many important tacts about how pomt-ol | Please end me the new Kl POLE allustrated catalogue 
purchase budgets should be determined and 
how Various Companhics approach this V aime 
problem and there are many tact as to the 
percentage of the advertising and promo fore 
tion budget spent on poimt-ot-purchase by 
various types and kinds otf product We : treet 
also learn, “Make your plan big enougl 

When advertising money ts closely lim (af One fat 
ited, as it often is, many executives feel Sorry, no shipments outside the U.S.A. 
/ 





that it 1s better to do a thorough to0ob on a 








few products in a tew key markets than to —— — 





spread money too thinly over a big territory 


Sse, mais abasoilas willea muek ohed USE THE Rotaseller and Husky 
appeal and quick impression, it must have 

the teel of quality. lor this reason it might OPPORTUNITY T U R N 

he better to concentrate available tunds on TA B L E S 
svoting top design and production to 2 fev EXCHANGE 

dey - toy ign and pr du ti _ a few The finest quality 
units, than to sacrifice quality and appeat turn table on the 
ance tor the sake of numbers alone Vor any WART AD purpose: market today. 
POSITION WANTED POSITION VACANT 





We also find “To get full use of the They will give you wonderful motion dis 
point-ot-purchase budget, make sure that it USED DISPLAY EQUIPMENT FOR SALE plays. Write for literature. 
supports only items rightfully charged to it REPRESENTATIVES WANTED Sold by leading jobbers 
These usually include salaries, selling ex e 
penses, and ofhee space ot thr peopl en ULRICH BROTHERS 
Mike cd itl thie creation. dire ( tion. and Cope ra 4.00 Per Columa Inch - CASH WITH ORDER 2923 Agnes Corpus Christi. Texas 

















tion of poimt-of-purchase activities, plu 
produe tion. distribution. and research costs 


“The more closely a  point-of-purchas: e WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 


budget is supervised, and the more jealously 
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“The Hew NON-SLIP PLASTIC HANGER 


NOW - SLIP NOW - SLIP 
FOAM FOAM 
PERMANENTLY . PERMANENTLY 
ATTACHED ’ | ATTACHED 






Medium WI. Hanger 16.75 per 100 complete with foam atiached 
Heavy Wi. Hanger 19.50 per 100 complete with foam atiached 
- ©. B. New York City 





Prevents dresses and blouses from slipping off hanger. 





Nothing to remove trom hanger and be misplaced. 
Nothing to attach to hanger ° Chercoal grey foam JOBBERS: All prices 
Compare the price of complete hanger are list. Write for 

: t. 
with any non-slip hanger on the marke samples and jobber 


discounts. 





ECONOMY COVER CORP. 


33 EAST 33rd STREET. NEW YORK 16, N.Y. LExington 2-1490 











She 
‘ Mage of ' 
Simplicty « <. 





The Ferro Craft Bar Displayer Ny 


i ; ’ 








Only $19.95 


FERRO-CRAFT worcsnsiccs, enrvcer 














SHIPPERS TRUCK SERVICE, Inc. 
“The Motor Carrier of the 
DISPLAY INDUSTRY” 


Shippers Truck Service, Inc. 


ICC-MC-111424 
P. ©. Box 696 Jersey City 6, N. J. 
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it is guarded against catch-all charge-offs, 
the more respect it will win as a highly 
effective and important part of the sales and 
advertising program. ’ 

(On page 45 we are told “The tactor 
of flexibility in timing and distribution 1s a 
real advantage ot pomt-ol purchase.” \nd 


it suggests, “Make room for market study 
and checking. It is often said that adver 
tising is not an exact science. Pornt-ot 
purchase, while being highly resulttul, 1s 


probably the least exact. Since its values 
are 0 frequently thought or aS ublmeasufa 
ble. there is need for constant study to check 
its effectiveness, its distribution problems, 
and its cost in relation to sales. - 

It also tells us, “Remember that you have 
to sell your own management. When an 
untavorable or uncooperative attitude toward 
point-ot-purchase is expressed by manage 
ment, it is usually because of misunderstand 
mg or a lack ot mtormation, rather than 
any micere Opposition some management 
men, inexperienced in the working details of 
poimt-ol-purchase, find themselves not sure 
vhich way to turn when it comes to making 
a definite decision about this method of ad 
vertising lhey have watched it work tor 
other firms, perhaps even their own competi 
tors, yet when it comes to writing a big OLK 
for many thousand ot doltlat tor their own 
effort, they are reluctant to tace the com 


mitment.’ Show management men 
through well-prepared presentation that 
pomt-ol purcha e makes ales and upports 
our market position. Do this carefully and 
thoroughly and you will find that the 


proble mi of getting manavement on yout side 
Cag) lye olved 

( haptets “Budget Control. suggests 
methods and torms that can be most he Iptul 

(hapter 6, “Organization,” poimts out that 
the pomt-ot-purchase organization varies to 
a considerable extent Wi every Company It 
also outlines through the ANA survey the 
executives that litiate pomt-ol purchase 
planning, and those who, tor the most part, 
represent this media and those who usually 


are required to approve same It also points 
out on page 62 and 63 otf thi chapte the 
bact concerning the LNA urvey on the 
question as to who supervises, initiates, and 
plac the ordet lor poimt-ot-purchase It 


states, — Findings in both these studies (ANA 
urvey, and Printers’ Ink Jury of Marketing 
(Jpinion) are merely indicative and give only 
one tacet ot the entire picture lhey would 
mdicate that the mftluence of the advertis 


ify WidMNaver if point ol-pure hase Is prowing 


(hapter 7, “Programming,” states that 
“Programming is the heart of point-of-pur 
chase \nother name tor it might be ‘inter 
nal promotion’ For programming means 


team effort. It is the concerted drive a 
company 1s able to stir up among its sales 
men and all its distribution tacilities and 
the extent to which it can put this drive be 
hind a poimt-ot-purchase program 

“hHlowever, there 18 a good deal more to 
thus process than the old school spirit 
Pomt-ot-purchase units weigh a lot. of 
pounds and take up a lot of space l he 
actual physical labor of distribution, and 
vetting it done at the right time, must be 
viven the most caretul attention, 

(Chapter &, “The Time Schedule,” points 
out that poor timing makes waste. It sets 


[Please turn to page 69] 
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DAYTON'S-SOUTHDALE 
[Continued from page 17] 
CONVCTIICHCE In front of the bar 
table 
the clothing 


tomers 


dis 


play is a. small for special displays 


Beyond 1s section, with modern 


chairs upholstered in red, an orderly arrange 


ment of merchandise on racks open for selt 


selection, and ettective lhehtineg 


\ talse ceiling in the men’s underwear sec 


tion ts painted smoky red (On a ledge below 


is a masculine motif of carved wooden 


game cocks (Open stock cases are painted al 


trim, and the glass 
Lis 
counters 


blue 
with 


with dusky 
stacked 


arranged 


leht gray 
shelves merchandise 


the 


Ate 


plays Att (jt) 


top of 
lhe men's accessories shop, including the pipe 
shop and sport shirts section, has tree 
The 
covered with wallpaper with a symmetrical de 
\bove 
light 


stand 


ing wall shelves background wall ts 


sien bays 1s 


breaks the 


hehtine 


the shelves and display 


a white trough, which both 
wall area and also covers th 

lhe floor 
bled \ 


used 


of this department 1s 
thr 


Open 


Wray 
end of the 
display 


poe hy 


window at fal section 


for All and 


permits | 
view mto the 


(other 


entire hop 


the lower 


level 


gift) wrap ilverware, 


shops on include the 


leep shop candy. 
bath hop and Wallpaper 
\ novel ade lor 
false ceiling, 


ettineg te 


draperies 


Tan the sleep shop uses a 


IASSIVE hilt to create 


thie 


Cllli-PTOotn 


accentuate midividual mattresse 
created i] 


fastened 


featured elling 4 


bye liv? 


natural yvood heam 


Tran with 


yoode li Pegs, and 
Blac 


Irame to 


vhite painted vertical plank 


Wk metal tixture are et within the 


focus leht on the featured 


movable 


mercnati 


(Lise It) addition. modern liolit 


mouted ‘> rpc he wre et «aft tratevu paint 


merchandise 

L bie wall 
op trom the rest of the floors 
1 bi 

merit Are 

lhe floor 1 

of the three 


to accentuate thre 1 bv real wall 


is painted beige low separating th 


| 
bylage 


is done im 


candy, gift sliverware depart 


handled 


VTap and 
open display 
with 
different 
blue 


treatment 
brown. the wall 
hop ‘ j i a 


(itt Wrald IT) 


color © 


distinguish if candy i 


cream. beige standing 


ilverware in 
( AsCt's 


vith displays on 
thn 


top Wivite t hie Customey 


freely 


to move around 


department and 


casually 

lhe draperies, bath shop and wallpaper sec 
arranger along an 
this 


Sipeti 


LlOlis Ate 
of the 


marke dl hy a 


leading to 
\lhgator”’ 
with a picture of 

( Lach 
with a 
Lhe 
rubber 
the 


and 


artery 


parking lots: thie 


catic 


leyt laree 


an alligator to identify it 


parking 


area 1s similarly designated 


picture 
Hoot of this 
tile, th 


merchandise 


animal. ) 
vith 
byl ue 


Copen) CASCS 


and name ot an 


is covered Vvinivi 


| Aare done iti and 


| 
is displayed) on counter 


cdi played thi 
uy a low plat 
Shower curtains and the hke are draped 
the walls tor the fullest possible display 


if rane rchandise 


fabrics are 
thy 


Urapery around 


column im hop are on 
torm 


trom 


the 
Shopping Center has 


Davton's from (,arden 
Southdals 


front 


lhe entrance to 
( ourt of the 
ylass 


a wade 


which permits visibility of 


Windows are 
| 


iCss steel frame ‘ and thi 


the shopping area set in stain 


store name 1s empha 


sized ow raised white letters on 


beige panel 
\lmost as a separate 
with its 


outside 


prominent 


the 
imdividual. attractive 


writ ot Dayton s 1s 
restaurant 
lobby 


OWT 


and ar entrance which permits 


APSit, 3937 


restaurant to be thr 
hours \ 


store 


thre 
store 
the 


Ve llow 


Opec to pullin Atte 


separate entrance leads into 


lanterns m red and 


\ ari-shaped 


the stairwell and cre: 
for 


floor 1s carpeted in blue, 


tllumunate 


effective atmosphere the entrance 
with the wall 
stairs m the lobby paneled alternately in 
L iv 
with a 
colortul back [rate las the decor (orange 


thre 


top thie 
wood 


and in bricked sections restaurant propel 
has a testive All circus ther (nl i 
plas 
bytune 


| 
prart { 


tic upholstery ts chairs Bright 
light 


of wheel-like 


(oti 
reflectors thr 
ligehit 
V\ indows 


parking 


metal fan out trom 


suspended trom the 


wall 


ixtures 
ceiling along lool 
the 
are masses of potted plants 

\ll on all, the 


are attractive parts i 
thre Southdal 


cite cit ta) 


ATCA, while 1] 


Davton s ald re 


thr 


Shy 


store tauranit 


overall cherme oT 


fabulous pitip { entet 
Display Course Conducted 

By Mildred Quarture 

\n 


dising 


eight week Corl 


and permit cj] 


] heing conductesr 


img. Lniver 
()uarture chy 
Department ti 


L hie 


undergraduate 


Catt ( 


If stonals 


be piven 


it ti , 
hip hetween iy 
hbuving 


Mi 


terial that 


hiyartuyre 


| 


urope last 


Snellenburgs Names 
New Display Director 
Lt promotion 
director 
heen 
band, executive 


res] thilitv © 


’ 
Lee ‘ 
} il 


tWo wburban branche 
\\ ii hie rel 
byursane » as 


for madustries and retail 


s 


Nelson VA previct 


istant display director 


Cady Sells Interests 

In Display Firm 
Lloyd R. ( 

bu 


his interest it) 


acy 
display \rizona, ha 


\‘\ made ‘ 


leith 


Tri Iti 


by libiad 


\rizona | 


Supply Company, 260% 
to Ti 


vill continue to 


treet 


Phoenix. parthet Sritl aa 


operate rn under 


Ame thatthe 





SOURCE SERVICE 

If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
l, and it will have prompt attention. 
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ARnOW 


AUTOMATIC 


TACKERS 





r 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 


eaten al 





~ 


GUN TACKE 


Use where lighter, shorter staples are needed. 
ideal for mounting crepe paper, cloth window 
dressings and wall posters. 





T-50 
GUN TACKER 
Use where heavier, longer staples are needed. 


Ideal for assembling floats, store exhibits and as af 
show exhibits. Floor C 







HT-50 
HAMMER TACKER 


Quickly and securely staples with each blow. 
Ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required... 





ONE-HAND OPERATION— 
Frees other hand to hold material being tacked 


FASTER — 
Automatically faster than hammer and nails for 
all sorts of fastening jobs 


MANEU VERABLE— 
Gets into close corners. Drives staple flush within 
1/16" from any right angie 


VARIETY OF STAPLE SIZES— 
Arrow staples come in 12 sizes, ranging from 
. 3/16" to 9/16" leg lengths, for every purpose 






Sold through jobbers 
Write for catalog 


& Maaow fasrence [Lo jc 
. we ™ Ae sf *.v a ’ 
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Pabcos Display Program 


By JOSEPH F. HOLMES 


Fibreboard Paper Products Corporation, San Francisco 





a a 


ity le using MV OWN Imagination 


anid iWmlittative 

Purchase or create my own props, ce» 
cept tor identification display material which 
the Pabeo advertising department provided 
\ll props had to be not only inexpensive, 
because of the quantity used, but small and 
—Typical ‘drape’ display using available 
furniture os props; installation at Luke & 


Crews, Bellingham, Wash... . Below, a display 
at South East Furniture Company, Salt Loke 
City— 


«“ 


DISPLAY WORLD 









compact to fit in a station wagon tor a thre 
to tour-week field trip 

4. To install at least two or three ot these 
displays per day, by myself, in our major 





WHY GO OVT 76 
THE COUNTRY WHEN 
WE CAN PARK HERE ? 





dealers’ stores throughout the principal cities 
in the 11 Western states, carrying all equip 
ment and props needed tor thes displays, 





with the exc ption of the actual merchandise, 
in a station wagon provided by the company 

5. Be prepared to install trom A) to 30 me 
original displays according to a _ pre-at 











} 


ranged itinerary in a particular area, work 
inv closely with Pabco Hoot COVCTINY ale . 





men who were to have all appointments 
scheduled in advance of my arrival 

6. Be prepared to talk intelligently to deal 
ers regarding thei display problems, make 
suggestions as to what type of permanent 
display fixtures they might install and even 
miteriot decorating schemes they might use 


/. Prepare a manual tor new displaymen 


on how to install Pabeo displays, method ot 
operation, do and don'ts, display policy 


plannning, et 

% Know how to fit a floor covering display 
In any size window or space without blocking 
the view Do thr without a pre fabricated 
a 


unit, using rolls of linoleum, cartons ot til C414 -- © +2) 














or samples from the dealers stock ' 

‘These were just ome ot the probl is it | STANDARD 3 ft. * 6 ft. 
I had had protessional display experience : ' ; : | 50 
I probably would have quit before I started NOW, just in time to brighten your ) GRASS MATS each 
mina taned with thin “ulaerensiee”™ teat spring displays—(and brighten your ) : 
being naive and realizing that this was a budget) Art Cohen Co. lowers the ($39.00 dozen) 

| , : “go ‘~ ‘ ‘ ae ‘ : > ’ 
brand new field where the customer didnt price on green grass mats in all sizes! 13. 10 ff... ..$ 6.60 smn 1S Ht $16.50 
know any more than we did, I jumped in Natural-looking extra thick grass } 44, 15 % i Ae oe apes 
' . . , . . ; ‘ : a 6 
with both feet. What a challenge! | was mats, with 72 rows of turf stitched to 13%.%30f 08n «6 fn 108 9.28 
: | — . . ’ : : a , 
the first displayman in the United States to durable burlap and with hemmed 1S ex 59 
he hire a hy i mooth Suriace Hoot Covel lily . | . ; sh : . : ‘ 3 ao ’ . 5.50 6 ft x ] ) ft 19.80 
edges—so lush and realistic looking.  . ( 

manutacturer tor this highly specialized type ; » ft. x 10 ft 11.00 60 in. Diam 6.25 
) , All grass mats are guaranteed full size, nO $2.25 
{) WOoOTK ; ; in iom . 

Thes pam are er ea pe ee Weta flameproof and mildewproof. Order 

ere Was buIct a allt { ) gO 4 P 

the first months of experimenting. My first now at lower prices! | SPECIAL SIZES TO ORDER—ANY LENGTH or WIDTH 
efforts were matol Caf pe ntry jobs involving Waite TODAY FOR QUOTATIONS 
far too much time in constructing plattorm GREEN GRASS SPRINKLINGS: q 
type displays \t this rate, | was doing well ee . $2.50 7 CRASS ne we Eeeeanven COGN TOS 
17 | could mstall (otic dy play Iti a day | Ver) (covers approx. 40 sq. ft l in. thick) | 4 ft x6 Size $4.95 each $54.00 doz 
tually. we evolved to the tried and true 50 Ib. carton. ..70¢ Ib. 100 Ib. carton. 60¢ Ib. Pink, Yellow, Turquoise, Black and Natural 
“draping method 7 flav r covering adi play 


but with mnovation 


For instance, we drape i linoleun yn MAIL ORDERS 


yvindow and dramatize ‘ material 


color-coordinated props uch j labri 
po nt gers ae. es Ps indicate a FILLED pROMPTLY 


sugvested color scheme and even use turn 


ART R. COHEN CO. 


810 PENN AVE. PITTSBURGH, PA. 





ture where available 


\ll through this period of our display EVERYTHING IN MODERN DISPLAY 


vor! up to al mectinyg (>T Pabco display po 





EQUIPMENT 





Cialist in Chicago im TfJune, 1955. we had 
been creating displays entirely on our own terial. The frames, in turn, can be hung o1 dous! iccessful hecause it feature 
across the country im our respective terri tube-type pol with inserted wire teet, al built displa installed by 1 
tories ach developed his own methods ot lowing the unit to stand nots owl msell lhe averave fi 
display fhe modular display was designe that clon ave the f | 

\t the Chicago meeting these variation it could be used with many variation cle micimation to instal 
of display ideas were pooled and the obviou pending on the amount of space im the stor even a pre-tabricated 4 
need tor some sort of pre-tabricated unit available We have purposely used thi lie 18 very happy to see the Pa 
aS a basi ai play prope rity Wa avreed Upotl ' picture Irate idea merely re a ba C prop pene ralist Cone rite iz , 
Pre-tabrication not only was necessary tot stressing that each displayman |} till free handsome display that {4 
yreater speed in instalaltion but to give the to use his own creative ability to tailor the mal that 
displays more unitormity of design as well di play to the iMuation Chnanaise 1 ire that 
as a prote ssional look ‘The publi then lhere } a natural temptation in quantity nave ! eel De} 
could recogznize oul display at a ylance a installation aL hy “ ours, to let pre tabry ment if shout f , , ' 
bye ny “Pabco” whether it be New York City cated display hecome the lereotyped pro amet ng tor the dealet 
or Seattle lhe modular trame unit thus duction similar to the ma produced card We kna ret the ma an Tit 
Was developed Wi nOW are using. to a hoard cutout you ee if) cree tore oraf;gi received ' i i 
much yreatet advantage, a series of! card larwe portion (7 thie factory produced type ot quet anid reta ate 7 
board, pre-fab trames which hold a 27 by display ends up in the ash can in short time display progran is been 1 
2/ mch sample ot linoleum or telt base ma (Jur display program ha heer ©” tremern |/’lease tur page 6 j 
APRIL, 1FISF7 51 











FIGURES THAT SELL: 


Grace and charm . . . outstanding poses which 
attract the eye and set off merchandise to 
perfection . . . high quality, lightweight fibre 
glass plastic construction . . . the 
finest Pugdin wigs . . . AND reason- 
able cost... all these you will find 
in our wide range of 
mens, women's, or chil- 
dren's figures. Visit our 
showrooms, or write for 
complete details. 










Factory and Showroom 
MANHATTAN MOTION MANIKIN MFGS. —«.ni3i,is State 


Hove never been connected with any other mannequin manufacturer of similar name. 














FOR BETTER, QUICKER, LOWER 
COST SIGNS 


USE PRESSURE SENSITIVE 


_. POST-ON LETTER 


" ATTRACTIVE « DURABLE 
KS PROMOTIONAL, DIRECTIONAL, INFORMATIVE AND PRICE SIGNING 
fe © Easy to apply on any clean smooth surface 


‘ @ Sizes —13/16", 14", 2%", 4", 6” available in gothic 
® Colors — Red, Yellow, Black and White 





@ Other styles and sizes available, ask for samples and prices 


POSTER PRODUCTS INC. 


3401 W. DIVISION ST. * CHICAGO 51, ILLINOIS 











4 Krom al” x 2” furring strip 
' [ | B Kk; R toal2” x 12” Timber. 


Masonite Cut to your specifications by one of New York's 





Celotes LARGEST and most DIVERSIFIED Lumber Companies. 
Mouldings © FAST SERVICE @ 
Homasote T UJ I, N O y —— 
Plywood & TRIM CO. INC. 


17 Ridgewood Piace Brooklyn 27, N. Y. 


Glenmore 5-414] 
There are more Special Items in this MODERN Lumber Yard than in any other in New York 


{/pson Board 

















ORDER YOUR VERDANT GREEN | USE THE 
“NATURALIKE” GRASS MATS Opportunity Exchange 


ead “TUFF-TURF” Crease Sprinklings from your dis- 


play jebber NOW! “‘Naturalike’’ are the finest Crass For any WANT AD purpose. 

Mais you can buy ask for “NATURALIKE.” POSITION WANTED POSITION VACANT 
MEMORIAL GRASS COMPANY USED DISPLAY EQUIPMENT FOR SALE 

521 EB. 7th St Phene 84 Ubricheville, Ohie | 4.00 Per Celuma Inch-—CASH WITH ORDER 
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CHICAGO DISPLAYS 


[Coutinued from page 23) 


the halfway point and hung down from there 
in a column to the floor where it sprayed out 
in a fan pattern just behind the glass. The 
merchandise consisted of Valentine coats and 
AacCCessories The coats and some of the acces 
ories were displayed on two mannequins 
(ther accessories were laid out on the glass 
top of an adjustable pipe stand in the fore- 
ground of the window This low foreground 
placement of accessories is an old standby 
with Lytton’s displays 

\ Field's bridal gift display made use of 
a single mannequin set in front of a period 


cabinet The theme was given in the sign, 
‘Our traditional bride is an all-American giri 
and likes ” then it went on to list some of 
her likes in gifts and dress, each of which 
Va on display im othe window The bride 


mannequin wore a lace and bombazine gown 
and carried a bouquet of red roses 

field's acheved an unusual effect with its 
Qhur Happy Dutch Look” window (not illus 
trated ) \ctually it was three windows all 


connected and unobstructed except tor the 


upports between the three panes of glass. Its 
background was its drawing card Near-life 
ize Dutch girl cutouts in a repetitive pattern 
vere stretched hand im hand across the rear 
vall of the display Mannequins used in the 


display stood among rows of tulips and wore 
fresh spring dresses with tiny windmills and 
Dutch bovs on them 

Oh, the Woman in the Cape!” was the 
exclamatory title of an equally exclamatory 
display (not illustrated) done by Miss Paxson 
and her staf lhe display carried out the 
title by using six J-inch diameter tree trunks 
tanding stark and bare from a white floor to 


a white ceiling \ thick, isolated partition 
tood at the right, with a window cut through 
if \ male mannequin looked out of the 
vindow at two female mannequins who were 
vearing capes im dari hades The setting 
vas done im light tone making the display 


even more commanding im its effect upon 


field's has a way of utilizing off-beat props 
and getting marvelous results. ‘This they did 
in the large State-Washington corner window 
lt was a veritable warehouse of old wire 
ice cream chairs like those that dotted every 
drug store years ago Phe chairs were stacked 
right side up and upside down in columns four 
to five chairs high Most were painted a 
dull blue-grey over their thick undercoats ot 
hetter years Here and there one was painted 


a glistening gold \ll these were used as a 
setting for six mannequins. The display was 
entitled, “Checking in the coat and suit 
lor spring 1957,” The success of these strik 


ingly different displays is borne out by Field's 
continued use of them 


Point-Of-Sale Shrinking, 
Says Ad Executive 


\ccording to Ralph Head, director of mar 
keting and merchandising tor Batten, Bar 
ton, Durstine & Osborn, the point-ot-pur 
chase has shrunk from three teet to three 
inches in self-service stores. “There is no 
longer a three-toot counter to keep. the 
customer from the product,” he said. “They 
can handle it. examine it, read the label, 
and select or reject at wall.’ 


DISPLAY WORLD 
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New Representatives the type in periect alignm | | 
' 4 
traipint laine r oon i cul lagnet 
Named By Reyburn erat | a ¢ , 
, ' , tive end i] tive hat hod rive Casttil ati 
| ‘ AGadtIOnNn oF three cy] ‘ ( tative , 
; , ) firmly in position during t ’ 
to the firm ale force has been announced 
: printing operation 
hy Lhe kKeyburn Mig (Company ire ' | 
1 ted lhis method of setting type is an « 
Philadelphia ) Hy 
‘ ive with the Signpress uribut comment 
lames I. ( reed, At thie ert ow thle i | ' b , 
; . “Patents have been applied tor and T 
graph, 1s a graduate of XANavier universit: 
ments ()] thre ric’ VW machine Ate | i 
Cincinnati, and 1s a tormer representative of : 
' Irom 7 \drian plant L hese 
air Bo ritch ( Ompany bie IS TON COVCTING ; :, , , 
, . chines aiso teature inew cara bat intial 
} } | 
outhern Ohio and Kentucky tor kevyburt ; 
| | | met! «| | locking per Lite 1! iti\ aT it iat) 
vith headquarters in Cincinnats : . 
, cle red ror anv thickthe Of card Looe] 
sV¢ |} (,raham Cente above. repre ry ) 
apet i machine may e operated 
senting the firm awn northern Ne lerse eRe “er 
, ' , . hmocKked pre ure cif Vit leverage pre i] 
with headquartet in) Newarl bie i : 
hichnever the operator rete 
formerly an officer in the Air Fores 
lohn BB. Birch, ttended Miuiuchigat 
State university and later served ith the Denton To Offer 
LoS. Army, has his headquarters in Detroit . 
y, | | New Decoratives 
bt) territory | northwestern Obj r 
' , ) ta ri rit Bir 
Michigan Denton | fayf ' 
treet Boston |] ’ ! inna 
‘ . mient if (,tistave be auphonne 
Display Equipment Announces Pill, Ahi tie, Minin: Alin: Raden Min ial ia 
ss Type Setting mney 52-in ide papers in Di Ma 
magnet method ot setting type md \re’ patter 
Tye ] oOperatiol “ft pre tat tra ( ( | ty flereqd |] |) | 
f] t ft type arrangement ha bee il Wie pare ind | cf ‘ 
| nee |) 1 Hiurlbut |) sla ty) Teel 1 i | il i i! 
ment C. i! \dria Micl ( hiristma ittern | ’ 
Vermane ' tot " ‘a it ea ‘ i thy, ndled bh | ath ' ‘ 
Tinie typ. iT) ba i t] L nites Stat i (2 i i i 
1} pri Dal i t i i alyle l 
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maharam presents 


an exciting new 


Plastic . Fern 


Eye-catching, Retail 
natural looking Price 
fern made of $8.25 
sturdy, flexible pe 

doten 
polyethey- 


lene. 










Suitable for 
outdoor, 
dow and interior 
displays and 
decorations. 


win- 
COLORS 
Red. White 


Yellow and Green 


Contact your local jobber or write direct to 


THE DISPLAY CENTER OF AMERICA 


maharam 


FABRIC CORPORATION 


NIW YORK 130 WEST 46h STREET 


CHICAGO WABASH WURBLITZJER BL0G 


LOS ANGELES 1113 50 LOS ANGELES STREET 








RUSTIC 4 
WESTERN 
DISPLAYS 


% Rustic Frames 
% Rustic Boxes 


. 





Rustic 
Furniture Co. 


% Bird Houses Inc, 
& Feeders “PARKCRAFT” 
Phone 
BIRCH NAtional 939-6479 
Poles & Branches zs 
Williamstown 


N. J, 





CEDAR 
Poles & Slabs 


DISPLAY PUMPS 














* 1/250 H.-P. 
Shaded Pole Motor 

* All Bronze Pump 

© 4 ft. Shut Off 

* 1 gpm at 1 foot 
Designed as a compact, low cost, quality pump, espe- 
Ciaily suited for making animated dicolays with water, 
fountains, soap, beer, wine, etc. its tripod base has 
exceptional stability. 47 other sizes. 


EASY iINDUSTR : 


210 N. RACINE STREET @ CHICAGO 7 

















































Here is another NITA OPITZ COM. 
PANY hand painted background in the 
Munsingwear, Ine Madison Avenue 


showroom windows 


The brilliant color and depth created in 
the city skyline turned window-shoppers 
into window stoppere and sold merchan 
dise 


Why don't vou tell us what you want 
and let us submit sketches for your con 


sideration No obligation 
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(Continued from page 14) 


display set-pieces and seasonal background 
effects representative of the season -- spring 
flowers, birds, lilies, church windows and the 
like for the spring and Easter season; lattice 
grilles, sand, sea shells, etc., keyed to the 
summer sports wear season, for example. But this 
method of purchasing display props and effects 

no longer represents the manner in which we work. 
Our purchases are keyed to specific needs and 
requirements. Our fashion office develops the 
stories we are to tell in our interior and in our 
windows and anything we buy from a line is pegged 
for a particular requirement. 


"More and more of our display dollars are 
being spent for supplies that our production 
department can use in the development of our 
displays. I know that in the past we have on 
occasion purchased certain things that one would 
normally feel could be used during the coming 
season. I also Know that we have quite a bit of 
merchandise in our warehouse that has never been 
unpacked simply because the event for which we 
had thought it could be used didn't materialize. 
Naturally, these items are used ultimately or 
re-adapted for other purposes. The point I am 
making is that we try to reduce such purchases 
to the absolute minimum, 


"When we need certain effects we usually go 
to an organization that specializes in just this 
phase of decoration. We find we can make our 
budgeted dollars go further and that we can 
definitely obtain the specific items we require 
in the quantities we require and at the time that 
we require them to much better advantage by 
working this way. 


"It goes without saying that this method of 
control can not be applied to stores not 
operating display with a creative staff. In 
such instances the display buyer is forced to buy 
items in a line that are representative of the 
season, with the hope that they will be 
appropriate. The fact that his store in all 
probability resembles, display-wise, other stores 
on the same street or town is of little 
consequence."... 





Cordially yours, 


2. kn 


DISPLAY WORLD 








COSMOPOLITAN SPRING 
IN MANHATTAN 


[Continued from page 19} 


carried a navy umbrella with a gold handle 
A white blouse, a white corsage, and smoky 
pearl beads and earrings completed het 


costume 


who 


(,ene Moore, is also display director 
for Bonwit Teller, turned that stores win 
dows into a fantastic circus with ingenious 
creatures constructed of varying sized kegs 
and sticks of wood. For the window whicl 
1s illustrated. the teatured creature was a 
charming giraffe planted firmly on tout 
white stick legs while his white barrel body, 
smal] keg head, and long board neck WOTe 
spotted with dots of orange lhe floor was 
covered with white paper chips, and the blue 


Two man 
“Brie 
costumes 


grey wall was lighted with blu 


the teatured costumes: 
the little 


( Drie 


nequins wore 
racket 
ot the 


with a 


and 
by P 


hnhequins 


important 


auline ‘lTrigere two man 
and 
black 
pe ar] 
Lhe 
itent 
with 


and 


wore a grey dress grey 


checked jacket, a yrey hat 


leather 
and 


white 


patent pumps, white gloves 
umbrella 
black p: 
blue hat 
gold 


and ¢ 


iewelry. carried a grey 


blur 


gloves, a 


second wore a navy suit, 


pumps, white 


\ hite 


maAavyY 
Vell. a 
white 


leather h 


trim and navy pin ot 
snowflake a 
ried a black 

Monke ys 
creatures 
dows oft 


Shoe ‘ 


i¢ weled rose, 


al 
patent andbag 
other keg 


other 


j 
ATIC 


thre 


lion <A hat 


capered through 
the 


and 


Wit) 
series 
at I. Miller we 


ditterent 


ACCOESSOTIHE re 
display 
laced 
cut 
thi 


cast al 


ally 
hy 
ection 


arranged in a dramati 
fabri 
OT 


angle 


as though being worn 
silhouettes \ 
at 
ugh 
Hlazlett 
carpeted the 


Pout 
cut-out each 
out 


VA indow 


( xtended down Al onto 


ledge, a thy each 
hefore it 


play director, 


hgure 


hadow (, lazebrook. dis 


window ledge in 


textured grey and white beige curtains 
served as backdrop 

The tabri 
color and texture 


dark 


priate 


facing on the cutouts varied 
black 
blue. 
With 


SOOTICS 


in} 
light grey, 
each with 
the black 
were fl a 
lady 
bracelet oft 


tweed, 


grey, and navy appro 


accessor tweed 
the 
and the 
necklace and 
lhe light 
mt a pale 
\longside 
held a 


mate hed her gloves 


labric. ACCES andy tone 


()7 bye vec. curt out Wore a many 


gold and 
silhouette h 
p< arl eat 
in dark 
blue which 
set on the 


and 


strand 


pearls VIC y ad Al 


cessories beige and a 
thie 
bag Ol 
and the 
section 


gold 
arranged 


riny eT, cutout 


grey large navy 


shoe . 
bie I 
‘The 


apart 


slanting shadow earring 
fourth cutout, 
the other 
had red ae 


to 


hracelet were oOo} 


which was Irom 


three and beyond the COpy card. 


gold jewelry as 


fabri 


cessories and 
the navy blue 

\ll the 
detail 


broidery 


contrast 


shoes had 
the caption 
Miller \ 
ot the 


from our 


( mbroidered 
“The 


small 


displayed 
indicated by 
call by | 


card pla ed neat 


a’ 
pump 
COpy end 


Tie W IT) 


dow ledge said “llegances Pin 
wheel Shop.” 

“Our pretty Valentines in 
hya inth to bloom 
a display at B 
lela display 
deep grey re¢ eded into distance 
up the cut-out properties in 
tails in black and touches ot 
floor was lavender. Near the 
was a platiorm 


ot the 
Was Caption tof 
Vil 

Oo! 
to point 


de 


shades 
at night” 
Altman, 
director 

the 


where Louis 
1s The har kwall 
white with 
lavender 

tront 
Mr 


window 


low white on which 
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@® Everybody eyes 
displays using Forevergreen 
"78", the world’s most 
realistic display grass mats 
They are so life-like 
. supremely beautiful 
in green or colors... 
velvety smooth...no unsightly 
parallel rows... level surfaces ...no 
imperfections or lumps... mildewproof and 
fire resistant. Order standard or special mats 
or in rolls. Carried by all leading jobbers. 


THE JOSEPH M. STERN COMPANY 


World’s Largest Manufacturer of Decorative Grass 
1968-74 East 66th Street «+ 
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The "BAILEY-BUILT" ©~ 
ae Display Counter 7 





Innovation in 
Display Counters 


For 


counters 


yeors extra display 


tor those special 
sales and events have been 
a perplexing problem of 
storage the average 


display manager. 


HERE IS YOUR ANSWER TO THAT PROBLEM 


Taking little of that valuable storage space you will always 
have this counter on hand for emergencies and specials that 
invariably arise. When not in use note the compactness with 
which counter can be stored. 





for 





Leading department stores have hailed this answer to a 
pressing fixture storage problem. 


FREE BROCHURE ON REQUEST 


F.O. BAILEY CO., INC. Portland, Maine 














FLASHERS 


Since 1900 





Force Attention, increase Advertising Value 


PRRERE ESS 
LECTRIC COMPAR Y 


W55 RIVER ROAD RIVER GROVE, ILL 


Motor 


Driven 





M otorless 

















To Supplement YOUR 


7 
HOw castes 


when one or 


store windows signs 
several PEE WEE 
Handy for top 


spots are 


lighting side or nigh 


colored gelatin; black and 
spot to 16" spread at 3 feet 
Only 


Price Does Not Include Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHT 


silver 


Write For Literature 


Let BEST Help 
You Do A Better 
Lighting Job! 





inferior 
U 


lighting 
mirror, Fresnel lens; universal mounting bracket 
wrinkle finish: size 


BEST AUTOMATIC COLOR WHEELS 
DISPLAY LIGHTING ACCESSORIES 







—So Low In Price... You Can Buy Several 


DISPLAY LIGHTING Needs 


Gisplays, etc., 
sed ideal for 
Unit i$ 


get a iuxurious lift 
short range 
compact 


in sales appeal 
in both white and color 
lightweight: has polished 


gelatin color holder and 3 sheets of assorted 
a Z'/2°°* 


4/,"" « S’ Range: from 12°’ 


$9.45 





MODEL 
’ ‘O' ’ 


PEE WEE 
SPOTLIGHT 


co., 


THE BEST DEVICES inc: 


10921 Briggs Road, Cleveland 11, Ohio 














Heres a beautiful custom-built 


display on one of those famous 


Macton Turntables it's the popular 
Macton Model 1000 that has a 
capacity load of ONE TON 

yet + w operate continuous! 
for two hours for ONE PENNY! 
The Mode 1000 equipped with 
44t. top. but can be furnished 
with a 6 or 8 ft. plywood top 
Why not write today for our 
newest catalog 14-D See several 
exciting uses of these famous 
Macton Turntables 


is 






STAMFORD, CONN. 


TURNTABLES! 


MACTON MACHINERY CO., Inc. 











Keep LOW NECK 


. He 
. , on .« ang ers 
< 


with STUARDS GARMENT STA-ONS* 


Made of Pliable Latex Rubber 


Easy to apply 
At ply Sta (ons © 
will fit your f 


Takes only a second 
your Low Neck 
resent plastic 


gress hangers 


hangers 


PRICE LIST 
ss Box $24.00 
| Gross Box $13.50 


New Y x ¢ 


; 
2? Gt 


Shipped F P 


PAT. PEND 


| r, 


ae 
‘ ,v (KEEP YOUR LOW NECK 
" ge AY DRESSES ON THE RACK 
YT ty) .. . NOT ON THE FLOOR 
7 ~ hue / c , 
ti ‘ : yy 





| z 
Kesube Lisplays- 350 West 31st Street, New York City 1 
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Will Not Soil Fabrics 


Villela had arranged a grouping of Valen 
tine gift items flowers under glass, 
sachets, nosegays, pertume, note paper, and 
gift packages in white boxes tied with pink 
bows and trimmed with flower bouquets 
ihe cutout Ola Was piven a three-dimen 
sional quality by having a seat inserted 
hetween the two-dimensional cut-out back 
and the two-dimensional cut-out front. Other 


yilt item vere placed on t hie bench bye sick a 


! 


eated mannequin. Among them was a silve! 


tea ervice | bye eated mannequili and two 
thes gure ere posed om Wm tront and 
cyrie hehiamd The a and Voore thre featured 


ana 


hyacinth night wear. in pale lavendet 


hhite lhe mannequin standing in tront ot 
these wore gold slippers and held a spray 
of lavender blossoms in her hands. The man 
nequin standing behind the sota wore whit 
lippers \ lavender gown was draped trom 


thie Valentine package at one end or the 
ola to torm a cascade onto thie Hoor, and a 
bouquet oi pint Howe lav on the tolds ot 


the gown on the floor 


Spring blossoms cut trom difterent shade 


()] vellovw papel miacde AT) exceptionally at 


tractive and different motit tor a display at 


franklin Simon [he display director, John 
like used yellow ce) thie Hoor and the 
backwall and baseboard while the VINndow 
IrAatnie and ledge Vcore covered im natural 
voven fibre. A panel of netting wa tretched 
from back of the baseboard to the ceiling 
lightly out trom the backwall and th 
vellov Cut-out ble (jt) Vcore fastened in 
pattern to the net along ith large gold se 
quins and precn auze leave More fle 

el leave and sequul vere arranged a 
though the ere a streamet t blosson 

traiuling cre tiie {| ! | ( yreen vauze 
leave ere f t} iivel 


heautitul 


pring contemporat nm textured tweeds” as 
tiie rr yarn tor thre madow and ATT Alpe d 
four mannequins wearing the pewter pray 
tweed vithin the vellov etting \ll tour 
re black patent pump vith their cos 
tun lhe first. trom left to right. wore a 
vray tat ellow y | Ve and held a blact 
umbrella: the second had a gray hat, blacl 
wlove ind belt. and a ello cart thie 
third Vor a wray hat white ylove , ana 
carried a blact umbrella and the fourth 
ane a vhiite hat white glove . a vellov 
rose and carried a slack patent handbag 
\rranged on a displayer, with a brass trame 
ind yla helve placed al t hie vindow lront, 
cre i vellow cart. vellow Howell peritumnie 
prick cent imwelry and vo hats on gla head 
Port L hie top hat was gray with yello 
and ite deta lhe lower one in 
ell \ vell umbrella pt pped against 
the «dy playvel ( mpleted t hie ct 
lecor tor a window at Henn Bend 
ere lack Cobb directot | displa 
macked of the Pennsylvania Dutch influ 
ence. Mr. Cobb set twe in-toned weather 
varie On vhiite yvooden standard othe 


vindow, each beside a mannequin im a 


by dane pring ensemble 1 hie caption read 
“Weathervan predict sunny skies and 
navy tor Spring lo accentuate both the 
weathervanes and the mannequins, Mr. Cobb 
covered floor vall and bhaseboard with 
bite eames paper, and lighted the hacl 
vall wit! unny tllumination lhe cut-out 


| 


painted in clear, prims 


DISPLAY WORLD 














tive colors with orange, yellow, and red 
predominating 

(ne mannequin wore a navy suit with navy 
hat. gloves, shoes. and a yellow scart | he 
second wore a navy coat-stvle dress wit! 
white collar and cuffs, a navy hat, navy 
gloves, and navy pumps with white detail 
joth = mannequins had on white pear! 


earrings 


For an unusual sort of spring display at 
Lord and lavlor. Paul \ ogler, thie display 
director, used a country bazaar theme \ 
large white panel suspended horizontally 
through the window announced “Specialtr 
or the House 1 hye ViIndow foot Was 
strewn with sawdust, and tour large burlap 
covered panels were set upright it} stagvered 


position irom the deep eg 
(on 


made )) 


away 
panel Wa a wt) “— 


es. And in 


gone 


Iront of 1 


window front was a long 
Was a row of pie \nother p 
the bracing strip ot the bet 
another on the floor nearet 
ledge ()n each ot the other 
were botanical studi Conve 


Topmomis Citic (7 pussywillo 


garden pea \ table tood im tront of 
the panel with the mushroom print and on 
it were a brass chafing dish, a bra tea 
pot, and a large leather handbag \ large 
bras killet Was huny beside thie HUIS! 
room print. On the floor in tront of t 
table was a canva traveling bag 

Four mannequins wearing neutral shad 
ot spring sports wear were posed in tront ot 
the panel \ figure in a beige plaid surt 
brown shoe a light coat ind TT if 
glove tood im tront of the pur Ta ( dive 
wearing a red and heige plaid coat r a 
light beige dress was posed in tront of tl 
mushroom print \ mannequin wearing a 
soit toned pal ley print Va pe ed with a 


spray of pussywillows in het 


of the pussywillow picture hile the tourth 
MidahMnegquihh, mh a beige tweed suit witl a 
vhite hat, white pg and a red flowet 
tood im front of h ther panel with pacl 
et i seed mm het and In tront t het 
was a tea cart used as a displayer tor roke 
work hag tring glove and more er 
packet 

\t one end ot the metal cart isa cle 
hampet loaded hig! vith bright green cu 
cumbet and othe cumbet lay mothe 
Hoor heside the han pet Fastened trot thie 
pu ywillow panel to the tea cart a i 
white copy strip wh read [he sport 
floor, fittl caterer to pertectionist 
Wells Heads Display 
In Branch Store 

Ly play at the Lakeside bran tore 
Denver bry (7,000 ‘ Hypa Denvet 
now in the hand ! na Wells a mem 
her of the firm ay play taff tor a number 
of years. Carmen Sutley display di 
rector of thre nari 
Change of Location 
For Dirmeyer Displays 

Plans are being made by Dirmeyer Di 
plays Philadelphia, to move to a re 
location around June 15. Ni located at 
¥)1 Cherry street, the company will n et 
4332 Rorer street vhere it il oceuy 
much larger quarters 
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ch ana 


bya lh \\ all 
Jazvaar home 
t. toward 


ray 


henc| (ott which 


i Va et on 
till 
thie vindow 
thre pane! 


Va Or mu 


and the third 


hand im tront 







| “SIGNPRESS’ 


SHOW CARD AND POSTER MACHINE 


Geatssie+) SPEED...SIMPLICITY 





LOW OPERATING COST----LONG LIFE 


¢ hains 


Used since 1934 by leading national 
Many have from 50 to 500 or more 


MODEL "A" 


Furnished with printers 
metal and wood type. A 
precision built press which 
last a business life- 


in wse / 
Deliciow 


CHOCOLATES 


Bos 


will 
time. 


MODEL "B" 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 





quality signs at low cost. MODEL A.-I118 
With the New 
MADE IN THREE SIZES WRITE TODAY A oe #F 
FOR SAMPLES, CIRCULARS AND PRICES Magnetic 
TYPE LOCK UP 


DISPLAY EQUIPMENT CO. 
BOX D-144, ADRIAN, MICH. 


Most important improvement in machines 


for 25 


sign 


years 











Cam, Seo the 


foe 


board. 





Poster and other 


Art 


()ne stand-out diflerence between Crescent art poster boards 


hetween (Lrescent 


want trom 


very color 


All 


and others: you can choose the you 
34 wonderful colors and snowy u hite. 
vold and copper! 


surlace, 


just 
Votl could 
with non. 


including silver. 


non-lading 


want 
bleeding. 
| «e 


performance, 


eatin 
‘ 


(Clrescent with confidence for consistently siayee ride 


Dealer 


See Your Favorite 









Hhinois 


CHICAGO CARDBOARD COMPANY, 1240 North Homan Avenue, Chicago 5! 
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DONT PAINT 
— PARAFLEX 





VPAKAELEX glase mirrore cover any 
surface, no matter what the size or 
shape Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 


at all times are your exclusive property 
Write today for information 
PARALLEL MFG. CORP., Dept. H 


32 East 10th St., N. Y. 3, N. Y. 
SPring 7-8787 














SELLING TO JOBBERS ONLY 


W.H. DISPLAY CO. » 


547 W. 20th St., Cor. 11th Ave 
New York City 11 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
310-321 N. Paca St. Baltimore 1, Md. 








USE THE 


OPPORTUNITY 


EXCHANGE 


For any WANT AD purpose 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 








$4.00 Per Columa Inch CASH WITH ORDER 
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isplay Contest Report 


Lit] A CHRISTIANSEN, displa 
ectot ct \ |} Holmblom 
t ycol cf make ( I 
f f i! | esting technique vhich 
ext miteresting and dramatt 
| f 1 ke ne the real 
1 1 iimost Complete ! 
i! te {1 m the mers 
‘ if i! | (| i\ 1] | 
’ , tured a eC | in excel 
‘ ’ ; mre? r ' thi 
tt f nceentrate othe 
’ il liere the li ting is 1 ised on tl 
! { | mall { 1] 1 ACCE (rie 
fer tor round, and on the tal 
| ispended gla raindrop 
o die added attraction power. The angled 
| taut tring but actually are 
thas ill ir} drawn 1 the dark floor 
i if 
ihe 4 iwarae Cat month 
DIS I NOORTD International |) pla 
{ nite st j na heer pr ented ti 
( Tit tial ! ! | (| i i thie hest 
rity dur yt if 
lhe 1957 contest, as in previous yeat will 
tinue § throug it the entire l2Z-month 
period and open to any displayman any 
ere in the world lt is not necessary to 
be a bseriber to DISPLAY WORLD 1n 
order to compete lhe contest has 99 dit 
lerent heats making it possible tor 
play people in practically any kind of 
‘ tet ! erntet 
\7 ‘ | ' ’ this nteat ' 
Decem|l Ist t ti Car, entriu ink ear 
i Wicat | ty vile I gold iivel 
i bros ‘ 1 ill be awarded tor tirst 
econd ele third plac respectively, 11} 
Cu Cla 1] il ! airst place in each dj 


Carrs Vil it three poms 


Winner of the gold medal for the best entry 
submitted during February is the display shown 
above, by William Christiansen, A. B. Holm 
Gothenburg, Sweden— 


bloms 


two and third (jtie L hie person Wihiho scores 


thie highe t number of pom} in the entire 


Conte t will receive a bye autitul gold plaque 


al veep takes prize and the next three 
highest will recetve respectively gold. 
ive and bronze plaque 

lhe contest vhiicl Wi conducted im 1956 
had a total number of entries amounting to 
+605, coming trom all parts of the world 
lhe top award, thi veepstakes prize, went 
to tlarold Mclaren lhe Bon Marche SCal 
tle First place wa von by tkarle W 
Pratt, Strou Hirshberg Company, Young 
town (Ohi econd Vent 1 lioward 
chneidet lhe Crescent pokane and to 
bom Comertord, Lit Brothers Philadelphia, 
vho tied, and third place wa von by H 


sittara Kauthot lJarm tact f,crmany 


\s in past years, each month a gold medal 
vill be presented tor the best entry 


received 
during that period of time lhese monthly 
final result 
attair 18 made by means oft 


preterably & 


award have Tid) hearing (tl thie 
kntry om the 
blach and white 


by 10 inches in size 


pl otograph 
although maller ones 


will hye accepted Picture must bye iin 
mounted Com the 
should bye ly ted thie 


store city 


hack (1 thie photograph 


PnAitic., hy 


displayman 
address. and the clas 
to he 


mcation 


under which it ts entered \o photo 
returned, and all entries 


property ()] DISPI \\ WORLD 


ror use a cen hi 


yraplhis will bye 


heconme thie 





CHECK THE ADDRESS 
check 


their address as it appears on the envel- 


Subscribers are cautioned to 
ope which carries their magazine each 
month and if not correct in every detail 
they should immediately notify the pub- 
lisher, indicating the necessary correc- 
want to be assured of 


tions, if they 


having their copies delivered. 
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DISPLAY SELLS TRAVEL 
[Continued from pag 25) 


in front of side drapings of red velvet 
Leaves ot metallic green acetate and shiny 
holly berries completed the setting. Lhe 
copy read: “Fly TWA to Germany tor the 
holiday season,’ 

\ display tor India was built around a 
handsome poster: “Indta Fly TWA" \n 
intricately carved teak wood screen balanced 
the poster toward the back of the setting, 
with a white and gold sari draped over the 
screen and across the floor Art objects 
trom India completed the detail tor the dis 
play, which was designed in the poster's 
vivid colors ot blue, pink, red, purple, and 
orange 

When TWA introduced its Super-G Con 
stellations, a giant black and white blow-up 
12 teet long formed the background tor the 
display. Cutouts of figures, passengers tot 
the plane, were arranged in the toreground 
in front of groupings ot luggage 

kor a complete change ot pace, Mis: 
french and Mr. Ream used a vacation theme 

a sports window \ big sailfish, sus 
pended in front ot a large fish net with a 
rod and reel placed diagonally tn tront of 
the fish as though it were hooked, was the 
center of interest. Pecky cypress was used 
tor two back panels and again tor two plat 
forms placed at either side of the display 
Sports equipment was arranged throughout 
the window Behind the net were a group 
of photographs suggesting sports in various 
locations. Copy on one side read; “Wher 
in the world do you want to go and on 
the other: “This year on your vacation Kly 
TWA.’ 

In designing display for (srace’ Lune 
kitth avenue windows, Mr. Bellows vari 
his settings to give a change ot pace to part 
continued interest and to add an element ot 
urprise Hie tends to create a visual at 
mo phere Of romance glamour, and color, 
and project a teeling whereby the passerby 


is invited to visualize himself in the setting 


of the display lhus he arouses a desir 
to travel, to experience the romances ug 
vested, and to see the people and place 
portrayed. Mr. Bellow ays that often a 
prospective passenger will inquire, “It | go 


to the country shown in the display, wall | 
he able to buy object uch as those tn 
the window 

krequently Gsrace Line windows are built 
around particular art treasure Irom a 
country served by the Grace ships, hor ee» 
ample the silver of Peru In a handsome 
display, which 1s pictured, antique silver a 
well as antique Incan articles were used 
along with example s of modern silver items 
which a traveler might purchase today 

frequently items trom the collection ot 
rare antiques owned by the Grace Line are 
used in displays. However, since the Grace 
Line has offices in many locations and dts 
play has proved such a valuable means of 
promotion, the company is presently broad 
ening its display program to include all ot 
nces serving the publi hot here and 
abroad. Which means that a more commer 
cial type of display is being designed a 


display which can travel trom place to place, 


or an idea which can be duplicated easily 
Mr. Bellows has charge ot display company 
wise, though he has an outside display con 


APRIL, 1957 






















"H AWS E WN Tacker 


HANSEN Tackers, with split-second 
repeater action, will work LIKE 
MAGIC in quickly and neatly setting 
up displays. Display material and win- 
dow dressing will really “stay put” 
when fastened with a HANSEN One- 
Hand ‘Tacker. 


Here's a dandy time and step- 
saver—the HANSEN Vest-Kit for 
on-the-spot refills .. . fits into 
your shirt pocket for conven- 
lence. Contact your nearest HANSEN dis- 
tributor today and select from 36 
different models the one especially 
designed for your requirements. BE 
SURE tospecify HANSEN ... 
the ultimate in design and long- 
life, trouble-free performance! 







Send for FREE booklet today! = 


A. L. HANSEN MFG. CO. 


504} RAVENSWOOD AVE . CHICAGO 40. Ili 











Perk up sales now and until 
Christmas! 


GET YOUR AD IN THESE 
TWO IMPORTANT ISSUES 


PRIOR TO 








CHRISTMAS MARKET WEEK 


May Issue, Out April 20 
June Issue, Out May 20 
RESERVE SPACE NOW 


DISPLAY WORLD, Cincinnati, Ohio 
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for maximium illumination 


POSTOSCOPE Opaque 


Projector 





Imagine the convenience of this Opaque 
Projector in your sign or display depart 
ment! Need a large sketch but fost? 
Just place this projector over a photo 
graph, magazine page, coin, jewelry or 
any flat opaque object and you can 
project a screen image, faithful in every 
detail and color, 7 feet square and 
larger. Projects an area 6 «6 at one 


lime or larger area, a section ata time 


. $35.00 


O68, NY 


LARGE PROJECTORS TOO! 
Send for descriptive folder 
showing entire iine of 


opaque projectors 


2700 PAGE CATALOGUE 
190 OOO art and draw 


FREE: 


ing supply items available through 
Arthur Brown. Write today on firm 
letterhead! 


Arthur Brown & Bro., Inc. 


27 West 46th St.. New York 36. WN. Y 


cern construct and install the 














For 


EYE 
APPEAL... 


Ballou’s 


METAL FLAKES 


Brilliant, scintillating, non-tarnishing 


flakes in gold, silver and many colors. 


GLASS TINSELS 


Beautiful sparkling colors red, green 
gold silver. blue black : five fine 
Also pastel and other shades 


nesses 


to order 


DIAMOND DUST 


Attractive snow effects can be ob 
tained with this decorative material. 
Obtainable in five finenesses 


CRYSTAL BEADS 


for outdoor signs. Also colors tor 
decorative usages. 


GOLD and ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
finenesses for screen process or any 
purpose required. Send for color card. 


Write for Sample Card 


EDWARD C. BALLOU CO. 


6 Varick Street, New York 13, N. Y. 














display . 


ATi ‘ Kample ()] a muctl traveled display 


was based on Colombia and used blow-up 
nm sepia ried palmettos were thrust be 
ifi¢ trie | POD } ‘ Hoye t Na Cave red W it}; 


blue felt on which was strewn a pattern of 


and orinkled with gold cou and simu 
lated emerald \ copy board of pecky 
cypre bore the legend: “Really relax on a 
(,race jin CTuUlSsé to the ( aribbean and 
out! America In tront of the copy 
hoard Na rs | mall hip TT) del \ COpy croll 
piayes ip mbia ind cene irom that 
counts ere arranged in tront of a repr 
duct t a statue onormg a Colombias 
here lhe cut t letter { lombia hal 
anced the copy board 

device Mr. Bell ises 1 ive ¢ t 1 


a permanent panel tor holding a changeable 


copy card 

When a displa is designed which pet 
tain Tey The hap themsel ve only authents 
material ire useg bon nstance Wi a Win 


dow built around navigation all material 


vere real equipment rdered trom the same 
miarine 1D house that turnishes the Grace 
Line fleet 

| hie Ati tris Tat another display 
vhich travels considerabl inner at Sea.’ 
\ tall et tor tw Nia jlaced at an angie 
Oo the passerby would e it on evye-level 
\ll appointment linens, china, glassware, 
ete vere trom the hip tore \uthen 
ti hap Chall rom vhich the legs were 
removed, vere at eacl rele Deep blue net 


tudded with hee lweht in the background 


ivvested an exclusive teature of the Gsrace 


| ane Santa dinner under the stars wit! 
the dome it the dining room rolled baci 

\ tly-away pattern of menus and cocktail 
ola f Con | tec) thre eltiny except ot 
a touch ot red rose i) a vase on the table 
Mr. Bell feels that a touch of red 1s a 
must tor all display a basis tor judging 
Color 

Voad pCcAakKIng or the navivation vindow 
that part ilar « i appealed to men and 
by . more recent display using colortul 
Indian mast also appealed more to men 
than wome it is interesting to note that 
i ition ot ft reactions ot the pa ersby 


different 


type ol travel display ha proved so effective 


that Mr Bellow using it again in the 
hiith avenue vindow ot CGirace Lane Rocke 
teller Center othe lhe display has a 
legend reading Cape Wintel winds. it 
is completely modern in design and treat 
mient LgSdtis Iwo i] pended urlits, Coie Iti 
Cold tome thie econd mm the warm colors 
! a tropical scene lhe units are cross 
lighted. the vintrvy one im tev —leht. the 


tropic im warm Steaming out of the cold 


unit is a “Santa” cruise ship carrying its 
passcnpel away trom winter 

In a pecial promotion teaturing (Grace 
cruise cottons by Ivertast, Grace Line spon 
sored a national di play contest a iret 


‘Ti ‘ a’ prize, whic W al WOTl hy lhomas 


Kussell. the display director ot Peck & Peck. 
New York Cats At ome tine 


contest there were 


during thi 
2? (;race Line windows 


along Fifth avenue between 34th and 55th 


streets, “the most window-shopped mile in 






In their own windows, M1 fellows aft 
display mannequin 


seated in the middle of a Manhattan apart 


ranged a showing a 
ment with a night view of the city sky 
line through the window at the rear of the 
display packing travel luggage with Grace 
cruise cottons The mannequin'’s costume 
and the travel clothes were changed three 
times, and each week the costumes were by 
a different designer [his display was tied 
IT) specifically witl V opus Harper s Mazaar. 
and the New Yorker. as well as B \ltman. 
Best, and Peck & Peck lhen to combine 
the promotion with the opening ot Twentieth 
“Island In 
(,race Line held a tashion show aboard one 


(>T its rit 


( entury fox s film 1 hie Sun.” 


Speaking betore a convention meeting oft 
thie American Society ot l[ravel Agents. Mi 
Bellows pomted out that a concern “would 
not think of contracting for newspaper space 
and leaving it blank day atter day and he 
continued, “The same applies to show win 


adow Space 


Display Is Used 
By Army Unit 
| he [ “ 


Philadelphia has gone in for window dis 


: 


Army Signal Supply Agency in 


plays and intends to compete for pedestrian 
attention in the Quaker City downtown area 

lhe Army's decision to battle it out with 
retail stores tor sidewal 


ceived hy lf ( ray 


Attention wa con 
William D (anheld., 
omcel who decided § th 


South 1X1] 


Avency executive 
vindov at ZZ 


near (1 thy 


street im. the 
Rittenhouse Square area offet 
a pertect setting tor telling an agency tory 

Since the Army took over the building 
hive VCca!l AV) peopl have CXpre ssed curt 
osity about what our employes did tor the 
(anfield said “Lhe win 


dow will ATISWCO! this and othe (jue ton 


American soldier,” 

fhe agency s publi itormation office 
was given the window display assignment 
With no experience in display, the PIO 
staff needed help At Guimbels, A. van 
Hollander generously offered expert counsel] 


and Mar 


Bon \ if 


Bieler and Paul Stackhouse of 
feller added invaluable assistance 

\ny outside assistance trom experienced 
display personnel was financially impossible 
fhree artist-illustrators 


A Lt ncyvy came to thie T¢ cileé { ardboard hapxe 


in the employ of the 


became miniature butlding and packing 


cartons emerged as chimney: 

Buying testing mobilizing industry tor 
detense was the theme portrayed by the 
windows 

lop brass saw sufficient merit in the dis 


| 


play to decide that the windows should be 
come a showcase tor telling not only the 
Army Signal Corps story but the story of 


other | S Army activiti 


Bell, Inc., Appoints 
Robert Glassett 
Harry LD. Bell. Inc. New 


announces the 


York { itv. 
kKobert M 


(,lasset as vice president it} charg ol sales. 


appointment ot 


Trip Is Scheduled 
For St. Louis Club 

\ field trip through the Alton Box Board 
(ompany, Alton, IIL, will be taken by mem 
hers ot the St 
March 20th 


(,u1ild on 


is Display 
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PABCO'S DISPLAY PROGRAM 
|C onlinued Jrom page 51] 


cesstul Manv ot our windows remain 
talled as long as six mont! so the pub 


Pabco floor c 


(Our displays are 


more verings at tite 


dealer level Creating more 


sale (Qur national advertising has more 
Impact with pe Mmt-ol purecnast reminders 
We are creating more good will with our 


dealers We are prestige tot thi 


Creating | 


dealer and Pabco | ol thie comparatively 
small amount ot money Pabco 1s spending 
(jt) displays, t hie reward have heen bye yond 


( Dit Hoot ( 
avree that the Pabco 


selling aid tor 


( <pectations OvVeriny sale 


STTICTI 
display specialist | a 
major him 


[his display program has been in effect 


more than two vears it has seen the cor 
kibreboard Paper 
Fibreb ard . 


continues to 


} 


porate name chanwe to 
Products Corporation last year 
Pabco kloor Covering Division 
tress the 


vital role the gl pecialists 


are playing in the “Young in Heart’ national 
merchandising and 
Pabco linoleum 

We beleve that our 


ments to 


advertising Ppropyrain Toot 


display accompl 


date have made thie cle alers Cooti 


iderably more display conscious than evet 


hetore | ventually oul 


bly he a 


program may poss! 
rorerunnel lor a 
this 


many manutacturers 


new { 


oncept «)T 
display in held \t any rate, we are 
Corie (1 thie 


hhelads who 


in diversified 


recognize the great importance oft 


display in successitul marketing 


Spring Display 
By Playboy 

ot the 
display 


Because of the publication s 


sij¢q ¢ CS 


promotion used last autumn by 


many merchants, Playboy MdavaZzine 1s mak 
ing available a new display tor the current 
Spring: season 

[he display consists of a central poster 
carrying the theme “kor the man going 
places the right attire is the right 
ticket.” Five supplementary posters show 
ing smartly attired men may be grouped 
or used separately. All are in full color 
lhe magazine reports that several hundred 


leading retailers plan to use the material 


Chicago Display Club 
Plans Events 


\ panel discussion 1s being arranged for 


the April meeting of the Chicago Display 
Club, with prominent display and retailing 
personalities to be present 

In May will be held “St. Louis Night”, 
plans tor which will be announced in detail 
Soot 

Kor the March Il2th meeting, members 
and guests got together tor dinner and 
then attended a showing in color of pho 


tographs of Sears, Roebuck & Co. displays 


and promotions 


Price Is Corrected 
On Advertisement 


Due to an inadvertent error in the March 


issue an incorrect price Was iver If the 


advertisement of American-Drake Indus- 
tries, Inc., 624 South Michigan avenue, Chi 
cago 5, on the firm's “Spot-Ray” display 
light The right price is $%.95 each in lots 


OT S] x 
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._ DISPLAY-MASTER 


| goed taste combined with unmistakable and unique effect 


| 









The Shorcase 


> , » . > 
* > —_— ’ 
lL" ——7—"— . 
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SHORE WOODWORK CO. 


894 N. 40th ST., PHILADELPHIA 4, PA. 


“ 


Se ALL-PURPOSE DISPLAY 





VERSATILE 





"SS to ease your display problems 


lhe adjustable answer to Today s 
l nables 


amy cle partment 


Hexibility in store layout and display! 


vou to enlarge or reduce 
without changing fixtures enables vou to 
utilize the same unit tor any type of 
merchanadise mast by changing accessories 


Dis-assembles tor easy storage! Amazing strength! 


_ Converts in minutes to any use! 





DEALER AND REPRESENTATIVE 
INQUIRIES INVITED 











DESIGNED 


AROUND YOUR 


NEEDS! 


Fer the beld and dramatic or the wnall scale ond precious queliies, 
we hove 
for wmediate delivery o complete ine of decorative wriece teat 
ments, paper or fabric. Write for sample books 


LAVERNE ORIGINALS 


160 EAST 57th STREET NEW YORK 22 Plaza 9.5455 








Colloid Treated Fabric 





Today's Most Flexible and 
Preferred Medium for 
Outdoor & Interior Displays 
Outmodes Papier Mache 


DIP IT! DRAPE IT! 
SHAPE IT! 


W rite lor Literature of 


This W onder-au orking Plastic 


Ben Walters inc. 


156 7th Avenue, New York 11, N. Y. 
Algonquin 5-2308 


Distributors j f 


( ountries LJ/ispia’s ind ! cd ndusrtvrie¢s 


inagda 


*Trade Mark of Celaat { 











USE THE 


Opportunity Exchange 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


4.00 Per Column Inch — CASH WITH ORDER 











SHOULDER COVERS 


Vinylite window clear viny! polythene 
Price llet & samples on request. 


JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 VYARDOVILiE, NH. 4 
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L1H tougher selling, not just ahead 
but already here, large manutactut 


‘ anne idvertiset ire cit tins 
re time to create plans that will not or 
advert their product but 1] creat 
pecity were ive lal lor moving the 
port swivertised out of the tore to con 

trie T 
Inventories continue to wg1 and the only 
vay to make ure that they do not increase 


i! varehouse j to make certain that every 


TRADE PERSONALITIES No.167 4, Zappree 


Trends In Point-Of-Purchase 


By W. L. STENSGAARD, President 


W. L. Stensgaard & Associates, Inc., Chicago 


marketing plan includ pecific ideas with 
vhich the good will be shown to the con 
uming public both in the windows and 
tne wmterio of stores where they will be 
purchased. “It's the last three feet that 
count most because that is where the 
goods, the customers, and the money come 
toyether and the sale is made ‘T he 


last three feet 1s also where too many sales 
switched 
manutacturer did not 


ate witched Ol lost l hey agre 


(7 lost hecause thie 
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A NATIVE OF QUEBEC, HE BEGAN 
HIS BUSINESS CAREER WITH MARIER 
GT TREMBLAY IN THAT CITY, THEN 
LEFT TO BECOME DISPLAY MANAGER 
FOR POLLACKS DEPARTMENT STORE. 
AFTER 15 YEARS HE JOINED HIS 
FATHER IN BUSINESS, AND UPON THE 
LATTER'S DEATH SUCCEEDED TO THE 


PRESIDENCY OF THE ORGANIZATION, 
WHICH I$ WELL KNOWN IN EASTERN 


HE WAS MARRIEO 
IN 1933 TO CARMEN 
MORENCY, AND THE 
COUPLE HAS FOUR 
CHILDREN; JOAN, 
CORA, BRUNO AND 
MICHEL. 
HE PARTICULARLY 
ENJOYS FISHING 
POR TROUT AND 
SALMON, AND 
RELAXING 
in THE 
‘SWIMMING 
‘POOL OF 
HIS HOME 
IN ST. FOY, 








= 2 








President, STUDIO E. B. COTE. INC. 
QUEBEC, CANADA 
















include in his plans sp 


would 


take the 
cific ideas and devices 


time to 
which insure 
the goods being featured where the custom 
ers could see and buy after they had been 


sold 


another 


partially through advertising ot one 
lorm of 
‘out-ot-best-sell 
they 


sellers and out ol hest-sellers 


lhere 1* also TOO mrmiuc Ti} 


ers” in times like this because may lb 
heavy in slow 
When we say best-sellers, that can mean 
For example, 


portabl 


the size and color of the item 
the stock 
radios, but the 
the colors the people like most 


may be table model ot 
first ones to sell will be in 


‘| OM often 


goods are purchased in the same quantity 
of each color, and not more in the colors 
that we know will sell best. For example, 
today, with colors in major appliances, we 


that hest-seller in terms 


(7 color 


know pink 1s the 


However, white remains by tat 
Many 


showing ot 


volume dealers will 


with the 


the largest in 


end up slow-selling 


colors, such as blue and yellow, and will 


be out of white or pink. Also, too many 
will fail to continue to make real show 
manship and promotion ot white. This 1s 
also a tact in men’s shirts where stores get 


patterns, and 
fail to keep inventories on their best-selling 
collar style sizes and lengths. All 
of this can best be accomplished when the 


excited Over Tew colors and 


sleeve 


manutacturer, who has the opportunity of 
seeing distribution on a national level, can 
put together all of the best ideas and create 
the best 
everything that 1s related to the marketing 
of his products at the retail level 

Stores better 


Want more 


devices and methods. and have 


want more and ideas. de 


vices, and methods. They com 


plete suggestions, but they must also have 
definite mtormation and facts 

Most every manutacturer has three or 
four categories of distribution: therefore, 


idea or device will not sufhies 


b ae h 


category ot the re 


one display 
lol all 
sidered im terms of the 


classifications must be con 


tailer. kor example, a department store 1s 


an entirely different problem trom a special 


ty shop or electrical store; and, a clothing 


store 1s an entirely different problem Irom 


a department store ol shop Most all pro 
grams must be related first to the charac 
ter and type of store, and next to the volume 


im terms of “a’ or “b’ or “‘ ability to dis 


tribute goods im volume In turn, this 1s 


related to the number otf people 
area ot the 


outlet Such tact are CASY ti ob 


served within the trading 
retail 
tain and most every 


tributor knows thy 


manutacturer and dis 
, ; 
Vaiue ot each and every 


one ot his retail accounts Hiowever. not all 


manutacturers or 4d 


istributors know —§ the 


potential ol each account, and we believe 
more time must be spent and more money 
must be spent to make certain that any 


product which ts nationally advertised is 
properly shown and promoted and stocked 
at the dealer level in ratio to his ability 


to sell that product in volume 


pay a 
/ ivase turn f page y | 
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COUNTS 
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~ why not im ADVERTISING ? 


| peewee CONTINUITY with every nerve and fibre alive, tense 
and extended are the very backbone of RELAYS. But what hap- 
pens during the race depends largely upon what happened before the race 


training conditioning continually ! 


Advertising is just like that! It must be relayed from month to month 


regularly. To be effective, it must through continual “training” keep in 


practice. If it fails to connect up each month with the preceding and 
succeeding months it is like the relay runner that falls out before the race 


is finished. 


By “relaying” your advertising on a regular month-in month-out basis. 
you are asking no more of it than you would of your salesmen — that it make 


regular “calls.” so that when it is needed, its sales message will be heeded. 


Advertising consistent persistent relaying of salient points of your 
product or service can prove a big factor in cutting down sales resistance 
in lowering selling costs through building up a readier acceptance — with 
less sales effort. 
Copwieht Cospvert 


DISPLAY WORLD 


The International Display Authority 
Cincinnati 1. Ohio 
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Back To Nature For Display! 


. Nature $ BELLS of IRELAND four stalks 
are iow anove 
ment 4 i 7 *¢ 


a. Nature $ SPIRAI EUCAI YPTUS used ai 


filler foliage in arrangement also avail 


Overall height of arrange 


abie in branches and tull trees 


Roth iter. beautifully PRESERVED by the Rain 
bow { olor A Chem ‘ a 4 ‘J for 


4 international! 
Gistribution to the Display lrade 


Jobber inquiries invited 


2end for illustrated list and prices today 


HOWARD F. BENSON CO. 


2027 &. Pacific Coast hiwy Long Beach 6 Calif 

















Here's a low-cost display 
accessory with hundreds of uses 


PLASTIC CERAMIC 


HEXAGON 


DISPLAYERS 


These HEXAGON displayers permit many attrac 
tive arrangements to add a modern touch to your 
window and interior displays Heavy construction 
to carry weight of 75 Ibs. and more 

classic design will never be outmoded 
and is suitable for all types of merchandise 
Neatly finished on both sides and can be colored 
fo meet your own display color themes 


The basi 


Size « rs O’ gx 2%" 
Packed iZ2 to 
Weight | carton 25 Ibs 


NEW LOW PRICE 


$18.00 per carton of 12 
$35.00 two cartons, 24 


(Remittance with order, please) 


carton 


Special discounts for gross lots 


Shipped prepaid anywhere in VU S.A 


HEXAGONS 


140 Meson St... Box 310, Sean Francisco, Cell. 
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Parsons To Offer Course 
In Display, Store Design 


it " ing importance 
; ft , merchandising, a 
f ! here Dropram aol ¢ pla ind 
tore desigt bemp oftered by the Parson 
Ol be n |UD, 

(,raduat department will be pro 
le na ilifies ! desig thie “total 
terior of store mcluding the 

i the mere atic ‘ i vell a trie 

the store, its equipment, and light 
While the practical ile of such techni 

ca kal] is dratting. rendering. or model 
nia | taught, primar mnportance 
by , na thorough grounding in 

int tort the principle of good desig 
atyatat communicate throug! 
i} i | che rip top Dive suburban 
entes ’ e|] i thie leading 

ti mn (sreater New York wall provide 

ntemporat examp! lor direct study 

ly thig flord eat cot thre Course cle Sipe) 
problem Hl occupy a major portion of the 
! 1 ! ,oted tore and di play cle 
ynel resent problems and = eriticize 
fudent vor} \ comprehetr ive erics§ of 
lecture vill provide a background in bust 
re and retailing procedures, and assist the 


tudent to develop an understanding of the 


artist-desiones contribution in the drama 
entation ot the goods of commerce to 
the buying publi 

lhe first vear ot the three-veat 


color, lite 


Caoutl sf 
drawing. ren 


dering draiting calligraphy, lettering and 


layout three-dimensional ce Signi and model 


verbal presentation ’ and art history 


mal iy 


hie econd year will include drawing and 
iilustration, rendering, draiting, three-d1 
mensional design and packaging, store fix 


turing and dy play technique museum Te 


earch. and art histors lhe third vear will 


embrace design problems, advanced drafting, 


tore layout and lighting, field trips, met 


chandising and busine procedures, symbols 
and visual communication 

lhe taculty of the department will includ 
\Ibert Bh consultant chairman, Norman 
Bb. Boothby Paul Brach \rchie Kaplan, 
Robert A Malone Steve Rafto. Robert N 
Williams, and others. Critics and lecture 
Ate \lbert Bhi Hienry I (allahan lt leanot 
| f Mature. \\ tlhiam Kel cl and lohn I} \\ ard 

Kegistration tor the new course will be on 
IX with the first emester start 
23 full details may be 
obtained by writing the Parsons school at 
110 beast 54th street, New York City 22 


eptember 


ng on sept mber 


Four Display Contests 
Are Announced 
the 1957 dates of four 


display 


| 


merchandise pro 
motions and window contests Cov 
ering sports and recreation equipment have 
announced by lhe (,00d8 
Dealer, 2018 Washington avenue, St. Louts 3 
lhey are “Let's all play ball” April 
6-13; “Let's go fishing’ May 11-18; “Let's 
lune 8-15, and “Let's go hunt 
ny the entire month otf October 
\ll that 1s necessary tor eligibility in the 
contests is to use thr 


heen Sporting 


play golt 


official slogan in the 


window which must during the 


nearly 40 
expense-paid vacation 
Minnesota tor 


appeal 


i 


cle sipnated period lhere AT¢ 


prize topped hy aq 


mm northern the displayman 


who enters the prize-winning hishing window. 


Photographs of windows must be received 
by the publication no later than three weeks 


alte! this close ()y] each contest 


European Trip 
For Thelma Malloy 


Mrs. Guy Malloy, assistant director of 
display at Neiman-Marcus, Dallas and 
Houston, lett recently tor lurope where she 
kdward 


vill shop for new ideas in display, 


~ Marcu executive vice president 7 the 
stores. has announced She will 


“Aurich, Naples, Venice, 


[ondon. Brussels. and several other 


per ialty 


visit Pari tk lorence 
home 


( if te 


HUTZLER'S, EASTPOINT 
[Continued from page >| 
are of! ylass, 


\ft each le vel thi store tronts 


through which window shoppers may view 
the entire mterio! \t both levels the store 
fronts are sheltered by wide arcades, which 


protect custome! in all types ol weather. 
finished in 
contained 


xterior walls not ot glass are 
panels 


it the 


natural bri k ot metal 


concrete 


within the exposed elements 
structural system 

ign of the store building 
was planned as a joint effort of Kenneth 
(‘ameron Miller of Baltimore, architect of 
the Eastpoint Shopping Center, and the firm 
of Ketchum, Gina & Sharp, New York City, 
architects tor the 


The exterior de 


interior design 


LOS ANGELES REPORTING 
[Continued from page 1) | 


modern design was developed out of tour 


mattresses in striped blue and white ticking. 
Pomegranate and corn-flower blue squares 
were on the floor and huge pennants of the 
colors were suspended from the ceil 


bottle. also im corn- 


sai TTC 


ing \ large glass 


flower blue, centered the design and opaque 
glass chips extended forward from the bot 
tle to the window, blending an 
touch into the composition W hite 
strands of string in a tan shape were 
stretched from the back wall to the floor to 
attract the eye to the display. 

\ corset promotion at Haggarty’s, Beverly 
Hills, by Henry Jampol, director, 
obtained the desired attention tor the toun- 
dations through ‘Lak- 
different connotations 
of the wording in the which read 
“The Under Cover Story” and which was 
on a white cardboard easel with black letter- 


edge of the 
artist 


center otf the 
display 


a humorous display 
Ing advantage of the 
theme, 


right, he developed a sleuth of a 
new breed in a mystery scene. His first in- 
spiration gave his sleuth superior intelli- 
as marked by the “Sherlock Holmes” 
type cap and cape worn by the mannequin; 
sheriff of the 
was depicted by a black 
revolver in 


Ing to the 


pence, 


next the ruggedness ot the 
Wild West 
mustache on the figure and a 
the right ‘These 
were then subdued in an atmosphere of sen 
femininity by the undergarments 
a plaid short skirt that cov- 
ered the mannequin. Mystery prevailed in 
the background, where a hand and arm cov- 


days 


hand amazing qualities 
sitive 
fringed with 


ered in black was seen reaching from be- 

hind the wood panel 
Ohrbach’s-Downtown — took the 

worked “Sale” out of a store-wide 


promotion by with the 


oOve4;r- 
word 


replacing it words 
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“Special Events’ and “Key Values.” The 
dramatization ot the key 1dea was by a lock 


and key. which added much to the quality 


| MADE ESPECIALLY FOR DISPLAY! 
PAPIER MACHE BRICK 


@ Four styles to choose from! 

@ You can actually pin to it! 

@ Easily painted any color! 

@ Can't crack, chip, or peel! 

@ Cheaper than Plastic or Vinyl! 
@ Three dimensional and textured! 


2" x36" long...$¥ 3:20 LO 


F.O. B. PHILA... PA. UNPAINTED 


DUPLEX DISPLAY & MFG. CO. 


916 ARCH STREET, PHILADELPHIA 7, PA. 








Ol this very successtul promotion with its 
reire shing approar h 

kd Mitchell, displa 
windows in this promotion, as well as in 


nanavRer,_, used scyVeti BSTONE 
terior tie-ins In the center ot each win 
dow large locks and keys of various sizes 
were suspended trom the ceiling by ha 
vire. The bodies of the locks were papered 
with a gold key design against a black 
background. ‘The neck of the lock was gold, 
as was the key that pomted, arrow tashion, 
toward the lock. Gold chains were draped 
from the hasps in different directions, with 
those extending to the floor being strung 
with gold key To continue the impact of 








the clevet theme and Tops, the color motil 
| 





was consistent throughout the windows by 





howing merchandise predominantly gold 


ay —COLORED BURLAP— 
(sold flitter on the floor and amber lights 

idded charm, while cleat lights acceited the D ty A 5 c RY F J N j % H 
lhe theme ot “Glamour in. the Desert 

personified a bank ot windows at [he B U y D | R E Cc T 


Broadwayv-Crenshaw. where Bill Thornton 1s 


the display manager. Against a background 16 Stock colors 
with the feeling ot depth Of a mountain 


mere handise 





venation Tei hed: i tie. onan DARKS @ PASTELS @ DISPLAYS e SHOWROOMS e@ CURTAINS e@ DRAPERIES 
SCCTIC, ] ~ Si) . rit. ‘) t it) ‘) 
of the California desert, he developed color BIG PROFITABLE ITEM 


ful resort wear displays in five windows GENUINE KNOTTED FISHNET — 8 COLORS 
bo mead agg gy cent : di my wood IMPORTED LINEN THEATRICAL GAUZE — 8 COLORS PLISSE SHADE CLOTH 
ana AIKEet ] y aqTye rOCKS {) papict 


NON-TARNISH TINSEL CLOTH 


mache, these in perspective to resembl 


vine ket tine Wate te | WAN ARDEN FABRICS MNERS. \amunear sree 


av? & feeling Ol depth 











— 


In the display pictured, five mannequins 





pre sented in ditterent poses the latest 





fashions tor the desert in tones otf yellow 
and orange Pies es ot luggage were pla ed 3NQ Bl 4 If GS 
on the floor among them In completing the ¥ Look cool 


REAL/STIC SNOW JEXTURE 


composition, a touch of warmth was added 


Pian to be 
‘Frostee 


in your summer dis- 


in the foreground by the presence ot a 





cocker spaniel 

[he loveliness ot a bride inspired a win 
dow ot romantic elegance at [The Broadway 
Westchester. Against a background otf simu 


| rj . 

lated wrought iron grill work in white in | pieys. The f igid 
terspersed with strips of pink ribbon, Lloyd sparkle of Frostee 
(,rover, display manager, had a scene packed | Sno Blocks demands 


vith all of the pleasant emotions presented the chonnad . 
in a tormal wedding ceremony | nOpper 5 SCYe. 
[he bride, dressed in white organdy over | 


lace, was flanked on the right by her brides 


Frostee Sno Co. 
Antioch, Ill. 


maid in a decorative pink gown and het 
mother, to the extreme right, in a blue 
draped organdy knit. White bells of fibre 
glass covered with pink roses and suspended 














from the ceiling by ribbon gave an added 





GRAFOREL 





decorative touch The AaACCESSOTICS on the 


white ( rushed rock floor surrounded the USE THE 


showeard, which read, “Vogue says, beau O P P O R T U N I T Y 


tiful way tor a bride to look 


Pink lighting washed the walls, and ceil E xX © H A N G E 


ing spots reflected shadows on the louvered 


NEW 3-D CORK LETTERS 


gray ceiling. | For any WANT AD purpose: MAKE SIGNS EASY 
POSITION WANTED 





Anyone can make beautiful signe end displays, easily, 

say Is a POSITION VACANT quickly with CRAPOREL display letters trom France 

j i GRAPFOREL letters are read ummed, need enly te he 

. Span Sarees USED DISPLAY EQUIPMENT FOR SALE | | moistened, will stick to any dry murlace,. 12 beautiful faces 

Robert Phrop has me signed as display di 16 sizes from 3/16" to 6”. Send teday for FREF samples 

rector ot! Buttum's, Long sea h. { alit to re REPRESENTATIVES WANTED and catalog Favored by leading exhibit builders 

enter the charter fishing boat field. Sylvia | ° Grace Letter Co.., Dept. D.1 

I etrosin, his tormer assistant, now heads | $4.00 Per Celuma Inch CASH WITH ORDER 77 Fitth Ave., New York 3 WaAtkine 4-0850 








the department 
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DisPlay 
World 


Vispiay « Great Monthiy Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be giad to supply the latest authentic informa 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa 
rate letter If we do not have the information 
you want on file, we'll find out for you Avail 
yourself of our service facilities without cost 
or obligation This service includes an analysis 
of any display problem 

Air Brushes 
Airpainting Equipment 
Animated Signs 
| Artificial Flowers 
| | Artificial Snow 
Backgrounds 
Background Colors 
Black Light 
Bulletin.Directory Bearde 
' | Card & Mat Board 
ardwriters’ Materials 
olor Lighting 
omposition Pieces 
repe Papers 
sut-out Letters 
utting Machines 
Decalicomanta 
[)} Decorative Papers 

Display Fixtures 
[) Display Forms 
[) Display Letters 
[| Display Racks 

Dye, Rug and Carpet 
|) Enlarging Projectors 
l) Pabrice and Trimmings 
() Flags and Banners 
[) Fleat Decorations 






Oe me | 


a 


) Fotls 

) Glass Speciaities 

) Grass Mate 

[) Heostery & Shoe Forme 


| Litheographed Displays 
[) Mannequins 
() Metal Sheets 
[) Millinery Heads 
(|) Motion Displays 
) Motion Mechantame 
{| Motors 
() Mouldings 
) Natural Follage 
‘| Paper Sculpture Displays 
) Papler Mache Specialities 


) Photographic Bliowups 
| Plastics 
| Plywood 
| Price Cards Tickets 


’ 

‘ 

) Price Ticket Holders 
i) Ribbons 

r) Sale Hannetfs 
| | Sereens, Display 
i) Show Card Colors 
) Show Cards 

[) Shew Cases 

f 
| 


Socks Window 
Signs Brass Bronze 
“) Signs Card Holders 
Electric 
Sign Printing Machines 


f 

[) Signe 
) Sleeve Forms 

r) Store Designing 
) Store Equipment 
) Store Fronts 

[) Tackers 

rm) Time Switches 

i) Turntables 

l) Veneers (Imitation) 
rm) Wall 
i) Wigs 
) Window Lighting 

[) De you wish a copy of their catalogue ? 
rm) De vou plan to remodel your store soon 
fo) De you plan to build a store soon? 
MAIL TO 


DISPLAY WORLD 
CINCINNATI 1, OHIO 


Board 


Firm 
Display Manager 
Street 


City State 
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APRIL, 1932 
lerchandising apparel through display 
is the ibject a talk given by W. |! 
tensgaard, head of the Chicago firm of the 





ame name, at a summer apparel clinic con 


ducted by Carson Pirte Scott & Co., Chicago 
. 2 (jyy resignes is display directors 
| W. M. Moore Compat Sharon, Pa., 1 
order to torm own display installatios 
mrt mder the name ol | hie (jpp i Ly 
pla \dvertising eryvice '‘oyy was trea 
rer ot the International Association of Ds 
pila Men at the time 

Leroy W. kryman, tor nine vears with The 
Kike-Koumler Cor pal Dayton (ohio re 
iwned to accept a position as display mat 
AVC! 1dyt Viearich riie tit Or thy Ati 
City 

Hienry A. MekKa is appointed displa 
manager otf The Davis Company, Chicag: 


i ‘ } 
uccecaing ‘ bergman 


l hie ( it avd ar play f lish elected thie Té i 


lowing offices \ tromberg W 1 
boldt president: Paul L. Wertz, The kau 
vice-president \. |. Holterman, Montgom 
ery Ward & Co ecretary-treasurer. Reti 
mig othees vere lack KRichtet | hie eau 
Howard QOchles Wieboldt and Merrill 
Long, Montgomery Ward & ¢ 
APRIL, 1947 

Formerly of the dy play taff of Kaul 
iat Department store, Pittsburgh, 
(score t. ( lair became head oft display 
tor Ma \zen ot thre ame city 

[he display papers division of Bulkley, 
Dunton & Co., New York City, was placed 
under thy direction. of Hlarve,y Brownell 


vice-president of the firm 
Richard ( 


manapetl ce) 


ourtnes formerly display 


Hill's 


Store 


Department 
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K lein . 
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ity bt. succeeded 
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yt the department © 


Karl A 
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the Vie Hanny ¢ 


take cl arge oft 
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—Presentation of the gold medal in the exhibit display class of DISPLAY WORLD's 1956 Inter- 
national Display Contest is mode to Henry Callahan (second from right) by Nathan Silverblatt, 


manager of the publication. 


tweeds at the Irish Export Promotion Board, New York City. 


At 


the extreme left is the Hon. Joh 


The award was for Callahan's exhibit design for a showing of Irish 


n 


M. Conway, consul general of Ireland, and at the right is Donal Scully, United States representative 


of the Irish Export Promotion Board— 


DISPLAY WORLD 











FOIL PAPERS 
ALL COLORS 


Base Metals — Puffing Foils 
* 


ALUFOIL PRODUCTS CO., INC. 


15 FERRY ST., N. Y. 38, N. Y. 























STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you— 
Names of our Graduates. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 4], Ill. 



























CREDIT AND COLLECTION 
SERVICE TO THE 
RELATED DISPLAY INDUSTRIES 


251 West 42nd Street New York City 36 
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woo letter CO. 


‘meconrvogoanatvesbs 


15) WEST (8th oe NEW YORK II, N. Y 


TUBULAR BENDS FOR DISPLAYS 


STEEL @ ALUMINUM e@ PLASTIC @ BRASS 
Complete Services 
Bending, Cutting, Polishing, a etc 


Prompt Warehouse Shipmen 
STEEL RODS @ STEEL BALLS @ BRASS RODS 





COLUMBIA STEEL & BRASS CORP., Monroe, N. Y. 


Phone (N.Y.C.) Worth 4-4350 Monroe 5111 








USE THE 


EXCHANGE 
OPPORTUNITY 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
4.00 Per Column Inch CASH WITH ORDER 











APRIL, 1957 


| tashion display 


' 


\l 


and to serve as first assistant 


in the department 


More than 1,000 men and women trom all 
branches of display attended the open hous: 
which celebrated the tormal opening of th 


new quarters of Garrison-Wagner Company 


St. Louts. |. T. Vierheller was general 
manager at the time 

RK. kk. Moriarty became display manages 
ot W. C. Stripling Company, kort Worth 
he had held a similar position with Sang 
ers, Dallas. hk. W. Gray, the former dis 
play head at Stripling’s, became manager ot 
the newly formed re-designing and mainte 
nance department of the stor 

(;eorge Lane became interior display man 
aver tor [The Boston Store, Milwaukee: 

Following the resignation of Llovd Red 
tern as display director tor Sibley, Lindsay 
& Curr, Rochester, N. Y., David Twachtman 
was appointed to the position 

Andrew Matzer, display director tor Roll 
mans, Cincinnati, was re-elected for th 
fourth time as president of the local display 


club 


Succeeding Ray Dowling, resigned, Arthur 
Schnitzler was appointed display manager 
tor Oppenheim Collins & Co., Buffalo. He 
had been with L. L. Berger, Inc., of the sam 


city 


Armstrong Promotion Solves 
Limited Display Problem 

\ recent 
\rmstrong 
lal 
ally 


merchandising 


promotion conducted hy thie 
{ ork 


acoustical 


f ompany, Lancastet 


ceiling material was especi 


bas ale and 
to ft 


Hidajol 


designed te provide 


assistance 
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i burlding 
probe Thi 
thre 


materials dealet dealet 
that of finding 
showroom to hold 


lo help the 
limited display 


Was sulficient space in 


display material 
the 
several 


t hie 


dealers yet utmost trom 
thi 
torgotten 
ana thy 
(one wa 

fit thie 


“C uahiont 


space, items in 
igned tor 


thie 


promotion were des 


areas ot a showroom ceiling 
thie 


exactly 


high wall area neat ceiling 


sticker 
tile 


a large sized t« 


face ot om in an existing ne 


ceiling 
\nother 
rom 


ign) that 
Vall \ 


hinhis! ed 


was a diamond-shaped 
the 


display of six 


hangs ceiling cil 
wrey 
hanging on the 
showing 
up little 


level ol 


lippet 


tile in a Irae 


Was intended Por upper vall 


while a replica (il 
fleet 


AK TTTIUTIT 


display 
tile took 


expanded at ‘ 


pole 
two types ofl 
but 
visibility 

\n 
assembling 
tock 


window 


Schlitz Parade ‘Float’ 
In Form Of Cartons 


pace 
Vv ¢ 
sheet wave 34 
items 


idea ugwestion bot 
with 


mall 


in the promotion kit 


material to create large and 


vall, floor, and ceiling display 


In addition to its “six-pak’ beer carton 
Schlitz Brewing Company, Milwaukee, nov 
has “Six-pal that carry peopl Wesigned 
for use im parade a ieep and two tratles 
take the torm ot the carrv-out cartor it 
cluding handle kach Cat R hy 17 feet 
im size and can cart |Z passenget 
Merle Peduto Joins 
Cappy & Co. 

Merle Peduto has tomed the cals taft «of 
(Cappy & Co., Pittsburgh display jobber, and 


vill covet Pennsylvania, Ohio. and 


Viat \ land 


parts ol 








JAQ? 


DREAM 
PUFF 


FRENCH 
POODLE 


Height 58 inches 
Width tt inches 
Depth 277 inches 
Full round pink flo< ked 
shading 


self-standing 


PRICE 


$47.50 


Our 
on the 


= 


saieimen are now 


Write to 


show you 


roed 
have someone 


our new tine 





136 WEST 31 ST., NEW YORK, N.Y 
PE 46-0464 


WALKING SHORT FORM 


mS 








MADISOMIA 


NEW YORK — 152 West 25th Street 
CHICAGO ——I11 South Despliaines 
DALLAS ——— 3007 Canton Street 


America's largest Manikin Refinishers 


6/ 














FOR MANNEQUIN 


WIGS 


NYLON OR HORSEHAIR 








New Plastic Mannequins 
Motion Mannequins 


RECONDITIONED MANNEQUINS 


LADIES CHILDRENS ... MEN 


hiundreds to choose from... COMPLETELY 
REFINISHED ... LOOK ABSOLUTELY 
NEW! 

Write for NEW catalog 


HERZBERG-ROBBINS, INC. 


110 W. 30th Street, New York 1, N. Y. 
PEnn 6-3585 


A terrific money saver 











WE PROCURE AND PROCESS 


OUR OWN PRODUCTS 





Natural and Processed 
FOLIAGES AND ANGEL FEATHERS 


Bleached and Sandblasted 


MANZANITA — GRAPE STUMPS 
CHOLLA — YUCCA POLES 
OCOTILLO — SMOKE TREE 

AGAVA and DESERT DRIFTWOODS 


Write for Free Catalogue No. 200 


Ramont's FLORAL ARTS STUDIOS 





P. ©. Box 667, Yucaipa, Calif 














FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write fer Cetalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
REPRESENTATIVES WANTED 
USED DISPLAY EQUIPMENT FOR SALE 
7 


$4.00 Per Column Inch--CASH WITH ORDER 
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Ormlmnh — 
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CCA f 1 3 nv a Cilation with the 
pla pI f Z year? to be ¢ act 
i a ict I thie held and til] Pons 
tf ‘ toda if fT] ive 1 ff | Na 
ipproached recent! to do an article com 
ifiniv thie | | today ith the Will 
( 1 laTA i AW) 
iter a Iitt consideration, n comment 
lhere parisol 
thie f mu could convey 1 
men behind the gla iny conceptior 
{| ast difference | the presentation 
| merchandise now with that ot an earlier 
ra VOT | ra ] rhinie fully cle 
be ti nprovement im everything per 
faininy te pla rh 
lor at ld-timer to note the tremendou 


trides torward in the untolding drama 
amazed When he ob 
outlook 


t hie 


cyvel 
of display 1s to be 
rye thi hbroadet 


ind continually 


widening vision of displaymen he 1 
hed 


( hec} tive eve 


ali tony 
number of 
DISPLAY 


worl 


micreasinyg 


and material adverti ed if} 


WORLD 


chec} 


prem 
available lor 
with the advertisement 


journal of 1900, 


and nov you! 


and Compare 


and appre 


rolden Ae You afte working 


Il walk along thre treet with never-ceas 


admiration tor the 


thie 


ing beautitul, practical 
lel 


thew 


vindow 


low-cratt 


endl new yale as Ot my 


men | am intrigued by 


clevet application (1 color. light and drama 
to the presentation of all typ ol met 
chandise little or none ot these element 


heig tound in the display of earler years 

| athrm that display ha more than 
held its own with advertising as they have 
valked side by rele through the years it 
ha kept abreast of advertising, and has 
delivered the knockout punch at the point 
ol-sale (), Wallace He lazat Depart 
ment Store, New York City. 

| want to take this opportunity to thank 
ou very much tor the fine article which 
you ran on our Christmas cathedral in your 
February issu Your handling of the 


material and photographs was excellent and 


| certainly want to compliment you on the 


this 
pleased tw) learn that we 


and 


hne wav in which oresented 


| VW «A al ‘) 


awarcade (| thy 


was 
very 
were gold medal 
Display Contest 
frederick M 
lohn Wanamaker, In 


first place 


in} thie International 


ror 


Y ost, 
, Phila 


( hristma mtertors 
vice-president 


delphia 


We again are pleased and complimented 
im your award ot a silver medal to our dis 
play director, Harold R. Gleason. I person 
ally will present this to Mr. Gleason at a 
vathering ot his studio stafl. at which time 
a picture of the presentation will be made 
and an article referring to the award and 
your publication will appear in our em 
ployes’ publication.—John J. Quinn, vice 


president, Boston Gas Company, Boston 


It is with appreciation that I write, thank- 


ing you and the judges Ol DISPLAY 
WORLD’s 1956 International Display Con- 
test tor the gold medal. Words are quite 
inadequate to express the plea ure of be ing 
the recipient of this fine award 

fhe international display authority DIS- 
PLAY WORLD has been a constant in- 


spiration to me, opening up new avenues ol 
creative expression in the handling and 
promotion of consumer merchandise.—Shan- 
non TerBush, Lamb Brothers, Philadelphia 

Please accept my sincere thanks, and the 
appreciation of the display staff here, tor 
the gold medal award which we received tor 
the year 1956. The award being sent through 
thie store management pleased the entire 
display staff. who work together as a unit 
to achieve the best possible results 

The writer feels that your display con- 
test is a definite yardstick to measure dis- 
play methods, and I’m sure acts as an in 
centive to many display people.—C. W. Fer 
rick, Forbes & Wallace, Springfield, Mass 

Dont the years fly by! It seems only 
about a tew months ago that | was writing 


a letter of thanks to vou tor the 1955 awards 


in the annual International Display Contest 

fo you and the other judges, a great big 
“thanks” for the gold medal, which repre- 
sents first place award in financial display 
for the year 1956. I sincerely hope that 
DISPLAY WORLD will continue to con- 
duct this competition. | know that it has 
heen rewarding to me and, no doubt, to 


many, many other men in the field ot display 
the world Samuel ( The 


franklin Rank, New 


lorsythe, 


York City 


Ove! 
SAV Tiges 


Brochure Offers Help 
In Fixturing Problems 


Informative sales and merchandising aids 


are offered Tree ot charge by Reflector liard- 
ware ( orporation 1n the torm ot an & page 
hooklet entitled “Reflections on better mer- 


| he 


contains 


hooklet 1s 


valuable 


chandise 
published 


presentations.’ 
quart rly and 


hints on merchandising techniques and prac- 


tices The volume 15 issue contains such 
articles as: “Modernization, the new sell- 
ip tool,” a working check list on the efth- 


ciency of merchandising fixtures, the advan- 
tages ol propel cle sign and fixture layout, as 
the drawbacks 
obsolete design 

Also 


how © 


well as and limitations of 
this 


ror 


appearing in issue are: “loys, 


present them greater customer 
the varying 
different 
department 


( opies 


buying ease,’ which discusses 


play interests of children at age 


levels, with suggested toy lay- 
and cur- 
merchandising 
application to 


Western 


outs geared accordingly 
rent catalogues on 
equipment will be 
Reflector-Hardware (Corporation, 


avenue at 22nd Place, 


visual 
sent on 


(hicago & 
Local Contest Won 
By MacMahon 

First 
Sponsof};re (| 


plaque, in a local 


by the | 
Jews Association in 
Brotherhood Week, awarded to 
lim MacMahon, display director of Emery, 
Bird, Thayer Company, Kansas City, Mo 


prize, a 


contest 
and 
with 


nited (Christians 
connection 


has been 


DISPLAY WORLD 





POINT-OF-PURCHASE 


[Continued from page 48] 


forth the results of the ANA survey as to 
the number of weeks required for planning, 
designing, testing, production, distribution, 
etc 

(hapter 9, “Point-Of-Purchase Materials,” 
is a general approach to devices and a re 
view of current materials and methods. On 
cannot read this chapter without quickly 
realizing how much more complex the point 
of-purchase materials program is as com 
pared to newspapers, magazines, and others 
Qn page &2 of this chapter a section is de 
voted to itinerant or traveling displays 

(hapter 10 deals with “Quantities,” and 
outlines the benefits to be derived from sut 
veys, pre-testing, and also on page oso it 
States, “Keeping tab on distribution Sim 
ple torms can be devised for keeping track 
of distribution.” , “Point-ot-purchass 
programming can vary widely among com 
petitive companies im the same industry 
How one company will use it often depends 
upon its market position whether it is 
dominant in its field or whether it is in a 
neck and-neck race with several rivals.” 

(hapter 11, “Creative Ideas and Sources,” 
is a very informative section of the book 
The survey also gives us information as to 
the creative sources for ideas, among which 
are such as on page 95, “Some of the houses 
creating point-ot-purchase material are also 
specialists in product and package design, 
and their work may extend to store interiors 
Combining engineering and = architecture. 
their creative abilities can be both artisti 
and practical,” “Industrial designers, o1 
specialists im merchandising presentations 
usually work on a fee basis and their sery 
ices may start with the initial meeting. They 
will want to be included in, or at least 
briefed on, meetings conce rning all the s« pia 
rate steps of a program, through field re 
search and final design and specications 

“Nearly all suppliers have a big and us 
ful tund of practical knowledge relating to 
materials, how they may be used best, and 
their adaptability to other materials in com 
bination.” ‘Their experience is invalua 
ble when an advertiser has gone off on the 
wrong track and has decided on a material 
that is impractical for his purpose L hie 
supplier will have a file full of exampl 
that have paid off in sales Campaign with 
similar objectives to the present advertises 
problem 9 

(On page 102 in thi chaptes devoted to 
“Creative Ideas and Sources” we read, “In 
short, the tundamental ingredient ota lie 
cesstul point-ot-purchase campaign lies in a 
strong working relation between buyer and 
supplier, based on trust, confidence, and cre 
ative energy devoted to new selling ideas.” 

Chapter 12, “Field Research,” is, we be 
lieve, very important. The ANA sets forth 
many tacts and helpful suggestions gained 
from this study concerning the frequency of 
pre-testing through various channels. 

In Chapter 13, “Legal Considerations.” it 
states, “The legal considerations ordinarily 
faced by the point-of-purchase advertiser do 
not begin to be as complicated as restrictions 
and codes of practice met in outdoor advert 
tising, television, and radio. Yet there ars 


certain common-sense precautions to look 
out for.” from the experience oft ANA 
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TIMBERTONE DECORATIVE CO. «+ 65 EAST 55th ST. 





HAND-MADE 3-DIMENSIONAL WALLCOVERINGS 
FOR STORE INTERIORS AND MODEL ROOMS 


WRITE FOR FREE SAMPLE BOOKLET ON YOUR LETTERHEAD 


TIMBERTONE 


* DEPT. OW47 + NEW YORK, N.Y. + PLAZA &-1160 








WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve 


professional course in N 


Y 
REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
321 WEST 5Séth STREET, N.Y.C. 


Our Greduetes ere in Demand 56 W. 36th STREET 





EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 


Produce display effects impossible with regulars 


lines of display flowers tL neurpassed beauty 
} | 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 


Importers M fgs Exporters 
NEW YORK 18, N.Y 





DISPLAY TURNTABLES 





SIZES FROM 34" UP 








Write for free illustrated folder 


AMER-STAGE EQUIPMENT 
80S £.134 $¢., Bronx 54,N. Y. 











AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balis in Stock 


H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 





Give your Mannequins a 





Fresh Look with 


Order from your display jobber 
A product of BONTEC LABORATORIES 





Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 
©. Bex 277 Fontana, Calif 








415 Orcherd Ave. 


FREE DESIGN SERVICE 


Send vour window measurements, your budget limite, and « 
brief nete about yvour seteore WE'LL SEND YOU WINDOW 
LAYOUT AND SWATCHES WITHOUT CHARGI Our 
custom designed windows range trom §10 te $i 000 


windew tor every budget 


HIGHWOOD PARK 


Manutfacturers—Distributors 








ina comprehen 


“Selt-liquidating 


DEKOPHANE 


The ‘Wet Bond'’ Cement 


1 qt. Postpaid — $4.75 
The Pearl Pigments Corporation 


424-432 Cottage Place, Piainfield, New Jersey 





self-liquidating point 





liquidating for the 


“Packaging and 





FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave Jersey City, M. J. 


-——aeee 





Wiimington, North Cerelina 











“bore pet language 
Point ol-pure hase 


America and the 


Spring coming up — 
Catalog coming up - 


Got yours? 


THE MULDNER COMPANY, INC. 


397 Bridge Street Brooklyn |. N 
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FOR SALE 
WEE WILLIE WINKIE 
Six Mechanical Windows 
Ballroom Scene, Rapunzel Tower, Town 
Hiouse, Hansel and Gretel, Three Bears 
House and Mother Goose Shop 
Condition — Fair 
Original Cost $28,000 — Sell for $4,195 


Call or Write— 


D. L. HERNDON 
Woodward & Lothrop 
Washington 13, D. C. 

District 7-5300 








WANTED—DISPLAY SALESMAN 
OHIO AND INDIANA TERRITORY 


We are looking tor a full-time, aggressive salesman to take 
over an established territory, Illness has forced the re 


tirement of our present representative, who has consistently 


made over $17,000 per year. You will be working for a 53 
year-old company that 1s nationally known in the display 


held 


We will turnish a large list of current active accounts, color 
slides, catalogue and toliage samples of three complete and 
entirely new lines per year. This position will give a high, 
steady income to a man who 1s qualified and will give it his 
full time, enthusiasm and loyalty Applicant must have a 
late model car, sales experience and be willing to travel. 
State age, experience and references im first letter, and 


iiclude recent photograph. This 1s our first opening in 


eight years tor a company salesman. Our own salesmen 


know ()T this ad 


Address BOX 4EF 
Care of DISPLAY WORLD 








HIGH FASHION MEN’S WEAR DISPLAYMAN 


We need a displayman with a love tor fine merchat 


creative talent to exploit its desirability 
We expect to offer this man a better position than li 
now hold Keplies will be held in absolute confidence 
any material submitted wall by reated caretully 


trie] will remiaithi yout property 


AL BASKIN Cass & Ottawa Joliet, Ill. 





FOR SALE 


“A CHILD’S DREAM OF CHRISTMAS” 
By the Silvestri Art Mfg. Co. 


series consists ol eight units complete with ornate panels, sleep 
tiv ¢ hildren, and accessories as seen at the Ne sv, \ Ol k { hry stimmas 
show, excepting mechanisms ot children 

Photos on request, priced at $1,500.00, F.O.B., our store, San 
\ngelo, lLexas 


HEMPHILL-WELLS CO., San Angelo, Texas 








FOR SALE—DISPLAY FIRM IN SOUTHWEST 


retail and 


complete display organization including supply, both 
conventions, trade shows, 
Qild, established 
firm. Has large showroom plus large warehouse and shop with 


wholesale. installations 


lair work window contracts, and construction 
not want to sell but must dus 
Potential is one ot best in country Seller 
started. Price is $50,000. 
lf yvoure serious. contact us and 


excellent equipment, Cowner does 
to health reason 
will assist new ownel mm wetting 
though terms can be arranged 


well have our agent get m touch with you 


Address BOX 4AB 


(are of DISPLAY WORLD 








WANTED SALESMEN, MANUFACTURERS’ AGENTS 


AND DEALERS 
lo handle a complete line of three dimensional hard rubbet 
(tiristmas displays. Write tor details 
SCULPTORIS, INCORPORATED 
P. O. Box 601 Milwaukee, 1, Wisconsin 


prestipe 











DISPLA YMEN 
Well trained men are needed LINE WANTED 


all over the country. Enroll Lop Salesman with excellent 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now tor 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand 


following among department, 
specialty and chain stores de 
sires representation of an out 
standing, high-fashion line of 
props, display settings, display 
novelties and/or exclusive im 
Write, phone or come tor in ports 
formation. Registrations being 
accepted tor Summer course 


Co-ed, Veterans, Foreign Stu 
dents ble 


(overing entire South 
NADI 


Must be financially responsi 


east Preter member 


\vailable ror tall and 


ba k to-Se hool Season 
PAN-AMERICA ART 
SCHOOL 
321 West 56th Street (8th Ave.) Address Box 4BC 


New York City 19 (are of DISPLAY WORLD 
PL 7-0064 
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POINT-OF-PURCHASE gether agreeably, the company is ready to go this 
{Continued from page 69] ahead with purchasing the material ready 
(Chapter 19, “Control,” begins, “Every harm to 
surge during the past few years the us point-ot-purchase specialist knows that hus pomt-ot 
ot poimnt-ot-purchase abroad.” medium can pertorm great feats of sales tail on 
(hapter 18, “Purchasing,” states, “The manship through stimulating tmpulse and ( hapter 


actual buying of point-ot purchase materials 
is a job that comes at the tail end of a long 


string Ol other jobs 


veys and contacts have been 


Legal angles have been cleared 


ber of the organization who has 


in putting the program across 
exactly 
deadlines and how 


others \ll 


considerations of 


processes and probable contract terms have 


been ironed out And trom 


of tie-ins, self-liquidating 
commitment arrangements 
aa,’ hen all oft these have been 


( omple ted 
kvery mem 


what his job ts will 
his duties are 


production eT 


items, 


reminder buying. He 


heard by a relatively 


budgeting all the set owners.” 
standpoint there is complete understanding 


(hapter 20, 


knows 
times some of its separate 
Research and field sut to the winds to no purpose just as 


other advertising medium 


And the commercial on radio or TV ts 


“Distribution.” 


also that some 
units can be cast 


with any most ot 


“While waste exists in point-of-purchas that yout 
interest it is neither more prevalent nor more costly with 
will know than im other torms of advertising NO 
know his magazine ad is read by all the readers: no and the 
related te single hnewspapet ad rear hes every subsertb { hapter 


helptul 
small proportion of sales 


upplired in 


pets by stat thi is 


and no nig, “The biggest difference between pot there I 
ot-purchase and other torms of national ad continume 
brought to vertising lies in distribution lhe extent ot ing and 


difference and its 


bye ctl 


reiterate 


Merchandising. «as 
purchase ogram 
using all the 
own sales 
whom 
formed on all the 
Powratii 

»» 


ugvestions tor the 


terms 


ob to do taor u hetter unciet 





| 
importance have al 


pomted out, but it wall do no 
them 


sitice thie AVCT AME 


chase succeed 


program wall 
etfectiveness of its distribution 
Z| “Merchandising state 


it applies to a pornt-oft 


simply means making the 


thre tools vou have at hand 


methods available to make sure 
stan and thi 


busmess are 


retaties 
you do bully aa 
urits and therm avatlability 
timine 

“Tramimne ct forth many 


tramime ot the 


‘ ryeahization it} thr il ‘ ct thre tov | 


aT displavs tal thie dealet 
AaTty with each CAathipaiey and 
mstitutional «of 


tana 
| 


thy overall 


knowledge i] tiv media ATIC} how 








CLOSE OUT 


On Surplus Stock of 
BROADCLOTH 


4,000 yards solid green No. 24 
fabric; 4,000 yards solid mul 
berry No. 24 tabric. Material 
clean and unblemished. Ideal 
for display \ll or part 30 
cents per yard 


Savage-California, Inc. 
San Juan Capistrano, Calif. 


FOR SALE 


Completely Animated 
Christmas Window Display 
Six animations plus properties 


Write hor 
details te 


DAVIDSONS 


7th and Walnut 
Des Moines, lowa 
\ttention Mi 


photographs and 





1 hye rhe Ise 1} 





cant at any time 


DISPLAY MEN 


Qualified men needed in all sections of the country 
more display men than any other ofhce 
and advise concerning salary requirements 


We place 
Send complete resume 
No charge to appli 


Present position fully protected 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 


(,eneral Manager 
28 EAST JACKSON BLVD., CHICAGO 4, ILL 


ketal 








Six Salesmen Wanted 


to cover 13 states with a new 


line of store fixtures and dts 
play items. Ixclusive terri 
tory \ll store fixtures are 
completely new in design 


modern and smart We also 
manufacture a new line oft 


display fixtures. G,ood sales 
men should make S1O0.000) o1 
more States are West and 


Southwest. Write 
PAUL HAMLIN, Sales Mgr. 


LINC LINE, INC. 


1514 “N” St., Lincoln 1, Nebr. 





WANT TO BUY 


Animated Christmas 
Display 


for large corner window 
Write particulars, 


tographs to Mtr 


send pho 


lherkelsen 


DAVIDSONS 
7th and Walnut 


Des Moines, lowa 


Line-O-Scribe 
Sign Printing Machine 


{ omplete wit} itik plate roll 


er fy ton otf Modern Grothu 
type im 0 17¢ Print igri 
up to 14 by 22 inch (4,000 
condition S100, =Write to 
MR. MILO DeORIO 
Display Director 


Peoples Outfitting Co. 


150 Michigan Avenue 
Detroit 26, Michigan 


Wonderful Opportunity 
in the Southwest 
VV Vant a ai playman bites 


ested iam branching wto di 

play manulacturing and = sell 
nip vell versed in display 
cratt and desigt vho could 
operate a res lance and ay 

play showeard service betwee 
elliny Cason fyive coms lets 
Milormation a to education 
CApPerictice Awe ApPpcaratice 


BOX 


. 4CD 
(are of DISPLAY 


WORKED 








Top Displayman, 42, expe: 


enced iil 


ohases of retail merchandise dis 
play, desires position of responsibil 
ity with progressive concern, Back 


yround includes Chain Store instal 


lations, Fixturing and Merchandis 
ng Point-of-sale displays Win 
dows and interior displays for 


successtt basemen aad 


1 nt . 
BOX 4DE, care DIST! 


t ‘ ré 


oT | 7 
AY WORLD 











WANTED FOR PARK 
[nteresting, 
tormative 
Stati 


JAY SADOW 
Rossville, Ga. 


amusing or im 
displays, mechani 


cal OT 


Box 438 





Chicago Territory 
Open 
REPRESENTATIVE 
WANTED 
for our excellent line tor 
department and specialty 


stores tor Chicago terri 


tory 


Kenbury Glass Works 


132 West 14th Street 
New York 11, N. Y¥ 


WILL BUY 


| f ; fit f dist (7 { ‘ 
MANNEQUINS 
’ the hpetter ty pe 
W rite 


HERZBERG-ROBBINS, Ine 
110 W. Wth St... New York 1, N. Y. 
PEnnsyivania 6- 3585 








Study Window Display At Home 
Fkarn good income. Easy home study 
Employers: 


course for one of your employees 


course Sponsor our 
All will find this course the finest 
of its kind. School highly recom 
mended and established in 190 
The Koester School, Koester Hidg 


Dept. DW, 3710-12 N. Cieero Ave 





(Chicago 4] lilinois 




















WANTED: Used Year ’Round 
Displays for tourist attraction 
Mechanical or static. No Xmas 


JAY SADOW 


Box 438 Rossville, Ga. 











Used MANIKINS $10 
2-Piece Complete—as is. Crat 
ing charge $2.50, F.O.B. New 
Y ork 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 





Personal Instruction 
in all phases 


Write tor tull 


of display. 


mMmtormation 


Andy Matzer Display School 
425 Main St., Cincinnati, Ohio 











USE THE 
Opportunity Exchange 


WANT AD 
purpose: 


For any 


@ POSITION WANTED 
@e POSITION VACANT 


e USED DISPLAY 
EQUIPMENT 
FOR SALE 

e REPRESENTATIVES 
WANTED 

$4.00 Per Column Inch 

CASH WITH ORDER 





APRIL, 


1957 
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Informal and casual in the modern manner, this 


new Starlight type face can add refreshing new distinction to 
your signs and showcards. It achieves high fashion without 
sacrificing strength or legibility. It has been created 

by one of America’s foremost type designers for 

Showcard Machine users exclusively. Available in six sizes, 


up to 3 inches. Specimen sheet sent on request. 


1456 Merchandise Mart, Chicago 54, Il. 


SHOWCARD MACHINES— 
time-proved way to better 


signs at less cost. 


This new Starlight type face is fur 
ther evidence of the way Showcard 
Machines have long led the way to 
ward better signs and showcards. 
Their patented method of typesetting 
cuts set-up time to a minimum Their 
simplicity of operation assures finest 
quality, uniform work, ye? with com 
plete freedom of layout, colors and 
type faces. Their rugged construction 
is backed by a sweeping 5-year 
guarantee 


Showcard Machines are available 
in sizes for all needs handling 
work up to 25” «x 34”. Write for 


complete literature 
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KORRECT-WAY LITERATURE 
FOR BUSY DISPLAY EXECUTIVES 


Every Display Director must have at his fingertips complete informa- 
tion about everything that’s new in Display Equipment. Start your 
Korrect-Way file NOW with Korrect-Way Catalogs, Brochures and 
Fly Sheets. 
mend to your store must be worthy of your own reputation. . 


because the mannequins and fixtures YOU recom. 
and 
you can make no wiser choice than Korrect-Way Products! 


LITERATURE AVAILABLE NOW 


A — Standard Form Catalog 
B — Children Mannequin Brochure 
C — Men Mannequin Brochure 
American Girl Mannequin Brochure 
Casualette Papier Mache Mannequin Brochure 
Beau Monde Mannequin Brochure 
Fashion Show All Plastic Mannequin Brochure 
Department Store Metal Fixture Brochure 
Display Equipment Catalog of Standard Items 
Square Tubular Rack Brochure 
Module Deca Pole Brochure 
Standard Rack Brochure 
- Smokey Birch Men’s Fixture Brochure 
N — Shoe Store Display and Selling Equipment Catalog 
O — Shelf Divider Fly Sheet 
P — TRIMlok System of Merchandise Presentation 
@ — FOTOFLAIR Card Holder Catalog 


THE KORRECT-WAY LINE 


offers the security of highly selective distribution through 
franchise distributors. Each distributor is an experienced Display 
Consultant, ready to serve you efficiently and economically, whether 
it's a remodeling job or the fixturization of a complete new store 


Contact your Korrect-Way Distributor for the literature illustrated, 
or check the convenient coupon and mail to American Fixture Inc., 
as shown below. Your request will be forwarded to your nearest 


Korrect-Way Distributor for prompt handling 


CHECK AND MAIL THIS COUPON TODAY 
QOOOQOWOWOQOQOQOQOQOQOOQO0000 


A 8B C D E F G H J K i. M N O - 
FIRM NAME 
ATTENTION OF 
STREET ADDRESS 
CITY 
AMERICAN FIXTURE INC. 


2300 LOCUST ST. + ST. LOUIS 3, MO. + GA. 1-2170 


NEW YORK: 11 W. 42nd Street «© CHICAGO: 220 W. Adams Street 
Phone: LOngacre 5-6610 Phone: FRranklin 2-2482 


Authorized Distributors 


ATLANTA, GEORGIA 
Melvin S. Roos & Co 
18! Pryor Street, $.W 
BALTIMORE, MARYLAND 
Baltimore Display Industries 
7S. Hanover St 
BOSTON, MASS. 
Eastern Displays, Inc 
5! Kneeland Street 
BUFFALO 2, NEW YORK 
Dutch Dispiey Co 
265 Pear! Street 
CHICAGO, ILLINOIS 
Display Equipment Corp 
220 West Adams 
DALLAS 2, TEXAS 
Southwest Fixt. Co., Inc 
9707 Commerce St 
DENVER, COLORADO 
Walter W. Martin 
1622 Arapahoe $t 
DETROIT, MICHIGAN 
The Art Products Co 
1425 Broadway 
HAVANA, CUBA 
Cia. de Maderas Gancedo, $.A 
Avenida De Gancedo 
HONOLULU, HAWAII 
Bader's Display House, Ltd 
P. ©. Box 3949 
KANSAS CITY, MISSOURI 
Nationa! Equipment Corp 
919 Broadway 
LOS ANGELES, CALIFORNIA 
8 A. Jacobs Company 
855 S. Los Angeles St 
MIAMI 32, FLORIDA 
Morty Fay Displays, Inc 
853 N. E. 2nd Ave 
MINNEAPOLIS, MINNESOTA 
L. E. Hier Display Equipm'tCo 
23 N. 6th St 
MONTREAL, QUEBEC, CANADA 
Faye Perm Displays, Ltd 
8 St. Catherine St. E 
NEW ORLEANS, LOUISIANA 
Wray Williams Display Co 
534 Cana! St 
OAKLAND, CALIFORNIA 
Oakland Displays 
575 Fourteenth St 
OKLAHOMA CITY, OKLA 
E 86. Jack Castile 
2| West Main Street 
PHILADELPHIA, PENNSYLVANIA 
Naythons Display Fixture Co 
909 Arch St 
PITTSBURGH, PENNSYLVANIA 
Art R. Cohen Company 
810 Penn Avenue 
PORTLAND, OREGON 
Mr. Roderick §. Clancy 
P ©. Box 463! 
ST. LOUIS, MISSOURI 
Nu Era's Midwest Displays, In< 
608 N. 7th St 
SAN DIEGO, CALIFORNIA 
Jay Displays 
228 ''B'' Street 
SAN FRANCISCO, CALIFORNIA 
Kehoe Display Fixture Co 
54| Market St 
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